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66" high, 36" wide. 








WS - 230 


Frame, 36" x 48". 


FRAMES 


WITH 


I HESE frames have unusual display 


possibilities. In the first place they are 
elegant in design, modern in treatment and 
in keeping with the lighter display technique 
in vogue today. And, of course, they are 
made of Lucite, imparting a charm that is 
a basic quality of this ideal fixture material. 
Already these elegant frames have caught 
on in a way that proves their superiority 
for many display uses. [Especially suitable 
for special promotions, holiday presentations 
and decorative panels. Your own ingenuity 
will inspire unusual handling of these beau- 


tiful Lucite frames in your display work. 


Center Recess 26" x 371%" x 3" 


deep. Edge frosted. Supplied with 4 Lucite buttons to attach card. 
Can also be had Frame ONLY without base and upright. This attractive 
Frame ONLY can also be had in a smaller size—2314" x 35". Center 


recess, 16" x 271%" x 21%" deep. 


Edge frosted. 
buttons to attach card. 


Supplied with 4 Lucite 


WRITE FOR A COPY OF OUR NEW POSTWAR CATALOG TODAY 


AND 


CREA 


MANUFACTURERS 
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307 WEST 38> ST.. AT EIGHTH AVE., NEW YORK CITY 18 
MODERN PLASTIC DISPLAY FIXTURES 
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For the Early Spring Fashion Season 


PLAN YOUR FLAMINGO PROMOTIONS NOW ... 
FOR WINDOW AND INTERIOR ... TO FEATURE 
FASHIONS SMART FLAMINGO COLORINGS .. . 
WITH THESE NEW FLAMINGO DESIGNS AND 
PROPERTIES ... JUST A FEW OF THE MANY FINE 
DESIGNS ARE SHOWN HERE, AVAILABLE IN DEEP 
SCULPTURED PAPIER MACHE, PLASTIC AND 
FINELY EXECUTED OIL COLORED COMURAS. 


Above: “TROPICAL FLAMINGO” 3-Dimensional figures, sculp- 
tured in exacting detail, 34 round deep relief papier mache, 
mounted into decorative base, realistically finished. Two designs, 
G-502 (head raised), G-503 (head lowered) Approx. 40” high. 
Each $37.50 


Right: “LACE GRILLWORK AND FLAMINGO” Comura. Deli- 
cate pink and white shadings of flying Flamingos, silhouetted 
against soft blue sky, framed by ornamental grillwork design. 
Eleven oil colors, silk screen processed on flexible Comura stock. 
Beautiful for window and interior. Size 30” x 90”. Each only $6.95. 


Illustrating a Stensgaard Flamingo Comura as used by Burdine’s, 
Miami, Fla. Here the design is cut out, mounted in relief against 
background, in shadow box, illuminated. Only one example of 
WLS Comura adaptability to many fine original treatments. F R E E : 


JUST OFF THE PRESS 
ADVANCE SPRING CATA- 
LOG FILLED WITH NEW 
DESIGNS AND PROPS... 
SUGGESTIONS FOR THEIR 
USE IN YOUR EARLY 
FASHION PROMOTIONS. 
WRITE FOR YOUR COPY 
TODAY! 
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W.L. STENSGAARD AND ASSOCIATES, INC. 


346 N. JUSTINE ST. . CHICAGO 7, ILL. 
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Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. See 
thet it reaches other executives of your organi- 
tation and the members of your department. 













THE COVER 


One of a group of window displays for fur 
and fur-trimmed coats, the cover illustration this 
month is from Thalhimer Brothers, Richmond, 
where Winston Jones is director of display. The 
backgrounds were done in very pale colors 
against almost pure black. The musical instru- 
ments were painted white with a frosty finish, 
and snow covered the foreground and the foot- 
light trough. 


OUR NEXT ISSUE 


In this issue an article deals with window dis- 
play at Halle Brothers; next month interior dis- 
play at that store is discussed in detail... . 
Also we go behind the scenes at Loveman's 
Chattanooga, and also at Lit Brothers, Philo- 
delphia, to see how the display departments 
operate at those stores. . . . Numerous other 
features combine to make this an outstanding 
issue. 
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PRETTY DOES IT 





“It’s a pretty 
store” said she. 
“I often go down to see what's 
new.” It is pretty and it is new .. . but it isn’t 
just to see. For those handsome windows have a way 
of pointing to ready-to-wear. And colorful island displays seem 
to speak of unknown needs or gifts or things to have around. Now these 
merchandise presentations are not designed to trap the unwary. For who can say who begins 
the cycle that employs the people who make the product who earn the income to spend in the 


‘pretty store’. It just might be that display men and women build more than presentations ...and more than sales. 


U4 Wows hue, 


498 Seventh Avenue, New York 18 





. CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS « CYRILLE STEINER FIXTURES 
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¢ WORLD! 


Display men who've visited 
the Chelix showroom are walk- 
ing around in a dream world of 
PAPIER MACHE and PAPER 
SCULPTURE—dramatic displays 
with a refreshingly new touch! 


mB. > %, = Wig , 
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361 WEST 58th STREET 
NEW YORK 19, N. Y. 
Phone Circle 6-943] 
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PY for c bulliant Season 


string along with “BEE” lights 


These leading department stores are now pre- 
paring to use BEE" lights to enhance their com- 
ing Christmas decorations and displays: 


BONWIT TELLER LA SALLE & KOCH CO. 
New York City Toledo, Ohio 


THE EMPORIUM THALHIMER'S 
St. Paul, Minn. Richmond, Va. 


HUTZLER BROS. CO. HALLE BROS. CO. 
Baltimore, Md. Cleveland, Ohio 


JOSEPH HORNE CO. CARSON PIRIE SCOTT CO. 
Pittsburgh, Pa. Chicago, Il. 


BLUM'S BOSTON MILWAUKEE STORE 
Philadelphia, Pa. Milwaukee, Wisc. 


The "BEE" light strings have 20 lights to the 
string, they are 24 feet long, and have a double 
plug attachment. Perfectly balanced and con- 
structed for long life. "BEE" light strings have 
been approved by the Board of Fire Under- 
writers. 





DECORATIVE DISPLAY CO. 


70 WEST 40°T# STREET e NEW YORK 18, N. Y¥. 
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WE WON'T GET CAUGHT WITH OUR PANTS DOWN THIS 


DECEMBER 
ou SPP TN(' sow 


WILL BE COMPLETE 








BLISS DISPLAY CORPORATION 


DIVISION OF VISUAL MERCHANDISING - 460 WEST 34TH ST., NEW YORK | 
BRYANT 9 5750 
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There's will time ta arder these 


XMAS DISPLAYS! 
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12 Colors! 
Die-cut! 

110 pt. Board! 
With Easels! 
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Jovial, smilin' SANTA 
in 3 sizes! Laden with 
gifts, he fairly LIVES 


and stands a constant 












* 


reminder of the busiest 
GIFT-BUYING season 


of the entire year. Buy 





Chipsiice Mees 
p” ee 


bah Bost 


BY 


and use plenty! 


5 ft. 4 in. 
high. . 


4 ft. 
high 


2 ft. 
high 
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Dee 





Die-cut, hinge-fitted 
WALL OR COLUMN DISPLAY 


Printed on one or both sides! 





10 rich colors! Ample blank space 
for your special message or item, 
available for left or right hanging or 
printed BOTH sides. 


Printed ONE Printed BOTH 


side on_board sides on board 


.50 50 
Ea. Ea. 





DISPLAY ASSOCIATES Inc. 


Send for FREE Illustrated Bulletin DW6 


21 MURRAY STREET - 
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40 
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Brilliant! Immense! 
ILLUMINATED CANDLES 


Wired and fitted with bulbs! 


In 3 graduating sizes from 5 ft. to 
6 ft. tall. Diagonal stripes of metal- 


lic foil in ruby red, 
purple or candy 750 
stripes. ea. 





NEW YORK 7, N. Y. 
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No. A858 


Attend Our Showing of 
EARLY SPRING DECORATIVES 
at the 
NEW YORKER HOTEL 
NEW YORK CITY 
DECEMBER 8 to 14, 1946 





THE Vs 


—— ADLER (G3 |ONES* 


COMPANY 








521 SOUTH WABASH AVENUE °* CHICAGO 5, ILLINOIS 
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I nterpretm g 


Here's new artistry — new fashion 
sketch realism — in an outstanding 
group of beautifully modeled 

young figures. 

These new Courtenay Mannequins have 
that graceful, unposed look 

that attracts. They move freely — are 
durable — washable and workable. 
Write for complete set of photos and 


prices today. 


Mail this Coupon for Free Photos y 





Allcock Manufacturing Co. 
Ossining, New York 






Please send complete set of photos of all the new Courtenay Mannequins — 
together with descriptions and prices. 


Title 





Store Name 
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Happy Christmas yourself. 


241 EAST 36TH STREET 
NEW YORK 16, N. Y. 


Member of NADI 





| Natural Creations 














are nature's creations 


Not too faintly peal the New Year bells and Christmas 
chimes quite clearly now. Have you checked on alll 
your displays? Remember the time element in making, 
shipping, and installation and place your last minute 


orders now. Then you can sit back and enjoy a 





UNIT HC No. 1057 


This unit on a wooden star base with a gnarled root 
and faunwood branches can be made frosted, flocked 
or lacquered white hit with Christmas green. The 
balls hanging from the branches are prepared Italian 
Holly with small clusters of red berries and gold 
princess pine. This unit can be made any size for a 


case trim, a ledge display, or as tall as your windows. 
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The Original 


ACTION 
MANNEQUINS 


Durable's Action Mannequins create that "Stop & 
Look"’ appeal that your windows want and need. 


The Personality Mannequins That Have Given 
Fashion Displays Gayety, Interest and Action. 


Already throughout America progressive retailers have learned the 
value of our original action mannequins and they are to be found 
at work in both show windows and interior of successful, fashion-right 


establishments. They can do an equally good selling job for you. 


Write for information and particulars today 


Manufactured and Sold By— Also Sold By— 


DURABLE DISPLAYS, INC. NAT SIEGEL, INC. 
2010 S. Halsted St. Chicago 8, Ill. 39 W. 37th St. New York City 
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Gor your 


VACATION and CRUISE 


WINDOWS 
Use the REAL Natural Foliage From the South 


Pencil Bamboo 
Painted 6 ft. 60.00 per 100 


Cabbage Palm Blossoms 


Flocked 3 ft. 15.00 doz. 
(pastels) 4 ft. 24.00 doz. 
5 ft. 42.00 doz. 


Date Palms 


Green Painted 3 ft.. 5.00 doz. 
4 ft. 7.50 doz. 
5 ft.. 12.00 doz. 
6 ft.. 18.00 doz. 
8 ft. 36.00 doz. 


Flocked add 50% 


Palmetto Leaves 


Flocked in pastels. 
|2" 25.00 per 100 
16" 35.00 per 100 


Everglades Palm Ca. 


HAINES CITY, FLORIDA 











MMOPRORSTUY 


ortrerteerr 


ABCDESGHIIK 
ABC OBRGHILK 





e EASY TO READ 
e EASY TO USE 
e EASY TO en 
PIN-IN-BACK LETTERS * SANDED-BACK LETTERS © TRACK LETTERS 
@ SIZES: 3% to 9 
© DEPTH OF RELIEF: ?/s to Vl’ 
e COLOR: PURE WHITE 


Add to the CHARM of your DISPLAYS with 


Weiter VETTES 


See your dealer or write fa... 


MITTEN’S DISPLAY LETTERS ©*© REDLANDS, CALIFORNIA 
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The BINDER you've been laahing Jor... 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND e HOLDS 12 COPIES 








These binders are beautifully bound in maroon with the title in gold. Each holds a full year's 
issues of DISPLAY WORLD. Insertion or removal is easy and fast. Keeps your copies clean and 
handy for reference. 








$ 2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of shipping difficulties. 


DISPLAY WORLD - CINCINNATI I, OHIO 
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Nature’s Best! 


XMAS WREATHS, TREES and ROPINGS 


PRESERVED @® FLAMEPROOF 


NATURAL HOLLY STATIS 

ITALIAN RUSCUS BRUSH PINE FIBRE 

PRINCESS PINE BALSAM 

BABY’S BREATH BIRCH BRANCH TIPS 
(Gypsaphilia) (open top wreath) 


In natural, green, pastel shades, or frosted. Wreaths mounted 
on heavy wire frames; ropings on heavy cord. 








NATURAL XMAS TREES SPECIAL ORDERS 
Preserved and flameproof, in white and Skillfully made from your sketch or speci- 
pastel shades, 3’ to 8’. fications, to your requirements. 








Write for price list, or, better still, visit our showrooms. 


ARTS AND FLOWERS 


MANUFACTURERS AND CREATORS 
43 West 56th Street (near Fifth Avenue), N. Y. 19, N. Y. 


COLOR! 


FOR YOUR HOLIDAY TRIM 


TWO COLOR — TWO INCH DIAMETER TUBES 


8' Lengths Only — Packed - 6 - 12 - 24 To Carton 























Carton of (6) Six pene 8.00 
Carton of (12) Twelve si 13.75 
Carton of (24) Twenty-four 25.00 


Assorted Colors May Be Purchased To Each Carton 
All Striped 2" Tubes, 8' Lengths May Be Ordered in Special Color Combination 
in Quantities No Less Than a 100 Piece Lot 





PEPPERMINT TUBES PEPPERMINT CANES 
pm - 3" ll 6" Diam. Length Singly Dozen 
e s vs 
3 ft. 50 60 70 90 | 2. 3 ft, $3.60 $ 39.00 
6 ft. 1.00 1.20 1.40 1.80 3 34% ft. $5.40 $ 58.20 
9 ft. 1.50 1.80 2.10 2.70 4" S #. $6.60 $ 72.00 
12 ft. 2.00 2.40 2.80 3.60 6" 6 ft. $9.60 $102.00 








CANDLE UNIT 
6' HIGH — 2" DIA. COMPLETE WITH PLASTER 
FLAME AND BASE — $7.50 ea. 
PLASTER FLAME DIMENSIONS — II" HIGH, 3" DIA. AT WIDEST POINT 


WALL BOARD TUBES — I" TO 22" DIA. IN STOCK 
Cut in half lengthwise tubes: 2" to 6", 35¢ — 8" to 12", 50c. 
ALL PRICES F. O. B. CLEVELAND, OHIO 


“THE WALL BOARD TUBE HEADQUARTERS" 
See Your Nearest Dealer or Write Us Direct 


THE MUTUAL DISPLAY MFG. GO, crevetano 14, ono 
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Macy’s, New York, dramatizes this 
display of football going fashions 
with Wabash Reflector Lamps. 


Strategic lighting 
catches more eyes 


Attention-arresting window displays gain in eye-appeal when 
they are correctly and dramatically lighted with Wabash 
Reflector Lamps. 

You can give your windows this added pulling power— 
and you can do it simply and economically.Wabash Reflector 
Lamps go right into your present fixtures. They require no 
increase in wattage—give peak illumination throughout their 
long life. Built-in silver reflectors put an end to dimming 
from dust and dirt—throw more light where it’s wanted... 
in the seeing area! 

Combine Wabash Reflector Lamps with Wabash Color 
Clips—and you can change lighting color schemes at a mo- 
ment’s notice—to give the ultimate in eye-interest to any 
type of window display. 


Wabash Corporation, 345 Carroll Street, Brooklyn 31, N. Y. 
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Wabash Corporation, a subsidiary of Sylvania Electric Products Inc. 
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THE 


FREEZE 


IS ON AT 


13,500 


COPIES 


In spite of the critical paper shortage we have permitted our circulation 





to grow steadily until it has now reached 13,500 copies per issue. but 
we have entirely exhausted our paper supply and are dependent ex- 
clusively on the month-to-month shipment of paper, and unknown quan- 
tities at that. 


It is therefore necessary for us to freeze our circulation at present levels 
and unfortunately no new subscriptions can be entered until further 


notice. 


We are accepting subscriptions on a waiting list basis, however, for 


entry as soon as conditions permit. 


Present subscribers are requested to renut promptly for renewals upon 
receipt of invoice, which will be sent well in advance of expiration. 


The paper outlook is not very tavorable, but you can be sure that we 
will again open our subscription lists the moment our paper supply 
permits. We trust that you will be patient during this period. We 
will appreciate it if subscribers will share their copies wherever possible 
with others who are unable to receive DISPLAY WORLD during this 





CMCTPCnCy. 


DISPLAY WORLD 
CINCINNATI 1, OHIO 




















946 





OCTOBER, 1946 DISPLAY WORLD 























LENGE 


That the PIERRE IMANS FASHION MANNEQUIN attracts and retains the attention 
of at least from 20% to 50% more persons than does any other mannequin... 
This has been proven time and again in windows all over the world. 


That the PIERRE IMANS FASHION MANNEQUIN, due to its natural attractiveness, 
distinction, grace and refinement, enhances the value of your merchandise more 
than does any other mannequin. 


That windows with PIERRE IMANS FASHION MANNEQUINS need less decoration 
than any other mannequin and save valuable money, keep your budget down. 


That windows with PIERRE IMANS FASHION MANNEQUINS yield a much higher 
percentage of sales than do windows with any other mannequins. 








That only the natural looking mannequin is able to fascinate and to appeal to the 
general public. The PIERRE IMANS FASHION MANNEQUIN couples the highest 
qualities of natural attractiveness with grace, beauty and distinction. 


That PIERRE IMANS OF PARIS produced and delivered in 1939, the last normal 
year of production, more mannequins than any other manufacturer ever did in 
any given year. 


That PIERRE IMANS OF PARIS has always been, and still is, at least one year ahead 
of fashion. 


That 70 years of experience in the field of display has made the PIERRE IMANS 
FASHION MANNEQUIN outstanding all over the world. 


That the PIERRE IMANS FASHION MANNEQUIN is made of a patented material, 
guaranteed non cracking, perfectly sized for the coming fashion and the American 
market. 


That the beauty of PIERRE IMANS FASHION MANNEQUINS has never been sur- 
passed nor equalled. 








Lrovie Gmans of Furs 


Showrooms: 7 EAST 35th SIREET, MEW YORK 





The World’s Largest Manufacturer of Fashion Mannequins 


1S ON THE MARKET AGAIN AND IS FIRST IN PRESENTING 


THE 1947 LINE 
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Seal of Superiority 








For over one hundred years, 

the Dazian’s seal has meant e 

superiority. Our customers know S ESTABLISHED 1842 S 
that their purchases from Dazian’s S> NS 
bring merchandise that is right, prices On . cps 
that are fair and accurate, and service 


that knows no peer. 


e DISPLAY FABRICS 

e DISPLAY PAPERS 

e PLASTIC ACCESSORIES 
e PAPIER MACHE 

e DISPLAY NOVELTIES 

e AND GLAME (Exclusive) 


The century’s most sensational new fabric... 


the beauty of crystal transformed into cloth. ‘ 
DAZIAN’S INC. 


FOR THE LATEST IN DISPLAY DEVELOPMENTS Please send following samples 
WRITE OUR OFFICE NEAREST YOU! 


*Please note the new addresses 
of our Chicago and St. Louis offices 


DAZIAN'S 


ESTABLISHED 1842 





THE WORLD'S OLDEST DISPLAY FABRIC ORGANIZATION 








NEW YORK: 142 West 44th Street FIRM 
*CHICAGO: 125 No. Wabash Ave. 

BOSTON: 260 Tremont Street ADDRESS 
LOS ANGELES: 731 So. Hope Street - , 
*$T. LOUIS: 721 Olive Street a 

















BERTONE display creation developed in new colors 
zes for the coming Christmas selling season. 


snowtone Blocks now available in three sizes in regu- 
yerall Sparkling White Snowtone; also Poinsettia 
; (with Grey and Green leaves and Christmas Red 
stias on Snowtone background). Louis Gehring, fa- 
display consultant, created the sketches on this page 
ler to illustrate the many interesting display possibili- 
f Snowtone Blocks. 


ollow, Snowtone covered, paperboard blocks weigh 
oximately 1/2 Ibs. each, yet are sturdy enough to 
Paieletl'] BOLO lol dole <-to Moll ol lola CM loMoM dela lola 


3 


THERE A TIMBERTONE STRUCTURAL PAPER FOR EV 











SNOWTONE BLOCK PRICES: 


Size 1 to 5 Cartons 6 or more Cartons 


8”x12”x 16” $12.00 per carton $10.50 per carton 
Re SRA (eae 8.50 
a°x1S* x27". \45e : 12.00 


POINSETTIA BLOCKS 


Size 1 to 5 Cartons 6 or more Cartons 


8”x12”x 16" $14.00 per carton $12.50 per carton 
a" x Out 43 5e 9 11.00 ” ‘ 
4°x%-15°27" 36.50 











ERY DISPLAY NEED. 


SNOWTONE 
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Neu...Unbreakable Plastic Hands! 


A GREAT IMPROVEMENT 
AT NO COST TO YOU 


—= SS 


We take pleasure in announcing an 




































entirely new and improved line of 
models in our quality mannequins, the 


well-known 


“NEW YORKER” 


In accord with our policy to give the 
trade the best in mannequins we are 


fitting the entire line of "NEW YORK- 


ER" mannequins with 


UNBREAKABLE 
PLASTIC HANDS 


With this improvement our mannequins 
maintain their reputation for the best 
values in the mannequin field. Please 
bear in mind that this valuable innova- 
tion is offered at prevailing prices — 
without cost to you. These unbreaka- 
ble plastic hands will be a feature of 
our entire line of mannequins, including 
our ladies, misses, juniors and teen-age 


models. 


Write for full information 


° 


DELIVERY TIMED TO MEET 
YOUR NEEDS 


NEW YORK 
MANNEQUIN CO. 


71 GREENE ST., NEW YORK CITY 12 
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‘ortable Base 
with Cord and Cap 
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Metiou FOR CHRISTMAS! 


LEPT ..3 


Beautifully printed 
in seven colors; size 
33" x 48", 434" 
deep. Strongly con- 
structed in shadow- 
box frame. Ani- 
mation: The deer 
gallop and Santa 
waves his arm. Cost 
for this display, 
$25.00 each, f.o.b. 
Brooklyn. 





RIGHT ... 


Size 26'' wide x 41" 
high, printed in 
seven colors.  Ani- 
mation: Santa wags 
his head and waves 
his arm. Cost for 
this display, $20.00 
each, f.oib. Brook- 
lyn. 


Gregory Motors Are Now Available! 
The GREGORY MOTOR is composed of three parts: 


I—Solenoid type "field coil’ 2—Curved swinging “armature 3—Mercury valve "switch 
Each motor is equipped with a 6 ft. cord and plug attached. Size—2" thick, 6" high, 6" 
wide and will operate in an 8" space. The armature is actuated by the magnetism of 
the “field coil" as in any motor except in this case the end of the armature passes through 
an open coil. 

The motor is of pendulum type which eliminates the necessity of cams, levers and teduction 
gears. It works on either A.C. or D.C. — 110 to 125 volts lighting circuit. It has been 
known to operate for five years without service of any kind. The current consumption is 
almost nil, less than a 10 watt lamp. Practically any reciprocating motion is obtainable 
and will animate your displays efficiently, smoothly and quietly at an incredible low cost. 
We maintain an Experimental Department to help you with your individual problems. 
Write us concerning the nature of your display or demonstrator and we will gladly coop- 
erate with you. 


GOLDILOCKS AND THREE BEARS. This 
is an action and light display. The Papa oe, ae boriacen A 
ANIMAL HOUSE. Animation: Five Walt Disney characters Bear is rocking in the chair. The upstairs paws move up and dou as if 
moving through doors on a revolving platform. Size: 18 room is in red illumination. Size: 21 inches begging. Size: 23 inches high, 
inches high, 24 inches wide, 1314 inches deep. high, 24 inches wide, 6 inches deep. 18 inches wide, 5 inches deep. 
These displays are sturdily built of wood, cardboard and beaverboard. They are silk screened, 
printed in seven different colors. Operate on either A.C. or D.C. current, 110 volts. The cost 
complete with motor attached is $25.00 each, f.o.b. Brooklyn 1, New York. 
A moving display has eighty times more pulling power than a still display. 


Each of these displays is animated by Gregory Motor No. 25. It is silent and inexpensive, costing about nine cents per 
month to operate. Due to scarcity of material we are somewhat limited in quantity, therefore please place your orders early. 








GREGORY MOTORS INC. 2.220 "8 
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Established 1900 


IT’S MILE 
Mannequins For Fall 


For attractive, sales-compelling displays of 
sportswear with the smart but casual touch, 
it's Mileo Mannequins for Fall. The gay 
insouciance of Mileo Juniors is ideal for 


that football game window. 


See the new Mileo line for Fall. It will re- 
pay you to visit the Mileo Studios, to in- 
spect the new extremely lightweight man- 


nequins, the highly stylized action figures. 


Men, Women, Misses, Juniors, Boys and 
Girls of all ages, Infants from six months 
up. Come in, or write for photographs. 


MILEO MANNEQUINS, 7 W. 36th St, New York 18, N.Y, 


Just off Fifth oe 


\E 




































PX 76 —Three dimensional Santa on chimney 
unit, made of heavy wood and board. Xmas 
colors. 21’ x 50” x 6”. $21.50 


Left—PX5—3 candle holly wall unit. White frosted board, 
with gold papier mache trim and flowers, red and green 
candles, 18” x 22”. Made left or right. $19.75 
Right—PX3—Giant hand sculptured papier mache bell, red 
and green papier mache flowers. 25” x 30”. $19.75 





MORE ORIGINALS 


by PACCO 


Use Pacco display units for unusual 
Christmas displayers. Make your 
windows attractive with a minimum 
of effort and expense. 


JOBBER INQUIRIES INVITED 


PACCO DISPLAY CO. 


325 BROOME ST., N. Y. 2 


PX 82 


Pacco Display Co., 325 Broome St., 
Please send the following. 

I enclose check CO 

____ Snowman at $16.95 

_— Candie unit at $19.75 
_______—CBeelll at: $19.75 

___ Santa at $21.50 


money order 


Name_ 
Title 
Store 


City 














— Snowman. Heavy 
board and wood; natural 
cedar signpost and wood sign 
White frosting with 

ge red, black hat. $16.95 





N. Y.2 








0 











Yes, We Are Clock Watchers! 


While our staff is busy turning out a record volume 


of Christmas orders, we have our eye on the coming 


Spring season. 


So set your clock for the week of December 9th when 
our Spring line will make its debut at our conveniently 


located showroom. 


27th STREET at 9th AVENUE, NEW YORK 1, N. Y. 
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tions. 


to increase sales. Do it now! 


Abacot Displays, Inc. 
Adler-Jones Company 
Advance Displays 
Aladdin Fabrics 

Allcock Mfg. Co. 

Allied Display Materials, Inc. 
American Fixt. & Mfg. Co. 
Ankerum Mfg. Co. 

Arrow Dec. & Fixt. Co. 
Austen Displays 

C. Barrango Co. 

Bliss Display Corp. 

Eve Brueser Studios, Inc. 
Brunn & Bertheim 
Bulkiey, Dunton & Co. 
The Carrata Co. 

L. J. Charrot Co., Inc. 
James A. Cole Co. 


Combined Industries 
Cook & Meier 

Emil Corsillo, Inc. 

Coy, Disbrow & Co. 
Crystal Fixture Co. 
Crystalline Plastics Co. 


L. A. Darling Co. 


BE MORE FORCEFUL 


IF YOU WANT TO 
STAY COMPETITIVE 


Columbia Display Materials Co. 
Colonial Decorative Display Co. 


NATIONAL ASSOCIATION 


YOUR DISPLAY =) 


DISPLAY WORLD 





Scarcely any live retailer is unaware of rapidly 
changing selling conditions, and preparing now 
to remain out front with more forceful selling 
Your Number One selling medium 
is display, so there is where first thought must 
be given for meeting new competitive situa- 
To make your displays more forceful, first provide at least 1/3 of the promotional budget for display, then 
take advantage of the helpful experience offered you by members of the NADI... 
know in advance what trends will be, and who will consistently supply your needs with display materials designed 


Dazian’s, Inc. 

Decorative Novelty Co. 

Decorative Plant Co. 

Dingleman-Wolff Co. 

Display Effects 

Display Equipment Corp. 

Display Mannequin, Inc. 

Display Products Co. 

Doerr and Associates 

Durable Displays, Inc. 

Facil Fabrics Co. 

Gardner Displays Co. 

Garrison-Wagner Co. 

Earl W. Gasthoff Co. 

General Display Corp. 

General Display Studios 

Glass Light Rotary Display 
Mfg. Co. 

Grant & Silvers, Inc. 

The Greneker Corp. 

Grimm-Lambach Co. 

Victor Haida Displays, Inc. 

Hexco Products, Inc. 

B. A. Jacobs Co. 

Irving Kaley 

K. G. Kurtis Studio 

Lee Plastics 
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London Displays 

A. Lutz 

Lynn Display 

Magnani Statuary Company 
Maharam Fabric Corp. 
Majestic Creations, Inc. 
Mayorga Mannequins 
Mileo Mannequins 
Modern Displays 
Moortgaat Studios 

More Displays 

Mutual Disp. Mfg. Co. 
Naegele-Horner, Inc. 
Natural Creations 


New England Deco. Supply Co. 


New Style Studio 

Old King Cole Displays, Inc. 
Oltmanns 

R-Tex Co. 

Radiant Glass Fibers Co. 
Reflector-Hardware Corp. 
The Reyburn Mfg. Co., Inc. 
Rip Studio 

Royal Paper Corp. 

Gustave Rubner, Inc. 
Sales Paper & Supply Co. 
Schack’s, Inc. 


PROGRESSIVE 





MERCHANDISE 


PRESENTATION 


. Call in those who get around, 





Members of the4National Association of Display Industries 


Scheuer Creations, Inc. 

Sherman Paper Products Corp. 

Frederic Shipman 

Shoe Form Co., Inc. 

Nat Siegel, Inc. 

Silvestri Studios 

Silvestri Art Mfg. Co. 

Southern Display News, 
Associate 

Standard Fixture Co., Inc. 

Staples-Smith Co. 

Starkman Display Center 

W. L. Stensgaard & Associates 

Tabery Corp. 

Taffel Bros., Inc. 

Tally-Ho Display Studio 

Taylor Creations, Inc. 

Timbertone Decorative Co., Inc. 

Timely Service Co., Inc. 

Tri-Allied Creative Displays 

Jas. B. Williams, Inc. 

Frederic Weinberg 

Worsinger Window Service, 
Associate 

Zaria 

W. M. Zeppen-Field Studios 

Display World, Associate 
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2 ioe The GUSTAVE RUBNER line of 
oe display fabrics and papers is unique 








in that it is never sitting back .. . 
resting on its laurels. This season 
it's anew METAL CLOTH or an 
improvement on PLUSHEEN 
or SNOW CLOTH. For the com- 


ing Spring there is more in- 








genuity in the making . . . more 
world-beaters to spark up 
attention-getting displays. Ask 





anyone of our distributors (to 


whom we sell exclusively ) 


LOOK for this Emblem | to introduce you to the 


It identifies those distributors and jobbers GUSTAVE RUBNER line. 
who carry the GUSTAVE RUBNER 


quality line of display fabrics 
and papers. 













HERE ARE JUST A FEW OF OUTSTANDING DISTRIBUTORS 







Hember ARROW DECORATING & FIXTURE CO. 


GaTionat association Phila., Pa. — Baltimore, Md. 
OF oisrcay eeestes SYT VAN COHEN DISPLAYS 
San Francisco, Calif. 


ART R. COHEN 
Pittsburgh, Pa. 
DAZIAN’S, INC. 
New York, N. Y. — Boston, Mass. 


display creations 


JAMES A. COLE CO. Chicago, Ill. — Los Angeles, Calif. 
New York, N. Y. GARRISON-WAGNER CO. 

MAHARAM FABRIC CORP St. Louis, Mo. 
New York, N. Y. — Chicago, III. NEW ENGLAND DECORATORS’ SUPPLY CO. 
Los Angeles, Calif. Boston, Mass. 


Procecssive mencansocsg 
pesseutarion MARCUS WINDOW DISPLAY SERVICE, INC., Boston, Mass. 
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The Gastest Growing 


DISPLAY HOUSE 


In the Prosperous South 





Supply Your Display Needs From 


FLORIDA'S 


Most Complete Stock of 


DISPLAY MATERIALS 





AND EQUIPMENT 


® MANNEQUINS @ FLOWERS 
@ FIXTURES @ SET PIECES 
@ VELOURS @ FLOORINGS 


We handle everything for display. 
Prompt shipment right from stock. 
Consult us on your display problems. 


WAYNE SERVICES 


340 WEST FLAGLER ST. MIAMI 36, FLA. 
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DO YOU REMEMBER ... 


The wax figure of yesterday which drooped in hot store windows... the drowsy mannequin 
the nodding mannequin .. . the mannequin whose head sank lower and lower, 


softening in the warm summer sun? 


That was long ago, back in 1909 when Prisco Brothers first began to manufacture mannequins. 


From that wax figure of yesterday, new techniqu:s and materials have brought new grace, greater 
durability to the composition and papier mache figure of today. 


And foremost in this field — progressively assuming the new while discarding the old—are . 


as, 
|Ouiseo Mhws Creators and manufacturers of mannequins since 1909 
e 


293 Seventh Avenue, 8th Floor, New York 1, N. Y. 




















WILLI MAYORGA 
Sco ew LP TOR 


Presents 


SIX-TEEN 
AGERS 
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176 EAST 127 STREET, NEW YORK 35, N. Y. 
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| OHIO ADVERTISING DISPLAY CO., 

} Cincinnati, Ohio 

Rs 

'} Gentlemen: 

‘+ Mail immediately full particulars about 
a this wonderful psoposition. 


= 


DISPLAY WORLD 


IDEAL 


for an 


y 
RETAIL DEPARTMENT 


for any 


PRODUCT or SERVICE 


for any 


BRAND NAME 
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NEW YORK 12, N.Y. 


Algonquin 4-8968 


Sold by leading Distributors throughout the Country 
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SPARKLING SNOW... Flame Prooted! 


For realistic snow effects ... there's noth- 
ing like our feather-light plastic snow... 
the only flame-proofed plastic snow on 
the market. 


Five pounds covers 60 square feet with 
an inch deep "'fall'’ of glistening life-like 
snow. 


Vermin-proof . . . Non-perishable! 
5 lbs. (to the carton) 





Display Fabrics antl ctecessortes D 


218 WEST 47% STREET, NEW YORK 19, N.Y. 


West Coast Office 819 Santee Street Los Angeles, Calif. 
oe) 
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F2O0I9 JR. 


KORRECT-WAY, 


SEEN IN THE BEST CIRCLES 


AMERICAN FIXTURE & MFG. CO 


BuUtTOR § 


DISPLAY WORLD 





F2020 JR. 


a weil Crea 
DISPLAYS 











F2015 4 


... the key to successful 


F2018 JR. 





merchandising. And these new heads 
by KORRECT-WAY add.an air of drama 
and excitement to your millinery. So 
deftly sculptured, so correctly styled 
and shaped...so tastefully decorated in 
smart facial colors and voguish hair- 
do's. Here then, display men... your 
millinery heads. Be sure to visit our 
modern New York showrooms during 
market week in December. Salmon 
Towers Building, Il W. 42nd St. 


LOCUST ST. e ST. LOUIS, MO, 
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# 3040—THREE PIECE ENSEMBLE—6’ long, 
12” deep, 36” high over all. Central Unit 
4' long, 21” high, 10” deep. The End Units 
are 12” x 12” x 3’ 46.75 complete 


oe 


#3070—TWO PIECE ENSEMBLE—53” 
long, 30” high, 14” deep over all. May 
be used in scores of ways. 

36.75 complete 


#3060—SIX PIECE ENSEMBLE—S5’ long, 
26” deep, 18” high. The Spherical Units 
are 15” diameter, 6”, 12”, 18” high. 

36.50 complete 


#3050 — THREE PIECE 
ENSEMBLE—4’-8” long, 
12” deep, 3’ high over 
all. The End Units are 
22” long, 21” high, 
10” deep. The Central 
Unit is 12” x 12” x 36”. 

36.75 complete 
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STORE EQUIPMENT AND FIXTURE COMPANY 
CONN. 


MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, 
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| 
OUR 
CONCEPT... 


Display has progressed rapidly. With new 
thinking, new materials and a post-war public, 
the displayman has a new world to meet. We, 
at MAHARAM, recognize the need for a closer 
bond between display, merchandising and 
promotional ideas to develop the ultimate goal 
... sale of merchandise. We are continually 


developing and promoting new display spe- 


cialties and creations to further strengthen this 
bond. 





Write us TODAY for your copy of the new 
MAHARAM Xmas 1946 Catalog in two colors. 
24 pages chock-full of illustrations and de- 

scriptions of “Everything for Display!” 














’ 


“The House of Service’ 


O™N 


e NEW YORK — 130 WEST 46 ST. 
eCHICAGO—6 EAST LAKE ST. 
e LOS ANGELES — 1119 SO. LOS ANGELES ST. 
e ST. LOUIS—927 CENTURY BLDG. 


Jobbers in Leading Cities 









































Hember 


GATIONAL Association 
OF DISPLAY InouSsTaNES 


ANOTHER IN A SERIES OF MAHARAM SHOWROOM WINDOWS 


Call on your nearest Maharam Branch or Jobber for: 
PROGRESSIVE MERCHANDISE 









PRESENTATION 


® FABRICS e LEATHERETTES e@ METAPHANE @ VELURTEX 
® ARTIFICIAL FLOWERS e DISPLAY PAPERS e KWILT-BLOCKS 
* ROPINGS e LUCITE DISPLAYERS e WOOD FIXTURES, ETC. 
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The New Modern Way . . . To Stop Traffic and Boost Sales 
No. 1100—SPOTLIGHT DE LUXE 


Our finest, with special concen- 
trating grill. Throws sharp beam. 
Deluxe in every respect. Highly 
polished chrome - like finish. 
Color lenses to fit— blue, red, 
amber and green. 


>4 1 © 50 Each 


Color Lenses, each 

















No. 1200—SPOTLIGHT 


Color Kit with Spotlight Holder . . . Just what 
you need for decorative lighting and to spot- 
light a special portion of your display . . 


The last word in hooded spotlight 


units. Made of spun aluminum 


The following lenses are furnished with each kit: with high chrome-like finish. For 


Red, Green, Blue and Amber. the better store. 





Color Kit, complete 
Spotlight Holder, complete with cord 





Birdseye Reflector Lamp—150 watt, each. . 


°9, 50 Each 





The FAMOUS SWIVELIER LINE of Lighting Fixtures to — % your Displays 


Swivelier “NIMBLE-LITES” 
WITH HOOD SHADE 


and - 
% H607GR 
Porcelain Keyless Socket ’ 


Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Completely Enclosed Hood to fit 
up to 300 Watt Spot-Light or 
Flood-Light Bulb. 


°7.50 Each 





Swivelier ‘“NIMBLE-LITES” 
Wired—Ready to Plug-in 
(BULBS NOT INCLUDED) 


Place or attach wherever needed, 
and plug into nearest receptacle 

. . Base has holes for screw attach- 
ment... quality finish on base and 
shade ... The socket stays put at 
any angle ... no set screws or 
wing-nuts to adjust. 


>2.60 Each . 





¢ Also Headquarters for Hangers and Modern Display Aids @ 





NATIONAL HANGER CO., INC., 253 w. 26th st, New York City 1 


Representative: MR. MORTY FAY, 3000 N. Miami Ave., Miami, Florida. 


Phone number 25994. 
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ITH an entirely new technique in 
color treatment for a fall promo- 
tion, the Maison Blanche Company, 
New Orleans, presented a store-wide fashion 
and accessory promotion entitled, “Fabulous 
Old New Orleans in the Fall.” The promo- 
tion was based around the presentation of 
‘Fabulous Fall Fashions.” The entire dec- 
rative treatment consisted of a full battery 
ol windows, interior sets on the main and 
second floors and a coordinated style show. 
The latter was staged in the beautiful new 
Blue Room of the Roosevelt hotel. 
lo describe the settings is difficult for 
hey were abundant in beauty and color. 
(he promotion was themed around the his 
events of New Orleans and the Old 
South, making a tie-in with the fabulous 
lashions of that period in comparison with 
the fabulous fashions of today. The settings 
leatured exquisite period costumes, — bal- 
s, patios, plantations and lush wild-life 
es. The color scheme throughout the 
lows, interior and fashion show settings 
Vas in rust pink, light pink, gold and white 
ivainst a rich maroon background. 
e main large institutional window was 
production of a typical New Orleans 
ard scene with four mannequins re- 
dent in special period costumes carried 
n full detail even to the high crowned 


A scene representing the old French Opera 
New Orleans was used over the bank of 
vators. . . . Various happenings from New 
‘leans’ history were portrayed on main floor 
iges. ... The color scheme used throughout 
the displays for this promotion was made up 
rust pink, light pink, gold and white and 
rich maroon. The window pictured here 
was typical of the complete battery— 


Fabulous New 





By FRANK VERMILYE 


Maison Blanche Company, New Orleans 


wigs of that era. These were grouped and 
seated among original antique wrought-iron 
furniture painted snow white; the back- 
ground of this was a rich array of pink and 
gold ferns, banana leaves, cattails, baby's 
breath, swamp grass and countless numbers 
of natural shrubs and trees. In the center 
was a simulated patio fountain in pink with 
a courtyard wall sketched’ in gold on a 
maroon background. To the right and left 
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Orleans’ 


against a white plush panel spangled with 
gold sequins was a modern fashion group- 
ing. The garments were displayed on gold 
half-frames and stands which rested on a 
yink velvet platform. A gold- head form 
was used for the millinery, with accessories 


and cosmetics grouped around the base. 

Carrying out the traditional New Orleans 

setting was a pure white French poodle. 
[Continued on page 97] 











) understand the display program and 
accomplishments at the Halle Brothers 
Company, it is necessary to have in 
Samuel H. Halle 
in Cleveland and Canton, Ohio, and 
Pa. reflect the 
dom of high ideals 

It is an odd fact that United 
States no one department store has the same 
other 
as people differ, so 
institutions differ 
the execu- 


mind a picture of whose 
stores 
business wis 


Erie, vividly 


across the 
atmosphere as any 


department store. Just 
modern 


personality and 


do these great 
reflecting the character traits of 
tive group, or of some one man: owner, 
business 


itself on 


manager, display director, whose 


thinking through the years stamps 
the entire organization. 


Cleveland community, for example, 


Halle as a man of impeccable 


The 


knows “Sam” 
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Halle’s Display Mirrors 


taste and discrimination; as an old-school 
gentleman in whose vocabulary there are 
no words for sham or misrepre- 

For practically half a century 
his mind have held constant to 
the ideal of a fine store, perfectly managed 
for customers who appreciate quality and 
service. No detail is too small for his 
personal attention. On a walk 
through the store he will stop unconsciously 
to pick up an inch of white thread which 
has dropped onto the gray carpet of the 
yard goods department. His hands almost 
automatically straighten any piece of mer- 
chandise which has gotten slightly askew. 
But his sense of perfection and beauty never 


probably 
sentation. 


seems to 


casual 


blurs, but rather seems to intensify his busi- 
ness acumen. Old Clevelanders know that 
the Halle Brothers Company is the expres- 
sion of the man himself, and because in 
some deep way his personal integrity and 
self-respect are part of the company, he has 
been able to build a highly successful busi- 
ness in a rarified atmosphere of quality 
which would frighten a lesser personality, 

Logically, therefore, the man who directs 
the display program for the Halle Brothers 
Company—Harold C. Martins—must solve a 
double problem with a discriminating skill 
approaching art! His talent for detail and 
painstaking planning must not only sell 
Halle merchandise, but must also see that 


all displays project the Halle ideals of 
perfection and taste. Halle displays must 
interpret the store to the public, as well as 
make this end the 28 men and 
women on the display staff have been chosen 
not on the fixed art-training, 
but because they show natural good taste 
and have a deep love of fine merchandise. 
They must also have personality as indi- 
viduals, and know how to get along with 
other people. No time here can be wasted 
on problems of temper or temperament. 
Martins for four years before 1940 served 
Lentheric in a promotion capacity during 
which time he visited practically every de- 
store in the United States. He 


sales. To 


basis of any 


partment 


—Harold C. Martins, seen at the upper left, 
is display director for Halle's; his windows 
must sell, and also remind shoppers that 
Halle's puts quality first and keeps emphasis 
constantly on perfection of detail. . . . Above, 
furs presented realistically in a home setting 
involving an expensive mirror, a thousand- 
dollar chair, and a background of especially 
designed "mink" paper. . Left, furs pre- 
sented dramatically on a raised platform 
which concentrates the customer's attention by 
requiring an upward glance— 
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als» spent considerable time abroad. This 
work was preceded by art = study in 
New York City and San Francisto. Be- 
ginners in his department train by experi- 
ence, working for six or eight months with 


established members of the group. All are 
encouraged to enroll in evening study 
courses at the local colleges and art schools, 
and to feel pride in and responsibility to 
the standards set by the Halle name. 

In operation, the Halle principles have a 
notable influence and result in a very special 
kind of ultimate display. The exterior win- 
dows serve as a good example: everything 
used in the windows must, consistently, be 
real. Antique “props” are always genuine 
antiques, often chosen from a group of 
collector’s items brought from Italy some 
years ago by Mr. Halle. Flowers when 
used to establish a festive background for 
some special style announcement must be 
real flowers, even though the cost may run 
to a thousand dollars for a single day’s 





display. When plants are used, they are 
growing plants brought down from _ the 
store’s own plant room. A screen is not a 
msy substitute but a specially-built piece 
turdy furniture which may be sold later 
e€ appropriate department. Chairs and 
accessories are selections from mer- 
I dise. 
e Halle Brothers Company windows 
installed in open view before the public 
only mannequins completely dressed 
le mannequin room are brought to the 


‘The Chinese actor's robe in this display at 
upper right is from the Metropolitan mu- 
um; the display won a prize of $1,000 in the 
hen-Yu contest... . Center, metallic fabrics 
sting from $40 to $60 a yard are presented 
th classic simplicity. The entire shipment 
these fabrics was bought by Halle's custo- 
mers before the end of the second day's 
owing. . . . The story of the new Forstman 
olens dominated six windows for Halle's 
| opening this year; the corner window, 
pictured, set the theme— 
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By 
MILDRED O. WAUGH 





window when the setting has been prepared, 
and only the soft-edge lighting has to be 
adjusted for the complete effect. Signs are 
used as labels, with the Halle name in the 
top predominating position, when introduc- 
ing any announcements or special designers’ 
models. Except for some very special rea- 
son, nothing is removed from any one of 
the window settings until the display is 
changed at the end of a week, the only 
exception being items of small merchandise 
which can be conveniently replaced. 

There are 38 windows in three buildings 
to be changed each week. The “original” 
Euclid avenue building has a bank of six 
large windows on the main business 
thoroughfare of Cleveland with a large cor- 
ner window on a small driveway which con- 
nects Euclid avenue and Huron road. The 
newer Halle building opposite the old one, 
on Huron road, houses home furnishings 
and men’s wear. For some years the win- 
dows in both buildings on this secondary 

[Continued on page 102] 










































T’S no profound observation that we dis- 
play people have responded to the various 
stimuli of modern art. Nor is it profound 
that this helped 
passé conventions and superfluous ginger- 
helped us with the 
display — merchandise, 


reaction has shear away 


bread and has work 


necessities of good 

proportion, perspective, color and light. 
The modern movement has inspired some 

of our more avant gardé designers to play 


around with mobiles and abstract patterns 
and forms. These same inclinations have 
led some of our display people to fresh 


work in decor and treatment of background 


in the presentation of their merchandise. 
You have seen screens decorated with 
collage, with decoupage; you have seen 


mannequins that were sensitive approxima- 


tions of fashion sketches; you have seen 
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Experiment Modern 


By SOL KAMENSKY 
J. A. Kirven Company, Columbus, Ga. 


Daliesque motifs—lines worked into a _ per- 
spective of a vanishing point. You have 
surrealistic tendencies you have 
seen unfortunate modernistic things 
that aborted into a “1930 Moderne,” which 
is what I am always afraid oi—afraid that 
some of our experiments have been a little 
too much 1930. attempts have been 
excellent, but dishonest. Those that 
were dishonest seemed more bothered with 
the fact that the decorative phases of this 
modern approach be startling and unusual, 
than they were concerned with the actual 
being given an honest and 
modern presentation. 

This is probably rather difficult to follow, 
for when abstractions enter into a discus- 
sion of theory, the whole thing borders on 
But let me try again 


seen and 


some 


Some 


some 


merchandise 


being a little esoteric. 
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SPIN 


—rather than work with a modern approach 
in decorative background treatment, why not 


use merchandise as the medium and make 
truly modern arrangements and _ patterns 
with the actual merchandise itself? Why 


not create compositions, or pictures if you 
like, by the way you handle merchandise— 
by line arrangements—by a concern with 
color—with texture, with pattern—with the 
actual placing and arranging of merchandise? 

Here are four windows in which we have 
tried to work in that medium. They are 
trying to inject some newness in_ our 
not completely successful, but we're: at least 
thought. And I think it’s better to be bad 
in an honest attempt for fresh display—for 
display that takes its cue from the merchan- 
than to go blithely and blindly along, 
completely static, doing things as they were 


dise 


rather than as they are. 


The first is a sweater and skirt window, 
and sweater and skirt windows are prover- 
bial around this time of year. They are 


annoying when the problem 1s 
look. True, you 


particularly 


to dramatize the separate 


—''Rather than work with a modern approach 
in decorative background treatment, why not 
the medium and make 
truly modern arrangements and patterns with 


itself?'' This is the 
question Kamensky asks, and the displays pic- 


use merchandise as 
merchandise 


the actual 


tured here illustrate his way of tarrying out 


this ‘experiment modern''— 
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—While displays of this type look extremely 
mple, even somewhat austere, they take a 
great deal of planning and much care in 
jetails of color, form, and balance. Every 
part of the display has a definite relation- 
ship to every other part— 


iid always have three mannequins to 
show how well these separates look together, 
but you wouldn't be playing up the im- 

tant promotional fashion idea of buying 
these separates and building one’s own 
wardrobe. So here’s what we did: On a 
pale green wall we hung two panels, really 
window frames, covered with a mustard 
burlap which was wonderfully textured. 
Our mannequin sat on a low table covered 
with the same fabric. On the panels and 
in a modern arrangement we pinned sweat- 
ers, shirts, and skirts. But we didn’t stop 
there. Gloves, belts, jewelry, and scarves 
were worked in for a complete coordination. 
The separate look was certainly dramatized, 
and aside from the selling job, we had ac- 
complished an important educational job as 
far as accessories and color. For we had 
wonderful coloring, a gradation of browns 
ranging from the palest honey beige to the 
deep earth browns, greens and golds. An 
elongated scroll read, “Be Right About Your 
College Planning.” The shoe window was 
similar in treatment. 


If you become bored with flat rectangular 
patterns, there are many shapes that could 
be experimented with—ramp like businesses 
could be used, cubes or even blocks. But 
there should be a consistency of the actual 
handling of merchandise and the decorative 
treatment. 

rhe hat window was a lot of fun and gave 
is all a terrific lift. Here was the problem: 
In a bank of windows, we were trying to 
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illustrate how lines in 1946 fashions had 
changed. How the new short coats were 
different—how hats have a slant to the right, 
how handbags have a vertical look, how fur 
coats have wonderful new sleeves and rip- 
pling backs. For as fashion director, too, 
it's my responsibility that we inform our 
customers about new looks and new ways of 
dressing. And of course display can do a 


vital job in this respect. 


Here’s what we did. In the millinery 
window, on a white wooden type screen 


fixture, which we angled as a_ projection 


from the same green wall, we lined up 
white millinery 
manner. All the hats were black, all slanted 
to the right. There was nothing to detract 
from their definite look of right slant hats 

and the merchandise juxtaposed to such 
a simple line arrangement became exagger- 
atedly important. The only touch that was 
not completely honest, but was sort of fun, 
was the white millinery form that the man- 
nequin held, on which we stuck heavily jew- 
eled pins and gold bracelets. It added a 
dramatic note, but it really wasn’t necessary. 
White stones on the dark carpet helped re- 
lieve the severity. The scroll 


forms in a rather severe 


possible 
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How Lines Have 


dramatized the hats too: 
Changed—Look To The Right For Millinery 
Newness.” 


In the handbag window there were two 
importances—the handbags themselves and 
their vertical look. To dramatize both, we 
framed the vertical 
sheets of prosaic white paper. 


against 
Black wool 
varn led from the three bags on the wall to 


black bags 


the one on the floor next to the three sepa- 
rate wooden blocks. Leaving these three 
white blocks bare seemed to accentuate the 
handbags on the wall and the two arranged 
at the base of the unit. Even the scroll 
became a part of the composition by its 
horizontal lines acting as a foil to accen- 
tuate the general vertical composition. 

These four windows might be starting 
points for a way of handling the display of 
fashion accessories. I Say accessories, for 
our fur and coat windows that were part 
of the bank based on “How Lines Have 
Changed” were not too successful. That's 
why there are no photographs covering them. 
I'd be interested to hear from readers of this 
article to learn how they have handled 
coats, suits, or dresses with this particular 
approach. 
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Fashions 


program at Carson Pirt 


CK ( Chicago keeps th entire 
Stan tantiv o1 toes, 
bell, the d Tr, down 


latest 


alertness me; 


rior displays are not only 


» be seen in Chicago, 


place tor that matter, but 


oTtn 1 | 
are at all times up to date in every respect. 
The merchandise, the handling—in fact from 


every angl thes displays are on a con 


to be 
new 


tinuous high level, seeming constantly 


outdoing even themselves with each 





arrangement. The reason for such fine dis 


play work is found right in a never-ending 
h program 
total 


store includes 39 windows, 


exterior display space of the 
part located on 
Madison, Wa 
block 


displays 


streets: otate, 


Monroe 


ose windows 1s 


each Of Toul 


h, and Every week some 


offering new 
and a part of those 
otate 


program 


public, new dis 


are along tamous street itself 


carry out such a Carson's 
maintains a display staff of 25 members, and 
each of them is well trained in display art 
Practically every one of the group is capable 


of going right on through the job from the 


creating to the final set-up. However, in 
working out a new display idea, the bulkier 
and more from 
outside studios. 


intricate props are ordered 


This display department at Carson’s, under 
Campbell's 


cooperates with the 
shion Bureau, the promotion de- 
partment, and the store buyers in planning 
the overall merchandising program for the 
Meetings of four groups de- 
termine Carson’s position in the style world, 
mapping out coming 
and making possible a complete correlation 
of the activities of the four groups. The 
result is a unified effort, stepping the whole 


direction, 


store’s IF 


store. these 


schedules for events 
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me: chandising program into a highlight spot 
in ‘he fashion world. 
e Fashion Bureau is in continual touch 
the advance market, often sending 
esentatives out to visit manufacturers to 
iss fabrics and styles for a future sea- 
This means the Bureau is well versed 
ll times far in advance on coming styles, 
rs, and trends. 
ie display department is kept informed 
on all these points, as are the promotion 
department and the store buyers. It is a 
decided advantage. 

When the buyers head for market they are 
already well posted on what they may ex- 
pect to find and even have a general idea 
of what they intend to buy. The display 
department is in the same position; knowing 
in advance what colors and styles are com- 
ing, they make plans accordingly. 
knowledge makes long range planning pos- 
sible in each of the departments. 

But that is not all, for often the display 
director or his assistant will go right along 
with the store buyers into the market; par- 
ticularly is this the case when there is to be 
some important advance 
seasonal merchandise. The reason for going 
direct to the market is obvious, for while 
there Campbell or his assistant selects cer- 
tain items around which the display picture 


Such 


large showing of 
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for the store will be created. Some beau- 
tiful gown or a startling hat creation quite 
often sets the theme for an elaborate display 
showing. 
Besides keeping the various cooperating 
departments informed as to advance styles, 
the fashion bureau works out a coordinated 
colors being offered 
This chart is 
of great importance to the display depart- 
ment, for color plays a leading role in Car- 
son’s displays. Frequently an entire theme 
will center around a particular color. When 
that occurs, the same color will be used con- 
sistently throughout the In other 
words, displays will be set up in several 
departments playing up that particular color. 
The same will be highlighted in a 
street window or a block of windows, and 
repeated in the interior sets. Such treatment 
of a color idea makes for a unified display 
picture and eliminates the confusion created 
in a customer’s mind when she sees here one 
color, there another, and yonder a third. 
This play for color, particularly when dis- 
played with a _ highlight feature, creates 
some very perplexing problems at times. 
For once the display is built around a par- 
ticular item—a handsome 


color chart of the new 
for an approaching season. 


store. 


color 


gown for in- 


stance, as was one window just recently— 
the problem of removing any stock from the 
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window calls for ingenuity. In other words 
when a highlight item or one of its accom- 
panying pieces is recalled for stock, it may 
mean having to rebuild the entire scheme 
of the display. In the gown 
mentioned which 
evening creation, the problem was averted 
since there happened to be another equally 
handsome’ white available which 
fitted into the window display very nicely 
as a substitute for the original. In that 
case it was simply a matter of changing 
gowns on the mannequin. But when it is a 
question of having a display set up in greens 
or as a symphony of blues, substituting be- 
comes more and more difficult. The substi- 
tuted merchandise must fit the entire scheme 
of the display or it will kill the whole 
effect. It takes clever manipulation on the 
part of the display staff to keep the window 
designs perfect in all details in the face of 
stock demands, but that is the goal Carson's 
display staff achieves. 

The theme is the important thing for 
Carson's display set-up, and that theme may 
originate from something as small as a but- 
ton. (Yes, buttons are very important items 
in the current fashion world!) Again those 
themes may come, and often do, from some 
major event in the fashion world, from the 

[Continued on page 902] 


case of the 


above, was an all-white 


gown 
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Let’s Go To The 


Georges Loewy, DISPLAY WORLD's correspondent for Switzerland, 
reports that this year's Swiss Fair, held in Basle, was fully up to past 
standards from the standpoint of display technique and that the war 
did nothing to hinder progress on the part of Swiss display designers. 
These photographs of eight of the displays are replete with ideas. 


oc 


: 





This detail view of one of the displays 
shows an interesting use of a wooden grille, 
a geometrical figure, and draping; the man- 

nequin’s hair is of shredded cellophane 


—Floating on dark blue water are large water lilies bear- 

ing littlhe nymphs carrying shoes in their hands. This 

display is animated, the lilies circling the pool, vanishing 

beneath the bridge and reappearing with new types of 

footwear. The stairway ir the rear is used by girls when 
modeling the shoes— 





—Shoes are shown at spectator eve-level in this display 
by Rolf Rappaz. The walls and framework are in white, 
while the fabric is white striped with yellow. Note the 
concentration of lighting on the merchandise— 








Created by Roli Rappaz, Basle, 
this display is for knitting yarns in 
bright colors arranged against a 
dark background. The giant knitting 
needles support round displayers 


containing finished garments 
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& * 
—Lace curtains 
S W ! & S E a ! r and related ma- 
terials are shown 
in this setting; the 
figures are draped 
in the same ma- 


ind, 


ast terial in pastel 
war shades— 

ers. 

as. 


—For a showing of linens, this giantess was used. The spread between her 
outstretched hands is 45 feet. The background is finished in a rich ivory 
color, while the rough-finished papier mache figure is a bright terra cotta— 





> 


—Roli Rappaz had only 
small space with which 
to work in this display 
for Lahco A. G., but 
contrived a very inter- 





esting showing despite 


soi that handicap. Shades 

his of blue made up the 

ring background and ceiling, 

oF while yellow sand on 

nen the floor ‘and amber 
lighting effects added 
the sunlight touch— 

lay 

ite, 

the 


. 
——™ ‘het ~~ 

eer Xv 
Riri” is the trade name for a type of Swiss slide fastener and - wie 





se three-dimensional figures on the exhibit wall show their use 
in a number of ways— 


HE 


one of 


Woodward & Lothrop Company, 
the oldest and most successful 

department stores in Washington, D. C., 
dates from a day when 
lines of 


business 
the 


some of 


was 
dignified 
earlier 


con- 


ducted along more 


professions—and the cus- 


toms are still observed. 
tradition, 
Lothrop Company’s two- 


Even today, in line with early 
the Woodward & 
toned 
drawn together each Saturday night and not 
reopened until Monday! Sun- 


day 


gold-brown window curtains are 
There is no 
Around the 


streets and 


advertising ! entire 
from F to G 
the 
The 
across G 
the 
Pentagon building, in 
and in Bethesda, 
the 
display 


paper 
block, 
Tenth to 
Sabbath 
“North 
“Main 


branch 


from 

the 
purchased 
the 
opened 


city 


Eleventh store observes 
strictly 
Building,” 


Store” 


newly 

street from 
and 
the 


Arlington, 


recently 
stores in 
suburban 
to reflect 
And 


her 


are 
policies ol founders. 
the 


successful in less than a seven- 


these 

consequently department 
must be 
day week. 


the Woodward & 
program in 


lo watch Lothrop dis- 


play operation is to see a 


demonstration of years of 
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Chere Is no 
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Woodward's Display Is 


ager’s “control room.” No virtue is 
of jangled nerves or artistic hair-tearing, 
and the work with smoothness. 
The idea is that successful operation means 
doing the most work with the least friction. 

The problem includes: 24 windows in the 
main store; 27 in the “North building’; six 
units in the Pentagon building store; four 
in Bethesda; and eight at “Arlington Farms” 

with displays changed usually once a week 
during the fall, winter and spring and at 
the summer 
also all interiors, floor-set displays, 
arrangements and model 


proceeds 


ten-day intervals during 
months ; 
counter cases, 
rooms and style shows. 

The staff includes an overall of 40 people 

the display director, his assistants super- 
intending the different 
and a_ technical 


involved, 
experts, 
artists, and scene shifting porters, carpen- 
Of this staff, five be- 
With one 
exception, all members of the Woodward & 
Lothrop display department group have been 


buildings 


group of fashion 


ters and electricians. 
long to the store’s 20-year club. 


developed within the company and promoted 


made 


from the ranks. The director of the de- 
partment came to his present responsible 
position in a steady climb from stock-boy to 
executive. (Incidentally, his name is_ not 
mentioned here because of another store 
policy which forbids personal publicity.) 
Partly for convenience’s sake and partly 
because of lack of space in the company’s 
out-grown main building, display studios 
are scattered through the store. The ex- 
pansion going on at present will probably 
free some space in the basement of the main 
store and make possible consolidation of 
some of the studios. There is also a service 
building in an up-town location where all 


—Part of the art of Woodward & Lothrop 
display lies in its ability to do more than one 
display job in each unit; in the cotton display 
notice that when the mannequins wear stripes 
the background suggests polka dots, cross 
stripes on the bias, and also introduces the 
style idea of plaids. . The remaining dis- 
plays on this page illustrate how Christma: 
windows utilize a stylized setting— 
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merchandise is received, checked in, marked 
and tagged. From this building all mer- 

lise and properties to appear in any 
one of the Woodward & Lothrop stores must 
be requisitioned. 

With so many various conditions involved, 
the display department has had to develop 
a compact system which operates with a 
minimum of red tape and delay. There is 
a monthly meeting attended by merchandise 
Managers, advertising and display managers, 

fashion directors. Here newly pur- 
d merchandise is shown or discussed. 
“Which window ?” depends upon the kind of 


chan 


—At Woodward's, if California fabrics are 
presented in gay colors, for example, the dis- 
play not only shows the garments which 
demonstrate the fabrics but in itself gives the 
over color idea. The "“commercial’’ is 
tred into a satisfying naturalness of pre- 
ntation For Chen-Yu's ''Firefly'’ a dis- 
1y booth was constructed under a tree alight 
with "fireflies" and hung with gift-suggestion 
packages— 


Conservative 
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By 
MARIELLA MAHR 


merchandise. The large corner windows on 
F street are in general dedicated 50 weeks 
out of the year to high style in ready-to- 
wear, and furniture—or to an occasional 
restrained, dramatized presentation to mark 
special occasions such as this year’s Father's 
day. 

The display manager sees that finished 
sketches and directions are in the hands of 
the displaymen a full week before the set is 
due for completion. Plans for the entire 
display originate with the display manager 
and are projected by him into well-detailed 
rough sketch form on letter head size 
From this point the artists 
take over, developing color sketches de- 
tailed in pencil, watercolor and = crayon. 
Materials and merchandise needed for the 
displays are listed on triplicate order forms, 
one of which is kept in the display office, 
one sent with the finished sketches to the 
persons who will install the display, and one 
forwarded to the service building as an 
order. Each slip carries the number of the 


yellow sheets. 


window it covers. 
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In the outer display office there is a 
specially-built rack with numbered pockets 
corresponding to each window; here the 
master forms of the orders are filed. When 
a window is dismantled, all items are 
checked off on the displayman’s slip—and 
the return of the order slips to the main 
office rack completes the circuit and ac- 
counts for all items in the setting. 

Worthy of note is the fact that a record 
of all merchandise shown in all windows 
each week is taken off the order slips and 
kept, in typed form, in a loose-leaf book on 
the display manager’s desk. In this way it 
is possible to answer any customer ques- 
tions easily and quickly. Usually inquiries 
keep coming in by telephone for a week or 
ten days after a window has been dis- 
mantled, as motorists and car riders who 
have noticed the displays get into buying 
moods. From the window record book it is 
a matter of seconds to give a prospective 
buyer the size, price, and department where 
the article can be bought. 

[Continued on page 100] 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: This appealing display consists of 
several elements forming a single unit. Arrange- 
ment is informal and pleasing. 


Properties: The handsome white baroque frame 
suggests a mirror reflecting a section of a room. 
The fireplace and other furnishings are in min- 
iature. Mannequin, attired in black Persian coat, 
is posed against the lower section of the frame 
and makes a striking contrast to it. Gift pack- 
ages are arranged at the left with a copy card 
in lower foreground. 





ustration shows a shoe 


Arrangement: [he third 


' : 
lisplay consisting ot several elements torming a 


ye unit. 


Properties: The setting Mrranged in a shadow- 
box and the frame decorated with poinsettias and 
Snowballs made of 
slistic effect and make i 

footwear. Pine 


il 
the nadow-bd 
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Arrangement: This special gift item display is 
made up of one definite unit with accompanying 
mannequin. 


Properties: The entire unit consists of a series of 
square blocks attractively covered with paper 
treated to give the effect of snow. These are 
arranged alternately to allow spaces for the dis- 
play of merchandise. The blocks are inexpensive 
and easily found on the market. Their soft and 
fluffy snow-like appearance gives added glamour 
to Christmas gift items. Fir branches decorate 
the upper left corner of the unit, and the man- 
nequin stands at the right. 
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Arrangement: Another gift item displayer sug- 
gests masculine gifts and is made up of several 
elements forming a single unit. 


Properties: Rectangular snow blocks are arranged 
alternately in a circular formation on a platform 
riser. Block letters decorated with holly leaves spell 
out the word ''Gifts'' and are suspended above 
the displayer. Copy card is shown at right of > Ge 
window. . rs 

mY > % . ” 

AAY’ MN coin a sp we ‘ 

Faerie, fem 


Arrangement: Here is an eye-attracting display 
for the promotion of men's winter hats. It is made 
up of various elements and forms a single unit. 


Properties: A wintry effect is obtained by the use 
of a wall covered with paper representing snow 
banks. Behind this wall four mannequins appear 
wearing felt hats. In front of the wall stands a 
Christmas tree bearing gift certificates. Copy 
could read: ''Give him a (store name) Gift Cer- 
tificate.’ 


Arrangement: Three unifs are noted in this display 
of men's apparel. The display is well-balanced 
and pleasing arrangement is noted throughout. 


Properties: Simplicity is the predominant element 
in this display. A three-fold screen serves as 
background for half of the setting. Various size 
risers are used to display apparel. Sprays of pine 
branches and holly leaves are arranged in the 
jpper corner. Copy card decorated with sprays 
of holly is shown at the lower right. The entire 
etting is placed in a shadow-box. 


New York Display 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


HIE game of chess appeared highly 
ico and far less complicated 
than customary when interpreted in a 
stretch of millinery windows at Arnold Con- 


stable. Fashion 
new fabulous sumptuous jewel- 


“Leading move towards 
look 
encrusted hats” was the headline chosen by 
Acting Smith. 
The sloping panel suggesting a chess board 


black and white, with the 


Display Manager Howard 


was painted in 


king, queen, bishop or knight in position 


and done in papier mache of pastel tones. 


—Upper left, by Howard Smith, acting dis- 
play manager for Arnold Constable. 
Upper right, by Reuben J. Sabetay, L. Bam- 
berger & Co., Newark. Lower left, by 
Henry Callahan, Lord & Taylor. Lower 
right, by Sidney Ring, Saks-Fifth Avenue. ... 
(All photographs by courtesy of Virginia 
Roehl Studio, New York City)— 





The pert millinery heads used crushed tissue 
paper in for their wigs, with 
eyelashes in a matching color of paper and 
sprayed in brown—this applied to the face, 
while the “eye” was painted on; red paper 
cutouts served for the lips. 


hair colors 


Reuben J. Sabetay, display manager of 
L. Bamberger & Co., Newark, in decorating 
the “Specialty Shop of Tweeds” for the 
fall season, adhered to the same restraint 

















issue 


with 
and 
face, 
aper 


r of 
ating 

the 
raint 
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and atmosphere that characterize the gen- 
eral layout of the department—one of the 
individual units making up “The Little 
Shop.” 

Natural color rattan screens and_ plant 
boxes of low shrubbery are used before the 
windows on either side of the full length 
inset mirrored panel. Half-figures are shown 
on these window ledges and the curtains 
below are in rich brown fabric. A second 
mirror appears over the mantelpiece and 
the fireplace is banked with dried meadow 
grasses and autumn berries and pods. This 
setting is flanked on either side by low 
tables and lamps above which are hung 

| bird prints. Brown appears again 

iumber of the chair covers, alternating 

deep rose color for chairs and the 

The walls are in an ivory tone, the 

‘d ceiling in a muted green, and the 

ling proper in eggplant; these make up 
lor combination of the background. 

play Directer Henry Callahan, Lord & 

r, dramatized “Fashion — when the 

night lights shine’ with a mixed group of 

men and women mannequins waiting be- 

neat) the lighted canopy of a night club, 

restaurant or theatre—the canopy in. all 

blac. with lettering in bold white. Cascades 

ol back opened umbrellas, on either side 


DISPLAY WORLD 


—Upper left, by John Robert Riley, Lord & 
Taylor. . . . Upper right, by Henry Callahan. 
. . Lower left, by James Gosling, Franklin 


Lower right, by Donald Angus, 
Jay Thorpe'’s— 


Simon. . . 


of the canopy, suggest a rainy night with 
the departing guests awaiting cars or taxis. 
A shimmering material carried directly back 
of the window, with an irregular center 
opening, accents the realism of rainfall. 

Unusual panels, exquisite in their tapestry- 
like detail, were used by Display Director 
Sidney Ring for presenting black in wools 
and in French lace in six windows at Saks- 
Fifth Avenue. Though the unicorn did not 
appear in any of the motifs, the inspiration 
for these Helen Watkins panels stemmed 
from this famed tapestry at The Cloisters, 
Metropolitan museum. Cutouts of foil 
papers embracing the shades of green, pinks 
and periwinkle blue, imaginatively coupled 
with dyed lace papers, were combined with 
minute detail to achieve a rich effect on the 
black net backgrounds. Though the motifs 
varied in each of the six displays, trees and 
floral patterns were favored. The center 
panel was in two tones of mauve and pink 
and sprayed to achieve a misty effect of 
black against the pinks. 


The most enchanting ladies, in groups of 
three, appeared under the auspices of John 
Robert Riley, director of interior display, 
as ledge trims on the main floor at Lord & 
Taylor’s, and attracted the rapt admiration 
of all spectators. Less than life size in 
height, these figures were sculptured to 
emphasize the season's sinuous silhouette 
and their elegance in pose was liberally 
complemented by the exquisite draping of 
their costumes, which in a range of the 
richest materials interpreted the height of 
formal fashions in evening wear. Para 
doxically, these lovely figures were sculp- 
tured of chicken wire wrapped in many 
layers of cellophane which gave a shimmer- 
ing effect. 

The message “Largesse for Gabardine— 
Rich Brown for its color—accessories in 
smoky tones—costume jewelry with a fabu- 
lous jewel feeling,’ accurately set the feel- 
ing for the four Lord & Taylor displays 
making up this promotion. The curved 
panels, spaced before the backwall and mak- 
ing the background, were finished in a 
smoky brown tone of velvet. Costume 
jewelry and gloves were highlighted against 
the richness of large pillows of yellow 
velvet, these placed directly in the fore- 

[Continued on page 110] 





By JACK POLLARI 
Madigan Brothers, Chicago 





UY Bowen, display director for Henry 
C. Lytton & Co., (The Hub), created 
of win- 
dows for an overcoat promotion held while 


a novel and humorous series 


the weather was quite warm. An overcoat 
golfer, as pictured here, tied in with 
“OK, so it’s hot! 
silly in an overcoat now but you won't look 
Novembet cold.” 
in profile, stared in amaze- 
the display. The 
the displays 


on the 
this copy: You may look 


foolish in when it gets 


Cut-out heads, 


ment from each side of 
each of 
similar treatment 


standing 


figures used in were 


of papier mache. A was 


given a window showing a man 


on the end of a diving board, ready to 
plunge into the pool. 

Marshall Field’s men’s store, like so many 
other establishments in this field, is braving 
eut this period of scarcity with emphasis 
on the rather 
than too much spotlight on the merchandise. 
The photograph shows one masculine man- 


The 


general effect of a display 


nequin gesturing to a playful airedale. 


—Upper left, by Guy Bowen, The Hub... . 

Lower left, by J. W. Campbell, Carson Pirie 

Scott & Co. . . . Upper and lower right, by 
John Moss, Jr., Marshall Field & Co.— 





white fence, festooned with ivy, and an old- 
lamp furnished the 
This was repeated, in the same general way, 
in most of Field’s men’s store windows. The 
effect was altogether pleasing and “fallish” 
and the immediate reaction on the part of 
the public was excellent. The sign read: 
“For the Man about Town or on the Campus 


John Moss, J Ps 


fashioned post decor, 


topcoats of fine woolens.” 
is Feld’s display director. 

J. W. Campbell, in charge of display for 
Carson Pirie Scott & Co., installed a series 
that caused a great 
deal of comment among the store’s feminine 


of lingerie windows 





URFEY-CHALON 


What's in a name? 


Berimen. SPIRIT * 


mannequins styled by 
hughhorner have come 
to mean the ultimate 

in fashionable window 


display. 


dress by Kiviette 
hat by Braagaard 
mink by Ackerman Blatt 


shoes by I. Miller 


and of course 


the mannequin is by 


NAEGELE-HORNER 1: 
164 West 24th Street, | 
New York City, 11. : 
WAtkins 9-9182 (*Tradema | 














customers From the presentation it is 
that a 
negligee; it has 

adroit 


merchandise in this case was in 


plain negligee is no longer just a 


become something quite 


special with designing and fashion 
ing. ‘The 
motion 
this 
promotion was featured in the windows dur 


Note 


spired by the current technicolor 


picture “Caesar and Cleopatra,” and 


ing the showing of the picture here. 
the stately pleats, the Romanesque lines, the 
belts and shouldet The 
figures themselves were especially refinished, 
for this 
In the central background stood 


jeweled straps. 


complete to the coiffures, series ot 
windows. 
section of a 
motif to 


theme and the merchandise 


a papier mache column and 


doorway in the Egyptian 


with the 


temple 
blend 
he rug-covered floor was edged with pearl 
chips. Backgrounds for the windows were 
in a turquoise shade, while each setting had 
The 
“So becoming to your feminin 


Madame 


inspired by ‘Caesar and 


a cluster of flowers in pink and gold. 
scroll read 
Tewi 
Cleo 


ity—Carson’s presents the 
collection 


patra’ ’ 
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—Upper left and right, by Guy Bowen... . 
Lower left, by Angelo Onofrio, The Fair Store 
(Oak Park) ... Lower right, by John Moss, Jr.— 


\ promotion for apparel at 
Field’s had a window on this subject at the 
corner of State and Washington. The teen 
figures were directing their attention to one 
of their group who stood on a phonograph 


teen age 


record placed on the enormous machine. 
revolved, a boy stood as _ if 
winding the phonograph, and other figures 


The record 


were in characteristic poses. 

Getting back to Lytton’s, Guy Bowen used 
a series of “label” windows for men's wear, 
featuring “First look to Lytton’s—then for 
Clipper Craft.” The background was brought 
of shadow-box 
label was 
Accessories 
three semi-circular 
with the lighting from the 
stretched tightly be- 
and the sign in 


forward to create a= sort 
effect. In this shadow-box the 
highlighted by colored lighting. 
were displayed = in 
shadow-boxes 
rear. Strings were 
tween the label, the eye, 
the lower foreground. 


OCTOBER, 1946 

















Still at Lytton’s, the photograph at the 
upper right shows one of a group of five 
fashion windows in black and white, with 
a grand piano in the background to tie in 
with the theme, “Rhapsody in Color.” 
Foliage, plus the facade treatment in each 
window, was the only color which followed 
out the merchandise color. The backgrounds 
were gr 


Angelo Onofrio, display director for The 
Fair Store’s branch in Oak Park (a suburb 
of Chicago) used a big background painting 
ofa college building fora group of displays 


under the heading of ght Shadows on 
the Campus.” An effect of deep perspective 
obtained by having a simulated flight 
of steps leading toward the background. 
The mannequins were posed on these steps. 
Onofrio also used a mammoth spider web 
made from clear plastic tubing to call atten- 
tion to the effect of blouses in an- 
other promotion (not illustrated). Pink 
flowers were the other decorative note. T! 
floor was patterned with scattered grass. 
[Continued on page 110] 
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cea No. 1— Advertise v. s. savincs BonDs—Aa- 


} 


} 
a 


vertise them in your local newspapers and over your local 
radio station. Advertise your store as community headquarters 
for the purchase of Savings Bonds. Display them in your 
windows and on your counters. 


o. 2—Sell v. s. savines BonDs—Ask all your 
salespeople to suggest buying Bonds to each customer. In- 
struct salespeople in the reasons for selling Bonds and in the 
psychology of selling them. 


No. 3- Buy U. S. SAVINGS BONDS—Urge every 


employee to buy them regularly—through your payroll sav- 
ings plan. 


HOW DO THESE “VITAMINS” HELP YOU? 


They build prestige and good will for your store. Customers 
look up to the store that sells Bonds and appreciate the con- 
venience of buying them where they shop. 


Bonds build security for yourself, your employees, your com- 
munity, and your country. Every Bond sold helps to control 
prices. And every $3 invested pays $4 at maturity! 


Are You Using These Booklets? 


If not, or if you wish additional copies, just ask your State Director of the 
Treasury Department Savings Bonds Division. 

THIS TIME IT’S FOR YOU—For employees. Tells how the payroll sav- 
ings plan works, goals to save for, and how to reach them with U. S. Savings 
Bonds. THE PEACETIME PAYROLL SAVINGS PLAN—For key 
executives. Helpful suggestions on the conduct of your payroll savings 
plan for Savings Bonds. 





The Treasury Department acknowledges with appreciation the publication of this message by 


DISPLAY WORLD, Cincinnati 


This is an official U. S. Treasury advertisement prepared under the auspices of the Treasury Department and The Advertising Council 
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for the latter. His wife and son 
constitute his "hobby"; avoca- 
tions are writing for publication 
and music for the pleasure he 
gets from it. 


—Harry Eimas 


' tm 
del's Depar isplay window 


ormerly of Peoria, 


where he has pu 








—Noell B. Smith handles dis- 
play for the Belk-Liggett Com- 
pany and Leggett Stores, Inc., 
Danville, Va., and is designer 


supervisor of construction 


—At the left is Charlie Merrill, 
display director for Godchaux 
and second vice-president of 
the Southern Display Associa- 
tion, with Frank Vermilye, dis- 
play director for the Maison 
Blanche Company, and _ presi- 
dent of the SDA. Both are of 
New Orleans and the picture 
was taken at the annual picnic 
of the local club— 








—This group was photographed at a party given by 


Eve Brueser Studio, New York City, during Market 


Week. Included are Mrs. Eve Grimes (Eve Brueser) ; 
Tray Chambers, J. B. Ivey Company, Charlotte, 
N. C.; Harold Benson. Baker's, Minneapolis; A. Put- 
nam, Yowell-Drew-lvey, Orlando, Fla., and, with 
back to camera, Mrs. Grimes’ mother— 








—From Birmingham, En 
Picture taken on th 


gland, comes this 
€ roof of Lewiss', Ltd 
From left to right are 
Horace Taylor, William 


are 


Alton and Arthur Clarke: 
the last - named is g 
former member of the 
display staff who re. 
cently returned after 
SIX years active sery; 

with the National "Fire 

Force— 


—In this scene William T. 


. . | 
supley director of Lane aint 
altimore, stands on the "left 


— display director of Wyman's 
so of Baltimore. The two were 
On vacation gt Atlantic City— 
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P. C. Mileo, Well Known 

In Display Field, Dies 

regret that his many 
ds in the display field learn of the 
en death of P. C. Mileo, who died in a 

New York City hospital recently after being 
ir only five days. 


is with deep 


Pasquale C. Mileo was born in Italy on 
December 1886. and would have 
brated his sixtieth birthday this Christmas. 
His parents brought him to America when 
a small hoy. attended 


(4 cele- 


he was Later he 





—P. C. Mileo— 


Cooper Union Art school, and then formed 


own mannequin manufacturing 





company. 





\ll during the war years, Mileo cooper- 


with every drive for his adopted 
country, in addition to producing man) male 
nnequins for use by the army Medical 


When war-time conditions brought 


| and material scarcities and long de- 
baie lavs in shipments, Mileo was particularly 
ory perturbed because -he had prided himself on 
Male. ver having broken a promise or failed a 
man's, customer during his business career. 

were Operating his mannequin firm left little 


for recreation, but Mileo was an en- 
iastic deep-sea fisherman and made fish- 
East coast whenever he 
He won several prizes 
| delighted in discussing 


trips off the 

| take the time. 
s catches, and 
» with visitors to his office. 


latter has been 11 
firm for the 


will continue. The 
if production for the 
() vears and is well known to the tr ade 





» many display directors. 


Displaymen To Meet 
In December 
etings of the display 
issociations will be held early in De 
r in New York City, timed to coincide 


eroups of several 


spring 
ty manufacturers. 
Company, 


Purchasing City 


intile 


i i’ _—«<<£, 


Company, and 


sine Corporation. 


lileo is survived by the widow, Mrs 
( lotte Mileo, and by a nephew, Charles | 
\J ; 
\ Jr, under whose direction the com- 


display showings by numerous 
The groups include 
Stores 
Associated Mer- 
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“WOOD SCATTER THROW-AROUNDS 


30 COLORS IN STOCK wyse 
2 CUBIC FEET PER BAG 
flakes, 


Grain Size, 14"; chips, 1Z"" to 4"; 3g" 
to 11"; ribbons, 4%" width in 2 to 3 ft. lengths. 


SILVER, GOLD & BRONZE NUGGETS 


3 CUBIC FEET PER BAG $ 50° 


ANKERUM MFG. CO. 


15TH ST. PHILADELPHIA 2, PA. 





336 N. 
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Grom the Sketchbook 
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THE ENCHANTED 
FOREST 








WOMEN'S SPORTS 
ACCESSORIES 


{a) Tree: flat cutout 8 inches 
from glass. Opening at base 
is a shadow-box effect, curved 
wall behind. Cover small 
blocks with moss and dry 
leaves. Spotlight over unit 
shoe display. 





































(b) Tree: also cutout, set back 
approximately 30 inches from 
glass. Also shadow-box effect for bags. At base is a group of 
flat rocks for perfume display. 











{c) Tree: cutout, close to glass. Shadow-box effect. Owl seated 
at opening, holding branches on which are gloved hands. It is 
suggested that scarves can be draped and jewelry pinned to the 
trees. Painted suggestions of trees on background. Birds, rabbits, 
owl and squirrels, either flat cutout or third-dimensional, giving 
excited and very busy feeling. Floor covered with moss, dried 
leaves, and twigs—maybe a touch of snow here and there. Colored 


spotlights to simulate forest shadows. MEN'S SPORTS WEAR 


A and B are flat cutout trees with arm-like branches leading male 
mannequin to treasure (clothes and accessories). Outside arms 
of trees in act of holding up blanket of moss, leaves, and twigs, 
under which are blocks paint- 








ed to look like rocks. On 
“rocks'' are draped accessor- 
ies. Two trees are set up 


approximately 30 inches or so 
from front of window. 


Painted suggestion of trees on 
background. Birds and ani- 
mals spotted about. Colored 
spotlights to stimulate forest- 
like shadows. 
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Adjustable Mannequin Number 66 in 
several different positions 
(PLASTIC HANDS) 


Write for our new mannequin catalog and 
select any head. 


National Mannequin Co. 


Subsidiary of National Art Studios 66 
306-308 S. MARKET ST. CHICAGO 4, ILLINOIS 





DIisPLayY wWorRrio 








—The giant horse head tied in with a local horse show; it was constructed by the author of plaster over a wood and wire frame. . . . The diorama 
technique was used for the fur sale window, with the painted horse "hitched" to the real sleigh— 
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Problems Of Specialty Display 


N extremely limited type of merchan- 
dise handled by a highly specialized 

tore, such as a tur store, presents the 
displayman with a difficult problem in pre 
senting the same merchandise over and ovet 
again without seeming repetitious or “junk 
ing.” Some ways of doing this are out- 


lined below, based on the writer’s own ex- 


perience in such a specialized store. 


\ displayman’s life is a constant “scaven- 


ger hunt” for something new and different. 


His effort to avoid the bromidic and prosaic 
approach takes him into many interesting 
mediums and requires a somewhat wide 
scope of passable ability at art and = prac- 
tical design in all phases. This, particularly, 





By CLAUDE A. JACKSON 
Lowenthal’s, Lexington, Ky. 


if he is to go beyond the average conception 
of display and not confine himself to a 
desultory routine of buying from a mail- 
order catalogue and risk being scooped or, 
still worse, duplicated in his own local 
realm of competition. 

First, however, before ‘a displayman cau 
fully exercise his convictions and individu- 
ality in display, he must secure the absolute 
confidence and cooperation of management 
if he is to indulge without inhibition in his 
inspirations to pioneer new trends in this 
field. Fortunately I enjoy what I consider 
an ideal set-up in not being expected to be 
a “triple-threat’ man and am_ invariably 
given the benefit of the doubt until proven 





‘Il believe the effort to create a 


otherwise—resulting in a high average 0 
consistent pay-offs of ideas. 

My own criterion in designing displays is 
natural and realistic 
theory to so present an article as to make 


based upon a_ very 


the observer want not particularly the piece 
of merchandise shown, but to instill a de- 
sire to obtain something at least very inti- 
mately related to the unit used. Thus it is 
possible to build a setting around a single 
piece of merchandise—for instance, a_ fur 
coat—and if the certain style does not 


appeal, at least the observer says subcon- * 


sciously, “I want a fur coat.” 

With this in mind I try to go beyond the 
cut and dried props which can be bought 
by any display manager lucky enough to 
have a budget adequate enough to acquire 
them. 

Consequently I end up making most props 
myselfi—such as the giant plaster horsehead 

and painting my own backgrounds, as can 
be seen in the snow scene and the country 
grocery 

In my opinion, and from popular reaction, 
three- 
dimensional effect in an obviously limited 
space to be the comparatively newest and 
most rewarding angle in modern. display 
The employment of the principle of the 
diorama is familiar to everyone interested 
and offers 


in art—commercial or otherwise 


an endless array of possibilities to present 
merchandise in a more convincing, and 
therefore a more inviting, atmosphere. 

It is a great advantage for the displayman 
to know and understand first hand the typ 
of clientele he is attempting to sell. This 
is second nature if he is fortunate enoug 
to secure a position in at least his native 

[Continued on page 78] 


—An actual portion of an old barn served as 
the base for the antique weathervane. The 
horse motif predominates in Lowenthal's dis 
play because the store is located in the heart 
of the famous Bluegrass horse-raising region— 
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Lou Banks’ Displays 
Inspire Columnist 
he following is taken from “Babette’s” 
-olumn ina Ss *rancisc ~wspaper: 
( renal N patil ese — ipa ' ae t. 6sNATIONAL 
len you Walket binds arant avenue = _ MANNEQUIN - 
and saw that Hales -Brothers’ latest win- HOSPITAL 


s had water—real gurgling water in 


two honest-to-goodness swimming pools— 
rigiit there in the window, you, like all the 
rest of San Francisco were amazed. As you 

e been at all the other unusual displays 
since that store opened. 


“\Who is responsible for them? Louis 
Banks, display expert who is having a whale 
of a time doing unusual things to those 
windows. 


“That pool might have had a mannequin 


in the water. But the idea could have 44 79 
blown up, literally, so Mr. Banks decided | or oe «8 


against it. He found that one pin-prick of 
the waterproofing stuff on the mannequin’s 


skin would have caused it to explode—and bé ” ea h 
didn't think the San Francisco public would FRESH UP @ * ° in ¢ arge 


quite appreciate that. 





rama 





Your Mannequins 


“EI ver, Louis Banks plans see jus 
oweve! ouis Banks plans to see just with NATIONAL’S 


Completely stunning refinishing and resculpturing by skilled 






































how far he can go, just how much the public | artisans under the watchful eye of Foyer... . “Like new” 
mind will take in abstract and even. sur- RADIANT repair — including the “NATIONAL” GUARANTEED 
realistic windows in the future. ; ast CHIP-PROOF FINISH. . .. Schedules rigidly maintained. 
. i z — ne pro essiona ary re. a > oof. 
“You may think a window designing ex- | Rhee Sern ena ... With prices decidedly satisfactory. 
ert has > artistic } at’ > | , ‘ oe” ; ° ‘ vs , 
pert has to be artistic. But that's only the | unsightly “rings” of Quotations Gladly Submitted 
beginning—only the beginning. He has to | smudges. Only . 
a know a bit about carpentering, sketching, | NATIONAL MANNEQUIN STUDIOS 
color study, be an electrician, know lighting, a 
ie stage design, fabric design—and then he | Per Bottle, Postpaid America’s Smartest Mannequin Refinisher 
may be called on to know a bit of botany | 
IS ti at ee é = | A little goes a long way. i 
z ss Mix. Dawa 404 in the: peesnet-eaee | . atiateas 212 Western Reserve Bldg. Cor. 9th & Superior 
‘ae set-up when moss and growing plants TRY IT. Cleveland 13, Ohio 
4. had to be selected which would serve his 
: a purpose. 
aa “And, something about plumbing, for the 
' ‘pool’ window has five centrifugal pumps DEP “ OF 4 Ol OR ad SHADING 
ele ‘ si f oS I | 
re under the floors — plenty of hoses — valves. | an 
te One headache Mr. Banks had t! i- | 
ne headache Mr. Banks had was the possi- 
no ; : : 
a bility of the excessive water weight; would BY A NEW SILK SCREEN PROCESS 
the floor stand up under the four and a 
t! half ton weight of the water? 
ie ; ° : ; : 
cht When Mr. Banks changes his windows it -~ 
takes all night—no little task to get car- 
to net see MULTI-TONE 
tien penters, electricians, plumbers to work from 
seven at night until seven in the morning!” YULE TREES | 
ps etl eae etlacadaaa A New 
ad MULTI - TONE 
Roy Benson Made Director p 
an Of Utility's Dealer Disol Creation 
: I Ss eaier ispiays ‘ P 
Ty ; Y' ; P Y ; 53 inches wide 
Roy D. Benson, Georgia Power Company, 
1. \tlanta, now has the title of director of Allover pattern of 
e- dealer displays and will devote his time to Shaded Red and 
ed working in the interest of electrical appli- Green trees, outlined 
ad ance dealers in the utility’s territory. Since = silver ng = 
1 returning from army duty, Benson has de- - age _— 
. ; ; . re : are 414" x 6. 
he d much time to developing the display- 
hxture program for his company’s stores, Just one of the num- 
rs nd will continue to work on this program bers in our complete 
time permits. In general, Benson’s new line of new and ex- 
| ties will include a consultant service for clusive background 
lers in making more profitable use of and case trim papers. | 
. sins Also decorated and | 
x ; ee a tinseled glass _ fiber 
. ' novelties. Write for 
s American Legion Elects our new catalog. 





Everett Quintrell 
he new commander of the Montgomery 
inty Council of the American Legion is 
erett W. Quintrell, display director of DI NGLEMAN-WO LFF co., Inc. 
ler & Johnston, Dayton. Active in Legio 
I John n ayton ctive in Legion 112 Ww. 42D STREET NEW YORK CITY i8 


rk for many years, Quintrell served the 
incil as vice-commander last vear. He Originators and Manufacturers of Distinctive Display Papers 


tie 





ilso commander of Legion Post 89. 








Los Angeles Reporting | 


¥ 


F 


* 


he: 
A 
“= 
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T Mullen & Bluett’s, Display Director 
Charles Art did an eye-catching win- 
dow for the store’s “Izod” promotion. 
covered with white 


The 
wallpaper on which was a golden-tan wheat 


background was 
design, as illustrated. Large, oversize wheat 
stalks fastened upright from the floor com- 
pletely surrounded the three mannequins 
The floor of the was covered with 
cork, simulating freshly cultivated 
earth. At the extreme left the “Izod” crest 
in its many-colored silver foil was fastened 
to the which baffle. 
Of course the papier mache Dalmatian dog 
feature of all “Izod” 
\ large display 
letters, 


S( he 1N¢ 


window 
ground 


green panel formed a 


which is a displays 


was also used card was 


tan with brown carrying out the 
overall color 
On the Stanley E. 


Thompson's tall millinery windows for The 


subject of mullinery, 


By JOHN L. COONEY 


May Company were entitled “Autumn 
Moonlight.” The background was_ black. 
Construction board clouds were suspended 
from the ceiling by wire, these clouds being 
dry-brushed in fall tones and in the colors 
of the millinery displayed which The May 
Company calls “Rhine Wine.” The irregu- 
larly shaped display card Rhine 
Wine in color, the lettering being black. A 
sheet of glass, placed on plastic supports, 
formed a table. 
sprayed with the featured color. 


Was also 


This glass was masked and 
The clear 


—Upper left, by Charles M. Art, Mullen & 
Bluett. . . . Upper right, by Stanley E. Thomp- 
son, The May Company. Lower left, by 
Roger Pickett, Rathbun's. . . . Lower right, by 


Paul C. Smith, J. W. Robinson & Co.— 











portion of the glass matched the shape of 
the display card. Two glasses, a bottle of 
wine (guess what kind!), a man’s hat, 
umbrella, and gloves, and a pair of women's 
gloves were displayed on this glass table. 
White spots picked up the hats, while the 
balance of the display was flooded with 
“Rhine Wine” colored light. 

Rath- 
, Director 


Out San Fernando Valley way at 
bun’s, in North Hollywood, Displ< 
Pickett did a nice series of fall 
windows entitled “Rathbun’s Fall Fashions 
To Warm Your Heart” (not pictured). Each 
window featured an old-fashioned 
painted gold. (Pickett 
several customers wanted to buy the stoves! 
Not much of a recommendation for our 
Southern California climate, is it?) 
rope grapevines, complete with grapes and 


Roger 


stove 


which was says 


Paper 


leaves, coiled up around the stove. The 
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yews LUCITE ‘‘VISIBILITY’’ MEANS 

on 2 Customers and Clerks SEE merchandise 
me e No danger of hidden or “dead” stock 
on * Stock easier to handle and inventory 


ove 


our 
No. W 

ad e2 sweaters, lingerie, shi ' 

’ rts 


Gives a gay clean sparkle to your merchandise 


ERS To 


and 
The 
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De Weese Display Equipment (o. 


132° SEVENTH STREET © PITTSBURGH, PA. e T. Guy Duey, President * Lamont A. Ware, Secretary-Treasurer 


“ 





op UCDERN io style MAD Hsien No. WE 1— socks, Gloves, ties 15% 43, 4” 


$4.45 
each 


15x 10%" 5 gi 
$7.75 each 

















N, g . - RB with removable legs. Now ready for S 75 
ew. ea immediate delivery—(shown at right) 21 
Midwest's happy, lifelike manniquins are irresistable in four realistic baby poses—one standing (a cunning 
thumb-sucker), one laying on his tummy with a ball, one creeping away and another reclining smilingly on a 
pillow. They offer an infinite variety of display possibilities for showing jackets, bonnets, rompers, dresses. . . . 
in fact, anything in infants’ wear. A must for every infants’ department. Our baby manniquins are 6 months, 
life size, 24 inches high with adjustable arms. 


Write for circular on Children Manniquins from tots GROUP OF 4---$75.00 
to teen age, also Junior and Senior Manniquins. INDIVIDUALLY-- 19.75 


Christmas Novelty Decorations 





variety of Christmas Display items and Christ 





satin bow, 30” long 





MIDWEST 
MANNIQUIN DISPLAYS whiskers white, face flesh color 


°) 





white cotton beard -excellent for trim and resale 


SANTA FACE~ Full, 18” high, 12” wide, 6” 





WRITE FOR DESCRIPTIVE CHRISTMAS CIRCULAR which includes a large 


mas Novelty Display lines, like 





bow on handle red, white, green foliage, 11” high, 7” 


$1.50 ea.. $16.50 per doz. 


in depth. 


Santa Claus, Princess Pine Roping, etc. Illustrated at left are 4 of the leaders: 





1 SANTA CLAUS Full round stuffed. 27” high, bright red suit, black boots, 


purposes $7.50 





SPRAY Beautiful, green, with brown pine cones, red holly berries, red 


$5.50 ea.. $55 per doz. 





CHRISTMAS BASKET White papier mache, diamond dust finish, red satin 


wide, good for cases. 


Red and white hat, 


$7.50 ea- 


532 N. WATER ST. MILWAUKEE 2, WIS. Jobber inquiries on Baby Manniquins and above Novelties invited 
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—At the left, by Aubrey Maley, The Broad- 
way-Hollywood. . . . Above, by Paul C. Smith, 
Robinson's. . . . Lower center, by Robert Gib- 
son, J. J. Haggarty's. . . . Below, by Edward- 


ine Jackman, |. Magnin's— 


display card was a gold banner, lettered in 

vintage colors. 
\nother display 

windows at 


(lower left) in this same 
Rathbun’s ts es- 
interesting manner 
Pickett handled an exceptionally 
window to his theme of 


series of fall 
pecially because of the 
in| which 
shallow 

“Rathbun’s September Symphony in Color.” 


\ large eg 


portray 


Id plaster harp formed the focal 
Yardage was draped 
from. on window to the harp 
and then was allowed to sweep down grace- 
to the floor. The vardage was vintage 
display head placed directly 


window. 


point of the 


side of the 


fully 
color and. the 
in front of the harp was wearing a hat of 
the same \ssorted and 
a cluster of grapes rounded off the display 

Paul C. Smith, the J. W. 


new director, 


color. accessories 
ee : 

Robinson Com- 
display had 
fixtures made for his fall fur windows, 


pany's special 


one 
of which is shown at the lower right. The 


fixtures, done in papier mache, were = in 


stone color and seemed to be the 


antique 


relics of some bygone culture \ large urn 


placed on top of this unusual fixture was 


filled 
gold and copper. Crushed rock was sprinkled 
and the 


with magnolia branches sprayed in 


the floor entire display was 


1 in amber 


\ubrev Maley, The Holly- 


wood’s display director, found an interesting 


Broadway - 


use for an old mannequin in his milkmaid 
window, which is shown here. The window 
“Milkmaid” 


mannequin was painted white 


an introduction of COS- 
metics The 
and red, and blue flowers were painted on 
and cheeks. Her paper dress 
depart- 


milkpail—a 


her arms, legs, 


and hat were made by the display 


held a 


and decorated 


ment The mannequin 


plain steel pail, painted white, 


with red and blue flowers. Two more white 
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flower-decorated pails formed the central 
pillar of the double-decked display table on 
which the “Milkmaid” were 
played. The background was blue seamless 
paper set in a wooden frame, and on which 
were painted flowers and a Disney-like cow. 
A sheet of white construction board covered 
the floor, while a bleached pine fence sec- 
tion helped complete the display. 

Paul C. Smith’s series of five fall millinery 
windows at J. W. Robinson's entitled 
“Black Casts Its Spell.” Cerise silken rope 
was stretched from the ceiling to the floor 
in a crisscross pattern in front of the entire 
display. An old stump, painted in silver 
and black, was the central point of the win- 
dow. Paper simulating grapevines, 
was painted black and wrapped in_perfor- 
ated The large clusters of 
grapes and the grape 
matched the hats—being either suede black 
The card 
black and lettered in cerise. 


cosmetics dis- 


Was 


rope, 
silver ribbon. 


were cerise, leaves 


or glossy. black. display was 

Speaking of fall millinery displays, Rob- 
ert Gibson did a series of “Great Masters” 
millinery displays at J. J. Haggarty’s. In 
each window a large gilt frame was set on 
an easel. These frames were actual antiques. 
Paper rope coiling through the frame sup- 
ported millinery heads, which, in 
turn, wore Haggarty’s “Great Masters” in 
millinery. Fastened to the rope were maple 
leaves in Millinery netting 
was stretched behind the frame and fell to 
the floor. A smaller frame in 
framed another millinery head form. 


several 


autumn colors. 


one corner 

“Start the Season in Gray” read the dis- 
play card in the simple but effective 
series of windows done by Edwardine Jack- 
man at I. Magnin’s, as pictured in the final 
illustration. Two white triangles, each made 
of three and three wooden 
knobs, were suspended from the ceiling 
the left of the gray-clad mannequin. T 
display lettered in bla 
and gray. 


very 


wooden rods 


white card was 
The following displays are not illustrate 


[Continued on page 111) 
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a York City. 
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Tulsa Display Guild 
Makes Its Bow 
fourteen 
luncheon meeting of Tulsa displaymen on 
called for the purpose of 
orginizing a local display club. The Tulsa 
Guild 
and it was decided to hold a regular 


stores were represented at a 


Sepiember 17, 
Display is the name selected for the 
group, 
mecting on the first Tuesday of each month, 
and other sessions as might be needed. 

President of the club is F. E. 
Palace Clothiers, and assisting him are Ray 
McCalmon, Clarke's, and 
Isobel Worsley, Seidenbach’s, who was 
elected secretary-treasurer. Arthur Rabbitt, 
Brown-Dunkin’s, William Choteau, Public 
Service Company, and Eddie Nelson, Wolf's, 
will work up the Guild’s by-laws. 


( Jsgood, 


vice-president, 


Present at the organization meeting were 


Guy Hackler, Froug’s; Richard and Lolita 
Staines, Vandever Dry Goods Company; 
Arthur Rabbitt; Roy MecCalmon; Eddie 


Nelson; F. J. James, J. C. Penney Company ; 
Paul Gordon, Sears, Roebuck & Co.; Paul 
Reidy, Street’s; Isobel Worsley; Ken Wors- 
ley, Renberg’s; M. E. Harrold, Field's; 
Jim Galloway, Megee’s; William Choteau; 
F. kk. Osgood, and J. C. Rayson, Tulsa Re- 
tail Trade Board. 





Tin Woodsman Display 
In Use By "Oz" 


Products, Inc., manufacturer of 
wanted an outstanding display for 
large supermarkets throughout the 
country, and since the company has the 
rights to all of the characters from the 
“Wizard of Oz” books for its advertising, 
it was decided that an animated three- 
limensional Tin Woodsman display should 
do the job. (The “Oz” books, incidentally, 
were written by Frank Baum, former editor 

Merchants and Show Window.) 


first constructed, 


Homix 
*Oz.” 


use in 


Record 
\ miniature model 
according to Thomas M. Crabbe, vice-presi- 


Was 


dent of Roy S. Durstine, Inc... New York 
City advertising agency, and later a_ full 
size Tin Woodsman nearly 5 feet tall. The 


is constructed of stainless steel. When 


neure 
the motor is turned on, he rotates an eg 

: 3 ; 
eater in a bowl, his arm moves, his tongue 


o- 
5 


protrudes in ecstasy, and the eyes roll. 


. ; , 

| model was first installed in a Bloom- 
ingdale window in New York City and 
proved a crowd-stopper. Checkers were 


| at the window and reported delighted 


ent from children and adults alike. 
Following the Bloomingdale showing, the 
lin Woodsman was shipped to Houston. 
Duy licates will be built and used elsewhere 


gvhout the country as soon as the sugar 
permits Homix Products, Inc., to 
get into full production. 


Situation 


NYU Display Classes 
Taught By Haecker, Bliss 

ses in display, held two nights each 
were resumed at the School of Re- 
New York University a short time 
inder the Albert Bliss, 
Display and Carl V. 
er, assistant sales promotion manager, 
Company; both firms are in 
This is the 
at the university. 


direction of 
Corporation, 


Grant 
second year 


has taught display 
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Sun Shades are your only complete protection 
against sun fading of your window merchandise. 





New store fronts have been designed without awning boxes since the inven- 
tion of Sun Shades allowing a beautiful open design of store fronts heretofore 
not possible on the sunny side of the street. 





of awnings, may be had on request. 


Photos of some of these new designs where Sun-Shades are used instead 





Write for our new illustrated booklet . . . Exclusive territories available for 
distribution of Sun-Shades. Applications invited. 





Sole Canadian Distributors: 


ART SIGN CO. AND ASSOCIATES, Lethbridge, Alberta, Canada 





781-83-85 CHANCELLOR AVE. 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 


IRVINGTON II, N. J. 











——_ 


No. 604 


MINIATURE SWISS BELLS 


Versatile Christmas case displayer with 
rustic snow-crusted post . . . charming Swiss 
bells . . . copper clappers and rosettes... 
“red circular shelf and ribbon trim... 

snow included ... 18” x 14” x 12”. 


each $5.95 
and aadsociatee— 


Second and Massie Sts. Portsmouth, O. 
Write for our new Christmas brochure 
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Cropicraft 
WOVEN-WOOD SCREENS 


and Draw Drapes are now in stock for immediate delivery 


You sweep away monotonous sameness with Tropicraft fluid 
flexible display screens. Lightweight and portable, they roll up 
tightly; are easy to carry and arrange by one person. 


Woven-Wood screens and drapes are also custom built to your 
exact requirements. Up to 12 feet high and any length or color. 


Standard present stock sizes and color: Desert Gold 
6’ high and 7' long, each $12.60 - 9’ high and 7’ long, each $18.90 


FOB San Francisco. Order now for immediate delivery. 


TROAILRART 


535 SUTTER STREET, SAN FRANCISCO, CALIFORNIA 




























































CALIFORNIA DISPLAY STUDIO EMIL CORSILLO, INC. DISPLAY EFFECTS 
CARRATA COMPANY CRYSTALLINE PLASTICS, INC. FITZGERALD DISPLAY CO. 
GRANT & SILVERS, INC. DECTER MANNIKIN CO. DISPLAY PRODUCTS, INC. 

_ COAST FLOWER MFG. CO. P. L. DE LUCA CO. GENERAL DISPLAY STUDIOS 





OF THE. 40S ANGELES 
| sispLAts i INDUSTRY WILL 
PRESENT THE MOST 
OUTSTANDING DISPLAYS IN 
THEIR INDIVIDUAL SHOW 
ROOMS DURING THE 
ENTIRE MONTH OF JANUARY 


ati ew 8 ere 
‘ a = | 
LL Gea pe oe we a 


AL HALVERSON O’DAY FOR DISPLAY THE TABERY CORP. 

HOUSE OF ALADDIN PACIFIC PROMOTIONS W. M. ZEPPEN-FIELD STUDIOS 
B. A. JACOBS CO. SILVESTRI STUDIO TRANSPARENT SHADE CO. 
MAHARAM FABRIC CORP. STARKMAN DISPLAY CENTER RUTH SUSSER 





LAY 
ORLD 


Title Registered U. S. Patent Office 
Combined with 
| MERCHANTS RECORD & SHOW WINDOW | 
Issued on the Fifteenth of Every Month by 


THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio 


H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 


OUR PLATFORM 

. The Promotion of Display. 

More Display Cooperation by Manvufac- 
turer and Merchant. 

. Advancement of the Display Business. 
Practical Service to the Display Profession ” 
and Industry. 

Greater Appreciation of Display's Power in 
Merchandising. 


6. Absolute Independence of Our Editorial 
| Columns. 


ae 
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Display's Selling Power 
Is Proved Again 

While everyone who is closely connected 
with display knows its selling power to be 
unquestionable, there are many in the field 
of retailing who do not have this knowledge 
This lack of 
definite facts and figures on the part of the 
display hampered 
which 


based on personal experience. 


profession has 

extent 
obtaining 
will do 
any other factor in advancing the field. 


display’s 
can't be 
data on 
than 


progress to an 


measured, and specific 


display’s selling power more 


Every displayvman has had personal ex- 


periences where display, unsupported by 


any other form of advertising, did a great 


job of selling. 


been no way ot 


But untortunately there has 


collecting those personal 


experiences and weighing and_ balancing 
them to see when and how display sells best 
and to obtain down-to-earth figures on just 
what display can do in the way of moving 
merchandise. 

The most recent example of an outstand 
ing accomplishment of display was brought 
There was a_ truck 
New York City not 
that time the local 


accept retail advertising. 


ibout accidentally. 


drivers’ strike in lone 


ago and during news- 
papers did not 
\nd bv a 


cellation of an 


coincidence caused by the can 
already planned promotion, 
Simon & Co. of that city moved 
week a promotion on fall dresses 
$22.95 and $25. Thus the 


at a time when the windows 


Franklin 
ahead OTe 
selling tor dresses 
were on display 
could not be supported by newspaper adver- 
Since the 
own, practically all sales made on 


could be at- 


tising displays were completely 
on thei 
this particular merchandise 
tributed solely to display 

happened, according to a 


“Sales of fall 


This is what 


track press report: dresses 
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selling for $22.95 and $25 at Franklin Simon's 
spurted to record heights this week as a 
result of displays that 
during the time when local newspapers were 
not accepting advertising because of the 
truck The sold several hun- 
dred garments the first two days the win- 
dows appeared.” 


window appeared 


strike. store 


Thus still another incident has been added 
to the long list which proves what display 
can do in When the time 
that nation-wide tests can be made on the 
display of different types of merchandise in 


selling. comes 


different localities and under carefully con- 
trolled 
completely 


circumstances so that the tests are 
will be found that 
these incidents, which call for special men- 
tion today when display must be taken on 
trust, will be taken for granted in the face 
of overwhelming proof of what display can 
accomplish. 

The trade item mentioned 
stated that price tags were included in the 
displays, and continued: “The decision to 
include the price tags in the windows came 
when the executives of the Fifth avenue 
store learned that the general reaction of 
the public was to mentally tabulate the 
prices of the offerings much higher than the 
actual It is quite possible, these 
executives that many 
purchasers of $25 dresses might have been 
turned away by the expensive appearance of 
display setting if the 
included in the 


accurate, it 


press above 


prices.” 


believe, prospective 


merchandise in_ its 
had not 
windows. , 


price tags been 
This information will come as no surprise 
to displaymen who have experimented with 
whether or not to include 
Actual tests have 
been made on this subject, and it has been 
found that windows which show merchan- 
dise price tags invariably bring far more 
into the and sell more 
goods than displays which simply show the 
merchandise without prices. Average shop- 
pers who have been queried on whether or 
price always 
affirmative ; want to 
they enter the store 
merchandise is within their 
definitely do not want to 
embarrassed by 
how 


the question of 
tags in window displays. 


customers store 


not they prefer tags almost 


answer in the they 


know before ever 
whether the 
means, and they 
take the 


asking the 


chance of being 
person much an 
then that it is 


than they can afford to pay. 


sales 


article costs and finding 


higher 


Fisher Reelected Chairman 
By Installation Group 

The Window Advertising, 
Inc., New York City, the national advertis- 


associates of 


agency, met in 
atter-<a 
war 


installation 


September 20-22, 


ing display 
lapse ot 
when 
taboo. As- 
sembled for this important conference were 
from 


Chicago 


such meetings during the vears 


the holding of conventions was 


associated display service companies 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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all sections of the country, from coast to 
coast and from the Great Lakes to the Gulf, 
Window Advertising, Inc., was represented 
by Fred L. Wertz, Elva W. Wilcox, Elmer 
G. Jones and L. H. Coloney. 
The were devoted 
problems of the organization, 
for improved service and opportunities {or 


entirely to 
discussions 


sessions 


increased business. 

Among the subjects discussed were the 
following: “General Review,” by Fred L. 
Wertz; “Store Research,” by L. H. Coloney; 
“Importance of Accurate Records,” by Elmer 
G. Jones, and “Following Through,” by P. 
P. Oakler. 

The Cooperative committee, an adminis- 
trative group for the associates, by election 
consists of the following: W. Stevenson, 
Parmley Window Display Service, Los 
Angeles; L. E. Clark, Clark Display Service, 
Houston; W. S. Newhouse, Newhouse & 
Co., Memphis; L. Clements, United Display 
Corporation, Joston: Sol Fisher, Fisher 
Display Company, Chicago; Mel Meyers, 
Meyers Display Service, Louisville. Officers 
of the committee are as follows: Sol Fisher, 
chairman; W. Stevenson, secretary; W. S. 
Newhouse, treasurer. 

A spirit of optimism prevailed throughout 
the sessions, a greatly increased volume of 
business being anticipated with the return 
to normal production in industry. 

The banquet was featured by the pre- 
sentation of a beautiful gold watch to Fred 
L. Wertz and a magnificent chest of sterling 
silver to Sol Fisher, in appreciation of their 
unselfish service to their colleagues. 

A splendid entertainment 
provided for both delegates and their ladies 
and upon adjournment it was regarded as 
a most valuable meeting, the wish being 
expressed that these conferences be held 
annually hereafter. 


program was 





True's Display Contest 
Won By H. H. Herr 

First prize of $50 in the August display 
contest True, the magazine 
for men, has been awarded to H. H. Herr, 
Gorham’'s, Island, Ill. Second prize 
»f $25 was won by Harry Kramer, Joseph 
Frank & Son, Nashville. Third place and 
$15 went to Lloyd Walter, 5 


spons¢ yred by 


Rock 


Moore's, San 
Francisco, Oakland and Berkley, Calif., and 
fourth through seventh prizes, consisting of 
went respectively to Donald i 3 
Horsfall’s, Inec., Hartford, Conn.; 
Flamme, R. J. Macartney Com- 
Mass.: Albert G. Schultz, 
Croll & Keck, Reading, Pa., and Charles 
W. Moyer, Koch Brothers, Allentown, Pa. 
Honorable mention was awarded to Kyle's, 


$5 each, 
Lautz, 
Russel La 
pany, Lawrence, 


Beaumont, Texas, and Lany’s, Akron. 


Bank And Trust Company 
Engages Display Designer 

The American National Bank & 
Company, Chicago, has engaged Le Roy 
Winbush to handle the firm’s displays. He 
has been given free rein as to theme and 
method of presentation and plans a display 
program which will combine department 
store display technique with functional de- 
sign as the keynote, in an attempt to get 
away from the ordinarily cold presentation 


Trust 


of a bank’s services. 
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Heeseman's Features Park Display 
In Windows 


ie Gulf, 




































































esented 


Elmer Qn July 15, 1945, the State of California 
acquired the entire mountain community of 
‘ely to Columbia, one of the most famous of Cali- 
usSions | jornia’s mother lode mining towns, and one | 
les for oft best preserved of its "49 communities. | 
Columbia has since been made a state park, | 
‘re the to be preserved intact, to perpetuate the | 
red L charm and romance of its early day mining 
loney: pF fowls. 
Elmer To publicize the new park, Heeseman’s. |. 
by P. men's clothing firm in Sacramento, devoted 


its entire window displays, newspaper ad- 
Iminis- vertisements and radio time to Columbia 
lection for a period of a week. Heeseman’s display 
manager, Ted Baggelmann, who is also an 











yenson, 4 E Age 
ee artist of considerable recognition, went to 
ervice Columbia and sketched 25 pencil drawings 
use & of various points of historic interest about 
Visplay the town. These 15 by 25-inch sketches were 
Fisher used for window and interior displays, | 
wate mounted on pastel-colored plaques. Copper | 
levers, ‘ 
\icers colored showeards bore the most important 
Tisher, data regarding the park. lwenty-five 
W. Ss pounds of white gravel was sprayed with | 
gold paint and used on the floor. Back- | 
I } 
grounds for the windows consisted of large | 
ighout ieee ‘ ( ; : : 
pelle gold trail maps. Mid wagon wheels and a 
im score of historic items rounded out the 
return hit 
7 | 
pre- uw . . we 
Pred Fluorescent Lighting 
erling ls New Book 
their “Fluorescent Lighting’ is the title of a 
book by A. D. S. Atkinson, published 
was by Chemical Publishing Company, Ine., 26 | 
. no = . | 
ladies Court street, Brooklyn 2, at $3.50. It is an 
ed as authoritative and interesting text which has 
being been written as a reference work, and in- 
held cludes the latest available information and 


relating to the subject. Full details of 
Foto hi aa cecilia a: Gk Waka EVE BRUE ER STUDIOS, Inc. 
escent lighting are given and the 


tion of such lighting is discussed and 4 N D 
ited 


oll se a-ak aie ee GRIMES DISPLAY SERVICE 


razine fluorescence, production of ultra-violet radi- 
Herr, ition, applications of fluorescence, fittings 22 W E S T 3 8 T H S T . 


prize heir performance, etc 


nell _ re NEW YORK 18, N. Y. 


Cp) 





» and ; 
San Change Of Location New York City Representatives 
, and For Costume Firm THOMAS BRANSON ALAN STARK 
ig ol Katherine B. Fleming, who specializes in CLAIRE NIGHTINGALE 
‘ 2 > Ch caeininn | 
ld J. uthentie period costumes for display pur >How 
onn. ; is now in larger quarters called the Middlewest Representative Western Representative 
—“om- int Kighties,” at 76° Rogers street FE. ROBERT BURNS AMES H. JACOBSON 
iultz, | rd, Conn, Rie aa ae a 219 West 7th St. 
arles ; ‘ nin Los’ Angeles, Calif. I 
Pa. , Southern Representativ . , 
: Jackson Stores Tie In ’ 7 P 2 ae re Minnesota Representative | 
a Witt HOWARD BLACKMORE ESTHER LENNON 
ith Art Week pe Jace a nies. 
' acer: ’ 2-24 W. 38th dt. 771 nd St. N 
bservance of National Art Week, most \ Web pe: ib pa ae 
Ot Jackson, Miss.. devote d their Will- — ° . v 1k V a 
during the first week in October to Pennsylvania and New York State Representative ¢ 
vs of the art work of Mississippi WILLIAM T. REID ; 
rust tists 408 Hermit St. § 
Roy : : - Pp} delphi p ¢ 
He a en o i a ; 
Sax Kay Names wouoerr—" baila SE ee ee a ee re “ ~ 
and 





ts Di: lay H d 
slay y Hea | . USE THE _ 
nent . appointment of Phyllis Bruns as dis- OPPORTUNITY EXCHANGE oP pe cong 


de- —— r has been announced by Sax- For any WANT AD purpose: poe tiful X , lispl 
N\ ‘ ro sn “4° < ) rs . — ur eau u Amas zine now on display 
get Det “ pe — shoy : o ith ” store roe Sr caeeae oem = gage eee: po sow Kose acs y 
tion veral vears, Dut In a different depart- 
Miss Kay succeeds Isabelle Stickney REPRESENTATIVES WANTED CREATIVE ART STUDIO 
: $3.00 Per Column Inch — CASH WITH ORDER 321 West 56th Street New York 19, N. Y. 











lied not long ago. 
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The Designer's Page 


By A. EUGENE CLAUSSEN, Art Director, 
Flannery & Associates, Pittsburgh 







The displays shown on this page are 


particularly suitable for men's eve- 






ning wear. 






The construction of the displays can 





be comparatively simple or elabor- 






ate, as the case might be. The 






chessmen can be cut out of flat 






pieces of plywood painted, or can 






be made in third dimension § of 






plaster or papier mache. 







This display piece is suitable for the 


interior of the store, preferably a 






ledge. The center unit, made up of 









wood boards and egg-crate construc- 






tion, is to be painted crimson and 






white. The chessmen, cut out of 











plywood, are painted ivory and 
black. 







The unit may be mounted on a 






gold piece of paper or fabric, and 
should be highly spotlighted. 










The of this 


covered in large squares of 


floor window is 






ivory color and black. The 






background display piece is 





made of wood boards with 






an egg-crate construction. This 






unit is painted alternately in 





_ 


crimson and white. The en- 






tire background of the win- 






dow is covered with gold 






colored paper or fabric. The 






chessmen may be painted in 


) Val Pre 






ivory color and black. 








The merchandise displayed in 
this window should be spot- 
lighted, and this should be 


the only illumination in the 







window. 
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ee eHere is a life size 


Animated Santa 


beautifully costumed eee 


Here it is . . . a life-size standing Santa, hold- 
ing a large gift bag, skillfully built to act and 
LOOK human. His mouth opens and closes 
as if talking, and his left hand moves up and 
down. Hat, beard and costume are real to 
sight as well as to touch. Dimensions are: 
68" high, 30" wide, and 15" deep. Complete 
with motor, ready to plug in. 


$1 3 7 50 F.O.B. Minneapolis, Minn. 


Tri-State Distributing Co. 


12 No. Washington Ave., Minneapolis |, Minn. 











GEST MAMIKLY Rep, 
/ Sy 
Lhe 


| Y] Yap TLS 
g Mi PREMISES « WN yuh ¥ 


S FLORENCE AND GILBERT LAURENCE 
i | 164 WEST 25th STREET - N. Y. C. 1 
= 1 TELEPHONE: CHELSEA 33-1550 





























VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47-West 57th Street 


NEW YORK 19, N. Y. 
PLAZA 33-5968 


Complete 
photographic files 


Window 

and Interior Display 
Service for Department 
Stores and Specialty 
Shops — mailed weekly 


Reprints 
always available 


at moderate prices 
Studio Still Lifes 


Complete 


information and samples 


sent on request 
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New Mannequin Line 
Is Introduced 

George Arace, formerly with The Grene- 
ker Corporation, has launched his own line 
of sophisticated and lightweight manne- 
quins under the banner of the Malcolm- 
Arace Corporation, 127 University place. 
New York City 3. Original mannequins of 
the latest entry in the display field were 
done by Andre Venier, sculptor. 

Featured in the Arace mannequin is the 
featherweight papier mache process which 
insures perfect construction and sizing for 
weight, durability and utility. Electro-dry- 
ing is also being used to eliminate contrac- 
tion. 

\ccording to Arace, the mannequins are 
interchangeable and will fit other parts of 
\race mannequins in their respective size 
ranges; the same holds true for wigs. The 
figures are available in a range of different 
colors and three types of finishes. Size 
range includes misses and junior manne 
quins. 

Catalogues ot the line will shortly — be 
available upon request to the address given 
above. 


Novel Display Creates 
Crowds And Sales 

The world) premiere of “Blue Skies,” 
starring Bing Crosby and Fred Astaire, was 
held in New York City this month, and 
W. & J. Sloane Company installed a radio 
and record display which attracted a tre 
mendous amount of spectator attention and 
produced a spectacular amount of business 
for the particular department involved. 

Papier mache figures of Crosby and 
\staire were the principal properties, the 
former whistling nonchalantly as he carried 
a picnic hamper and rug, while Astaire was 
suspended high in the air in a character- 
istic dance leap. 

Benno de Terey is display director for the 
firm. 
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Louisville Club 
Has Meeting 

Philip J. Sandman, display director for 
H. P. Selman & So. and publicity director 
for the Louisville Display Guild, reports 
that the Kentucky organization has an 
actual memkership.of 35 and that there are 
indications of more members for the future. 

The Guild had for its September meeting 
speaker W. Monte, executive-secretary of 
the Louisville Retail Merchants Association, 
who spoke on “The Value of Display Sell- 
ing.” At the October meeting there will be 
a demonstration of store lighting and mod- 
ern electronics as pertaining to display and 
retail merchandising. The demonstration 
will be given by a representative of West- 
inghouse, and invitations to attend have 
been sent to store management and mainte- 
nance personnel as well. 

In the near future the Louisville club 
expects to establish a school for beginners 
in the display field. 
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Companies To Cooperate 
In Display Test 

Four national advertisers, the makers of 
Fecn-a-Mint, Anacin, Canada Dry sparkling 
- and Chase & Sanborn coffee, are co- 
perating with the Point of Purchase Adver- 
tising Institute, New York City, in a display 
evaluation test which began October 7 in 
frenton, N. J. This research, as previously) 
noted, is in the nature of a “pilot study” 
which will attempt to measure the audience 
reached by national advertiser window dis- 
nlavs, and which is expected to serve as a 
de for a large-scale study to be made in 


Wa I 


Fact Finders Associates 1s conducting the 
‘y. Window displays, which 
similar to those used elsewhere, will be in- 
stalled for the four products in Trenton, 
preceded by 200 interviews during the week 
October 7-14. Four hundred additional 
interviews will be conducted after the win- 
dows have been on view week. A 
tested method of establishing the degree of 
recollection on the part of those interviewed 
will be used. 

It is hoped that the survey will produce 
facts as to the percentage of the population 
which remembers having 
window display during a normal showing: 
what changes are desirable in interviewing 
methods; the attitude of retailers toward 
national advertiser window displays, and 
their suggestions for improvement. 


are dis- 


Wwe 


i 
1 
lI 


for one 


seen a given 


Local Contest Won 
By Feldhaus 


First place in a local display contest for 
the benefit of the Cincinnati Symphony has 
been awarded to Norman H. Feldhaus, dis- 
manager for The Big Store. Second 
went to Andrew Matzer, Rollman & 
Sons Company, and Del Heizer, Mabley & 
placed third. Honorable mentions 
e department store classification went 
to William Arinow, Shillito’s, and to Cogs- 
Cromwell, H. & S. Pogue Company. 
In the specialty shop division, first prize 
Critchell’s, with Herschede’s 
in second place and Loring Andrews in 
third: William Elbers is display manager 
for the last-named. Honorable mentions in 
this group went to Henry -Harris, Willis 
Music Company, Peck & Peck, Kline’s, 
\rtique Shop, Beautician’s Supply, Tri-City, 
Fulweiler’s, and Kamp’s. 


play 
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Carew, 
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Sales Executives Club 
Hears Haecker 
Carl Haecker, assistant sales promotion 
manager for W. T. Grant & Co., New York 
City, was the guest speaker at a_ recent 
meeting of the Sales Executive Club at the 
Hotel Roosevelt, in the same city. He 
Pointed out four steps mer- 
chandising: first, the establishment of a set 
third, 
similar 


necessary in 


goal; second, aggressive advertising; 
g window display, and, fourth, 


Interior display. 





Johnhans Display 
Attracts At Show 


‘ of the outstanding exhibits at the 
g1 how held at the Municipal auditorium, 
Kansas City, was the Johnhans display. 


Johnhans exhibit at the gift show 
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DISPLAY 


JOBBERS 


Beautify your uindow displays 
with these quality Niessen products 


If you're looking for decorations that stay perfect throughout z 4 


the life of your displays — order now from NIESSEN, whole- 
sale florists, known for quality products for more than 50 years. 


Wild Smilax 
Magnolia Foliage 
Shatterproof Eucalyptus 


Write today for a list of prices 


THE Niessen co. 


1201-1205 RACE STREET 
7, PENNA. 


PHILADELPHIA 


Natural Eucalyptus 
Shatterproof Grape Foliage 








ri “X 
CHRISTMAS 
GREENS 


Oregon Holly 


Prepared Lycopodium 
Roping (fireproof) 


Laurel 
Natural 


Wholesale 
Florists 


Roping 
Evergreens 











e*Drape Jewel Paper 
Flock Papers 
Embossed Flock Paper 


Malines 
Cello-Jewel 


1600 BROADWAY 


There Is Still Time To Order Materials 
For Your Xmas Displays 


WE HAVE AVAILABLE— 


Fabcose Laminated Papers 


* Drape jewel paper has all the qualities of jewel cloth. It is available in silver or gold only. 
Write for samples 


ASSOCIATED FABRICS COMPANY 


e Strayon Cloth 

e Sparkle Tarietanes 
e@ Tinsels 

e Diamond Dust 

e Mica 


NEW YORK 19 











for 
our 


WATC 








CORPORATION 


140 W. 4TH ST., 





an important Announcement for 
our Friends and Patrons. 


NOVEMBER 


advertisement in... 


GENERAL DISPLAY 


CINCINNATI OHIO 


“DISPLAY 
WORLD” 
& 














was designed to present the major lines of 
merchandise, with special emphasis on the 
newest items coming into the retail picture. 
Everything from the latest fountain pen and 
coffee maker to air-conditioning units were 
shown in the display. 


A feature of the display was an old-time 
guessing contest, in which the visitors were 


invited to guess the number of nails in a 
large glass jar. Demonstrations of elec- 
trical items also were a high-light of the 
sh 





STOP 


NEEDLESS 


FADING 


TRANSPARENT 
SHADES STOP 
FADING RAYS* — 
YET GIVE YOUR DISPLAYS 
COMPLETE VISIBILITY. 





Almost 500,000 In Use! 


*over 90%, by actual test! 
— Big, new book, “Sun Pro- 


FRE 


trated throughout. Generous samples of 


tection Plus Visibility.” Illus- 


Transparent Shade material included. See 
how to stop needless fading, and in- 
crease your display profits! 


WRITE TODAY FOR YOUR FREE COPY 


RANSPARENT 
SHADE COMPANY 


Department 2, 501 N. Figueroa St., 
los Angeles 12, Calif. 
Telephone Trinity 0851 


DISPLAY WORLD 


PROBLEMS OF SPECIALTY 
DISPLAY 
[Continued from page 64] 


home-town. If that. is 
knows the sources and avail- 


state, 1f not his 
possible he 
ability of the out-of-the-way items that go 
to add authenticity, lend nostalgia to his 
offerings, and gain great local sympathy 
shared mutually. 

Such props as an old-time sleigh, monkey- 
stoves and sections torn from actual old 
buildings (topped by a still older and rare 
weather-vane) constitute the type of display 
which appeals to the insight and depth oi 
feeling which everyone really possesses and 
which enables them to appreciate the subtle 
without the price-tag 
being forced upon them. In turn they are 
flattered by this catering to their finer sense 


approach to. selling 


Ol good living. 
Lexington is famous as the heart of the 
Bluegrass country and the home of blooded 


OCTOBER, 1946 


—This window was used by Lowenthal's to co- 

operate with a local food drive. The painted 

background is by the author to tie in with the 

country store type stove. Real booths 

were installed in the window for the fur dis- 

play; the food motif on the wall was the final 
touch— 


stock and this pride is readily capitalized 
upon by the insertion of any suggestion of 
a horse in my plans. Saddle-horse shows, 
races and trots all offer complete latitude 
to appeal to any desired group. 

Color, too, is most important, although | 
probably do not appreciate what seems per- 
sonally to be an over-use of colored lights 
toward this end. Such lighting of course is 
sometimes indispensable when attempting 
to establish a mood, but should be resorted 
to only when nothing else will substitute. 

Neither do I believe that large, garish 
signs or posters are necessary and, if at 
all, should be treated strictly as secondary 
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GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Woderu Remodeling aud New Courctructiou 


In Stock 


Available Send for 


Immediate Catalogue 
Shipment Blueprinting 
EE Seventeen 








Basic Designs 
Available 


| DESIGN 
1-24 





Smart modernization of old type elevator bank created with Structural Bends by 
The Baker Co., Minneapolis, Minnesota. Mr. Harold Benson, Display Manager. 











Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 
remodeling construction. They are flexible ... easy to cut... construct ... finish and install 
. . . Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 
available in 8 foot and 12 foot lengths . .. Any height ... any shape ... any size area 











A POPULAR DESIGN can economically be treated. They are designed to meet the requirements of modern construction 
yaactieae Gana” for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 
. . .. durable . . . modern... . extremely practical ... affording almost unlimited opportunities DESIGNS AVAILABLE 


for creating outstanding effects . . . at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place vour order now! 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 

















yy The Unprecedented Demand for this Electric Train Dis- 

Hurry! Hurry: /Hurry' Ba player is Fast acre oe ae Material Not 
DON'T BE A "TOO-LATER"™ 

REACH FOR YOUR ORDER BOOK NOW! 





Mr. Toy Buyer: 


Isn’t this what you’ve always wanted? A means of 
demonstrating a number of trains without using up all 
of your flat counter space. 


HERE IT IS! 


Demonstrate any of the four trains at the push of a 
button in the space usually required for one train. Trains 
are presented in full view at eye level. Easy for young- 
sters to see. Trains in different price ranges can be 
compared. You will sell more high-priced trains. 

















Displeyer accommodates all trains—Lionel, Marx, and 
the new Gilbert 7%” gauge. Offset middle rail permits 
“HO” gauge to be run on some of the loops in conjunc- 
tion with “OO” gauge. Display is mounted on a chrome 


“IN LT trimmed ‘Masonite’ base 45” x 82”. All metal is 24 ST 






aluminum. Attractive color scheme of black, red and 
polished metal. Completely wired for all operations. Indi- 
vidual switch control for each loop. Can be set up or 
dismantled in less than 15 minutes. 


Mr. Display Manager: 


Give the train-hungry fans a preview of the 1946 models 
vith this attractive window display. Accommodates all 
models—all gauges. Simple, foolproof, yet plenty of action. 
\luminum rails provide perfect operation and _ eliminates 
vear on wheels and contacts. Demonstrator does not be 
me a “used train.’ Packs away in permanent dust- 
root, corrosion-proof case between seasons 


Use this as an early season window display to identify 
ur store as “train headquarters’ in your community. 
iter use as a counter demonstrator to conserve space and 
peed sales. 


PRICE—$110.00 F.O.B. Los Angeles 


Shipping Weight 150 lbs—IMMEDIATE DELIVERY 

rERMS—2%—10 days, Net 30, on approved credit. 
5% DISCOUNT CASH WITH ORDER, 
or on C.0O.D. EXPRESS SHIPMENTS. 


COLE-BUILT PRODUCTS 


1062 West 5Ist Street, Los Angeles 37, Caiif. 
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We recently promoted 
our August fur sale with an invitation card 


and a necessary evil. 


merely 4 by 5 inches square placed in a 
rural mail-box at a point against the street 
] found it at eve-level 


success of this experiment in stra- 


glass where passersby 
and the 
proved phenomenal. 


tegic psychology 


\lso, I have tried to make the displays at 


Lowenthal’s have a focal point of interest 
other than the merchandise itself. This 
utilizes an “off-the-elbow, round-the-bush” 


treatment (such as the single squirrel in the 


park scene being fed by the seated manne 


quin) and results in a step-by-step leading 


of the attention from the ostensible primary 


interest to the actual interest in the mer 
chandise itself. 
In conclusion, I might say I am most 


careful to stay 


away from any attempt at 
sound or animation because in all cases | 
have seen they have defeated the true pur- 
pose of knowing where to stop with good 
taste 


First Postwar Displays 
Released By Toastmaster 
Its first major point-of-purchase display 


material since the war has been released by 


TRADE PERSONALITIES no .44 
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Toastmaster Products Division of McGraw 
Electric Company, Elgin, Ill. The three- 
dimensional display is of such a nature that 
the dealer can use it “as is,” or with actual 
From the slot where toast 
would normally be removed is a card read- 
ing, “Order Yours Now.” 
10,000 of the displays will be distributed to 
Toastmaster dealers throughout the country. 


merchandise. 


Chicago Club 
Has Meeting 

The Chicago Display Club met the eve- 
ning of October 9 at the Stevens hotel. On 
the program were motion pictures by John 
T. Chord, national display director for 
Montgomery Ward & Co., and a “life class” 
Leon Scher and 
Fred Greco. Refreshments were served after 


sketching contest between 


the meeting. 


Carman Returns To 
Fixture Mart 

After a 
Tokyo, Jerry 


Manila and 
Carman has shed his stripes 
as sergeant and resumed his position with 
Fixture Mart, Inc., Chicago. 


year of service in 


by Tony Brinker 





He DOES NOT HAVE MUCH TIME 
FOR HOBBIES ... ALTHOUGH 
WE ENVOYS A GOOD GAME 
OF GIN RUMMY. AN ARDENT 
SPORT FAN, HE SPENDS 
CONSIDERABLE JIME AT FOOT 
BALL, BASEBALL AND BASKET- 
BALL GAMES. ALSO ENJOYS 
BOXING. CAN HIT A MEAN BALL 
AROUND THE GOLF COURSE. 








MODERN DISPLAYS 
WASHINGTON , D.C. 





! 

Srarrep IN THE DISPLAY FIELD 
IN 1938, AT FIRST MANUFACTURING AND 
BUILDING PROPS. SINCE THEN HE HAS 
BRANCHED OUT INTO THE TOBBING 

END OF IT. 






























Approximately 
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TARTAGLIA OF L. A. HEADS 
ANOTHER NEW CONCERN 


Inc., creators of 






“Miss 


America Mannequins” offer advantages ne 





Display Products, 







to the display world in more ways than on 
many modes 





Beauty and adaptability to 


positions and gestures linked with durable 






quality and unique merchandising methods 





make Display Products, Inc., real news 


good news to the display industry. 





“Miss America Mannequins” head the lst 





produced by Display 





of the fine figures 





Products, Inc., for they may be utilized to 






the ultra modern, conservative or 


charmingly chic types. 





express 







Following in the train of this delightiul 






group, artist Weaver has created “Junior 


America,” a distinctly different and original 






from six 





line of “action children” months 





to ten years of age, surprisingly life-like 





and natural. 


Three vears of 





planning, designing and 





creating has resulted in fifty of the newest 






and_ finest mannequins ever 
The 


discoveries in 


papier mache 





accomplished in this country. use of 





one of the newest chemical 
adhesives, a glue that will preserve papier 
affected 


heat, 

























mache for many years and is not 


by weather conditions or extreme 


means longer lasting mannequins,  sate- 


guarded cracking and_ chipping. 


Metal 
used exclusively throughout, plated to avoid 


against 
Fittings by Gainaday Products are 
rust and rot. 
This 


Two 40 passenger motor coaches are to be 








firm introduces a new sales feature. 






used as traveling display rooms—a display 


man's dream! No longer will he be forced 







to select his new mannequins from photo- 
“Miss 
travel 


graphs. America” and = “Junior 


America” in life-like positions and 





garments. A complete wardrobe is carried 







in each display room, so the display man 
dress the models in different 
which mannequin, or 
combination, is most suitable for his idea. 


can various 


stvles and decide 









R. Arthur Tartaglia, founder of 
Products, Inc., is also president of Gainaday 
Metal Products Co., 
finest mannequin 
country or 


Display 


manufacturers of the 
this 






fittings made in 


abroad. 





f 
Display Products, Ine., is in charge of de- 
signing and planning. 


Jean Davidson, secretary and treasurer « 





Edward V. Runci, Director of Art, is in 


charge of decorations and production. 
Ray Mansfield, 


have 


Weaver and Ivan two 
World War II had 
many years experience in sculpturing some 
ot the finest made in this 
country, are working in cooperation again 


veterans of who 
mannequins 


as in the old days when they worked for 
Scovil in New York. 










William Keeler, eastern sales director and 
New York representative resides at 5330 
Skollman Ave., Woodside, Long Island, 





New York City. 
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Adaptable to many poses, gowns and ideas! 






Display Products, Inc. 


4310 Verdugo Road 
Phone Cleveland 7-2125 Los Angeles 41, California 


CREATIONS New York representative: William Keeler, 5330 Skollman Ave., 


Woodside, Long Island, New York City. 
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““Custom Made”’ 
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Los Angeles To Hold 
Display Market Month 


ITH typical West coast energy, lead- 
ing firms in the Los Angeles dis- 


play industry have announced a 
Display Market Month to be held in the 
California metropolis during the entire 


month of January. 

Displaymen and others interested in such 
an event from every section of the country 
are being invited to attend. Lavish plans 
have been formulated for special events and 
entertainment in conjunction with the Dis- 
play Market Month. 

Twenty-four of the outstanding display 
organizations have joined forces to under- 


write the affair, and others have already 
signified their intention to participate. 
Banded together under the name of ‘The 


Angeles Display Market Committee,” 
the sponsoring firms have selected an ex- 
ecutive committee made up of the following 


Los 


men: 

Harry A. Silvers, Grant & Silvers, Inc., 
chairman; Fred Blondell, House of Aladdin ; 
Sanford Schwarz, Maharam Fabric Cor- 
poration; Fred J. Tabery, The Tabery Cor- 
poration, and W. M. Zeppen-Field, W. M. 
Zeppen-Field Studios. 

Each individual firm which is participat- 


ing will show its wares in its,own show- 
rooms. There will be ‘no central exhibit 
room. 

Sponsors of the Display ‘Market Month 
point out that the event offers a double 


benefit; not only will the latest in California 
display creations be featured but the visitors 
will also have the opportunity to glory in 
sunny California’s thousand and one attrac- 
tions during the winter month of January. 

The manufacturers are enthused over the 
program they have projected and are already 
laying the groundwork for an annual event 
of the same kind. 


The organizations in Los Angeles which 


participated in the first meeting to plan 
Display Market Month include: 
California Display Studio; Carrata Com- 


Grant & Silvers, Inc.; Coast Flower 
Company; Emil Corsillo, Inc.; Crystalline 
Plastic Company; Deckter Mannikin Com- 
pany; P. L. De Luca Company; Display 
Effects; Fitzgerald) Display Co.; Display 
Products, Inc.; General Display Studios; Al 
Halverson; House of Aladdin, B. A. Jacobs 
Maharam Fabric Corporation; 


pany; 


Company; 


O'Day for Display; Pacific Promotions: 
Silvestri Studios; Starkman Display Center: 
Ruth Susser: The Tabery Corporation; 
Transparent Shade Company, and W. M. 
Zeppen-Field Studio. 

Harry A. Silvers, chairman of the Los 
Angeles Display Market Committee, has 
the following message with reference to the 
event: 

“Glamorous, romantic California is a re- 
freshing influence on the American scene. 


On stage and screen, in radio and in pub- 
lishing, in clothing stvling and home furn- 
ishings we are leading the way toward a 
happier, more glorious way of life. 





“It is only fitting that Los Angeles, the 
home of what is new and exciting, should 
also be a hub of the latest and the best in 
display effects, props and accessories of all 
types. 

“Because we have grown so rapidly to a 
leading this industry, we in 
Angeles welcome the opportunity to sponsor 
a Display Market Month for next January, 


role in Los 





—Harry A. Silvers— 


“We are doing everything in our power 
to make this Market Month an outstanding 
We most cordially invite all dis- 
playmen and women, buyers, merchandisers, 
and store owners to plan a trip to our pre- 
sentations in January, so that they may see 
at first hand why California displays are so 
world-famous.” 


success. 





Multi-Products, Ltd., 
In Own Building 


Multi-Products, Ltd., is now 
occupying its building at 4520 Park 
avenue, Montreal 8. A large modern show- 
room has been opened and one floor is set 
aside exclusively for stock. For the con- 
venience of customers requiring especially 
constructed backgrounds and artwork, Multi 
Display Service has been organized within 
the company, and two expert displaymen 
and a prominent Canadian artist will devote 
their talents toward this work. 
Multi-Products is interested in hearing 
from manufacturers of display material and 
equipment who desire a Canadian outlet. 


The firm of 
own 





Pacco Appoints 
Sales Manager 

Charles J. Medved, long active in the dis- 
play field, is now sales manager of Pacco 
Display Company, manufacturer of papier 
mache and wood display units. The firm 1s 
located at 325 Broome New York 
City Zz. 
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Flannery and Associates 


Add W. G. Dwinell 

\V. G. Dwinell is now manager of market 
research for Flannery & Associates, Pitts- 
burgh. Dwinell’s early experience was with 
the Bell & Howell Company, Chicago, manu- 
facturers of sound motion picture equipment, 
promoting its use as an advertising and 


educational tool. Dealer organization and 





—W. G. Dwinell— 


marketing procedures for this work led to 
his connection in 1939 with the A. C. Nielsen 
Company, also of Chicago, famous market 
analysts. Working with this organization 
brought him in close contact with food, 
drug, and liquor retail outlets, evaluating 
consumer preference and buying habits, 
distribution and study of advertising and 
merchandising efforts. 

Early 1942 found him at sea with the 
U.S. Navy, where he advanced to the rank 


lieutenant-commander. After the war 
he returned to the A. C. Nielsen Company. 
In joining Flannery & Associates, skillful 


application of research will become an inte- 
gral part of the merchandise division, help- 


ing to formulate plans for many of their | 


large display, design, and store planning 


accounts. 





Correction Noted 
On Shopsin Ad 


\ typographical error in the Shopsin 


Paper Company's advertisement in the Sep- 
tember issue, featuring metal foil lined 
cardboards, caused the dimensions to read 


“I4 ply—l6 by 44.” The correct figures 
“14 ply—26 by 44.” Shopsin is located 
at 112 Charlton street, New York City 14. 





St. Louis Club Elects 


Van Coutren 


fill the newly created position otf 
md vice-president, the St. Louis Display 


Guild has elected Leo Van Coutren, Saf- 
‘'s Department Store. 





Texas Residence 
For The Kays 


e future address of Mel Kay, Mrs. Kav 


their son, will be Dallas. Kay is’ South- 


sales representative for Jas. B. Williams, 


498 Seventh avenue, New York City. 
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“IT’S CHOCK - FULL OF THE SEASON’S 
CLEVEREST DISPLAY IDEAS!” 


The Art R. Cohen Company's Exciting 


CHRISTMAS 
CATALOG 


P-2004-R 





P-4001 





JOLLY SANTA ae FLYING CHERUBS 


15 


P-2004-L 


Never before an array of holiday display 
items as gay and clever as shown on the 
pages of this catalog! Each something 
new and different—each designed to make 






your store sparkle during the holiday sea- SANTA 

son. illustrated are three of these exclu- PLAQUE d 

sive items. But see them all yourself! Write 

for your copy of this grand catalog today. 85°. 4 
810 PENN AVENUE PITTSBURGH 22, PENNA. 














BROADLOOM HAIRFELT CARPET 


36 in., 54 in., 72 in., and 108 in. widths 


STOCK COLORS 


Beige, Cherry Red, Rose Taupe, Dark Green, 
Dark Blue, Rust, Blue Green and Burgundy 


WINDOWS CUT TO SIZE 


from your floor plans 


ANKERUM MFG. CO. 


336 N. 15TH ST. PHILADELPHIA 2, PA. 
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DISPLAY WORLD 





is aresumeé ot the writer's 
Detroit, Chi- 
This 


fostering more 


recent trip io Cincinnati, 


cago, New York anl Atlanta. 


trip Was 101 the purpose ot 
nterest in the International Association of 


Display among the displaymen in these 


cities. The report will be very frank and 
sincere, 

writer had 
a layover there of an hour and a half. Andy 
Matzer, president of the Cincinnati Display 
Club, and several of the displaymen in that 
We immediatel) 
went to a conference room there and = en- 


Upon arrival in Cincinnati, the 


city met me at the station. 


tered into a roundtable discussion for the 
good of the IAD. Also present at this meet 
ine was R. C. Kash, editor of DISPLAY 
WORLD 

It was suggested at this meeting that the 
[AD should sell the displayman to his man- 
There were objections 


agement mMal\ 


offered against membership in the IAD. The 
same old arguments were aired: What does 
it give its members and how does— one 
benefit by 
tion. The writer has discussed the above 
articles in DISPLAY WORLD 
necessary at this time. 

publicly 
arranging this 


being a member in our associa- 


Nn previous 
so it will not be 
I want to take this opportunity 
to thank Mr. Matzer for 
conference, even though the writer may not 
have been successful in selling the IAD to 
those in attendance 
Arriving in Detroit the morning, 
Whitelam, a IAD, 
arranged for a luncheon with several of the 
Detroit Club's members, including 
President Roy Heimbach \t this luncheon, 
the IAD underwent severe criticism, much 
' 


of which was very 


next 


Frank director of the 


Display 


constructive Qne ver 


important item that was brought out was 
that display 


management. It is felt that here 


was not being sufficiently sold 
to top 
much could be done to put display on a pat 
with advertising. As advertising 1s sold to 
top management by people, it 
was felt someone could sell display in_ the 
Here is where the [AD could 
National Asso 


could aim 


hnewspapel 


same manner. 
enter into the picture. The 
Industries 


in that direction also. 


ciation of Display 


much of its publicity 
Dinner was enjoyed at the Statler with 
Heimbach, Frank Whitelam 
and W. H Hudson Company's 
basement display directo \fter dinner, we 
attended the Detroit Display Club’s monthly 


President Roy 


(asrover, iP i 


meeting. There was a very large attendance 


and an extremely interesting demonstration 
and discussion on. silk screen processing 
writer Was given an 


IAD, 


no real 


Was presented. The 
opportunity to talk on which was 


warmly received but interest was 
shown relative to becoming members of the 


IAD. 


The next day found the writer in Chicago 


This was very discouraging. 

Rav Bianchi, of Goldblatt’s and a director 
of the IAD, was immediately contacted and 
IAL affairs were discussed for at least two 
hours Mr. excellent 
thoughts on improving the TAD and I ex- 


Bianchi had some 


pect to see much good come from many ot 


his suggestions. 
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By JOSEPH APOLINSKY, Presiden 





Later that evening, the writer gave a tal 
at the Chicago Display 
the Morrison hotel. 
sided over by Jim Cummins, president. Mr 


Club's meeting 
The meeting was _ pre- 
Bianchi introduced the speaker. Here, to 
the talk received a warm reception but no 
encouragement as to Ol taining members tor 
the IAD. Guests at this meeting were: Joe 
Vent, president of the Ohio Display Asso- 
ciation; Escher Bettes, president of the 
Louisville Display Club; Einer Larsen, 
president of the Milwaukee Display Club: 
Roy Heimbach, president of the Detroit 
Display Club; Harry Fadem, managing di- 
rector of the Cleveland and Great Lakes 
Display Clubs; Al Pollard, representing the 
St. Louis Club, and 
vestri, president of the National Association 
of Display Industries. 

Saturday, September 10, was devoted to 
a meeting of the presidents mentioned 
wherein Mr. Silvestri invited the 
represented by these men jointly to 
prepare a program to be presented during 
the Display Market Week in Chicago next 
The invitation was unanimously ac- 
cepted and at this time Ray 
Harry 


Display George Sil- 


above 
clubs 


June. 
Bianchi and 
Fadem were chosen co-chairmen to 
prepare a plan from suggestions sent in by 
the various after a canvass of 
their members with reference to the type of 
program desired. 


presidents 


Following the meetings in Chicago, the 
writer New York 
attending a meeting of the display groups 
of the City Stores Company. During my 
stay in New York, I contacted Sam Blum, 
display director of 


spent several days in 


Bloomingdale’s, asking 
him what his suggestions were in referenct 
to improving the IAD and the possibility 
of securing the support of the New York 
He offered some excellent 
promised to 
Way that he possibly could. 
Before arriving home, the writer spent the 
September 12 > with 
Muse Clothing Company, 
Atlanta, also a director of the IAD. He 
arranged a luncheon with several display- 
\tlanta and here, too, the [AD came 
in for much discussion—all constructive 0! 


display directors. 


suggestions and help in any 


best part of Eugene 


Turner, George 


men in 


course, but not much encouragement as to 
becoming members of the IAD. 

To sum up my reactions to this trip, | 
can not help but admit that my enthusiasm 
was greatly reduced by the lack of interest 
displaymen in the cities I 
visited toward the IAD. I will admit that 
their complaints are merited to a large ex- 
tent but I want to take this opportunity to 
ask them to let bygones be bygones and 
let's make another cooperative effort to 
build the IAD up to the organization we 
all think it should be. I promise to do all 
in my the wishes of 
of our 


shown by the 


power to carry out 
our membership and 
members will express themselves so that we 
may know what they expect of the IAD 


hope more 


[I have been informed by Dave Estes. 


chairman of the board of our association, 


that he is going to teach a class in display 
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and finally HERE /T /S- THE FIRST SHOW/NG 


We sat up nights thinking and experimenting until we got 
what we think is as precision engineered a plastic hanger as 


| OUBLE-VUE HANGERS “VUE HANGERS you'll find on the market. Scientifically designed to hold 
two-piece garments. Copyrighted design of Durable, 
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Transparent Plastic. 


Write for full information — state quantities desired 


BARNEY STEMPLER & SONS, Inc.’ 


28 Norfolk Street — Orchard 4-1780 — New York 2 ee Y. 
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ORDER NOW FOR 


flowers °* wreaths 


PEPE IE IEP ED 


papers ¢ ribbons 


PP ELO LO LOLS TOTO LALA LA LATO SPOCAVOTAOVTOTE | 





fabrics °® screens 


PEP ESE IEE 





papier-mache °* panels 






plaster * wire novelties 


IMMEDIATE DELIVERY 


eJack B: 


DISPLAYS ine. 


49 HUDSON AVE., ALBANY, N. Y. 











YEARS OF CONSISTENTLY FINE PERFORMANCE 
IN ALL DISPLAY REQUIREMENTS HAVE MADE 
REYTRIM THE APPROVED CORRUGATED DISPLAY 
MATERIAL OF LEADING DISPLAYMEN. 











- AT ALL LEADING WHOLESALERS - 
“BUY REYBURN’S--AND YOU BUY THE BEST” 
THE REYBURN MFG. CO., INC. 


PHILADELPHIA, PA. 
NEW YORK CHICAGO 


FIXTURES OF ALL TYPES 
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MANNEQUINS BY DURAN 
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Shur-Nuff Display Materials 
20 N. 6th St., Minneapolis, Minn. 


Ely & Walker 
1520 Washington Ave., St. Louis, Mo. 


The Fixture Mart, Inc. 
314 W. Jackson Blvd., Chicago, Ill. 


Lewis Fixture Co. 
224 E. 9th St., Los Angeles, Calif. 


Archway Supply Co. 
616-618 Arch St., Philadelphia, Pa. 











257 W. |7th STREET 





Why Wait 6 Months ... or Longer 


Weexs Deuivery 


DisPLay MANVEOUIN, ENC. 





When You Can Get 


On our distinctive and modern 


Women’s, Men’s 


and Children’s 


Mannequins 


NEW YORK CITY 


SVAULLULLULLLULLLLLL LLL LLL LLEULLLULLLULLLULLLULLLLLELLLELLL LLL LLLULILLULILLLLLILLILL TELL LULL LLLIIL TILL LILLLI LITLE 





This 


Here 
who 
work, show what 
brush up on 
you the 
Ing, all 


types, 


kinds of 
practical 
the most popular 


displays, layouts, 





COMMERCIAL ART 


essentials of 
lettering, 
design 

forms ot 
ete 


Home-Study Course helps men 


get ahead 


are five books giving practical material for the display craftsman 
wants to improve 
These books iake up thoroughly the best-paying types of commercial art 
| sells, 


fundamentals 


his technique and handle a wider scope of. work. 
produced. They enable you to 
points of technique—they teach 
drawing, fashion figure draw 
commercial subjects of many 
material vou need to handle 
and commercial illustrations, 


and how it is 
and special 
representative 
rendering of 
the type of 
advertising 


doing 


just 


McGraw-Hill Commercial Art Library 





These books save the reader's time with brief, punchy text that gives 

essential instructions in usable form In addition many illustrations 

and examples give the artist visual instruction, inspiration, and models 

of many types of work. Old -fashioned, standard, and modern letters, 

alphabets, and scripts; advertising illustrations; posters; show-cards; 

book and printing designs; fashion drawings; practice forms; renderings 

in many mediums; etc.—more than 1300 illustrations in all form a feature 

alone worth the price of the Library You get this. plus complete. 

step-by-step instructions, written by specialists—all the material you 

need to carry on a definite improvement plan and make more money. 

aria PT Rec rte ae ee ie eee eT ae ae 

; ON-APPROVAL EXAMINATION COUPON 

5 VOLUMES ' ‘ 

1278 PAGES : McGraw-Hill Book Co., 330 W. 42nd St., N. Y. 18 

* Send me the McGraw-Hill Commercial Art Li- $ 

HUNDREDS + brary, 5 volumes, for 10 days’ examination on ap- » 

: OF § proval. In 10 oe f I will 1 nag Gales a = ' 

% * cents postage, and $4.00 monthly till $21.75 is paid, § 

‘\ ILLUSTRATIONS § or return books postpaid. (Postage paid on orders : 

; AND * accompanied by remittance of first installment.) } 

EXAMPLES ' ' 

' Name - 

‘ ‘ 

’ ‘ 

° - § Address ' 

Save $2.75 with Library offer ‘ : 
¢ City and State A 

Sought sinely, the books in this Library would - “ 
cost $24.50. Under this offer you save $2.75 on §#¢ ,, : 
this price and in addition have the privilege of : Position ‘ 
paying in easy monthly installments while you ; 
use the books. See how this Library can help # Company DW 10-46 § 
you. SEND NO MONEY. Just mail the coupon : : : ; ‘ 
now, to receive the complete Library promptly, § (For Canadian price write Embassy Book Co., 5 
for 10 days’ examination subject to your accept ; 12 Richmond St., E., Toronto 1) : 


ance or return, 


| 
| 
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at Washington university in St. Louis again 
this fall. He will no doubt be ably assisted 
by the St. Louis Display Guild as before. 
Estes has conducted this display 
several times now and it has proven 
successful. 


Class 


very 


I have a special bulletin from the Detroit 
Display Club announcing an art exhibit of 
Detroit display artists scheduled for some 
time in the spring of 1947. The purpose is 
to spotlight the importance of art work in 
display; an excellent idea that other display 
clubs could accept also. 

A. Frederiksen, display director for 
Kline’s, Kansas City, Mo., announces that 
the Kansas City Display Club has not been 
yet; however, there 
meeting held in September at which time a 
committee was appointed to draw up a con- 
stitution and by-laws. This committee has 
not been able to act as yet due to vacations, 
but another meeting will be held and Fred- 
eriksen promised a complete report 
following this meeting. 


organized as was a 


has 


There are several very good positions for 
displaymen which are being announced via 
the IAD bulletin to its Those 
interested in making a change, get in touch 
with our office at P. O. Box 2582, Birming- 
ham, giving information as to type of 
position desired. 


members. 


Harvey Pettit Dies 
After Long Illness 

Harvey C. Pettit, display director for the 
J. W. Robinson Company, Angeles, 
died the evening of September 12 at St. 
Joseph’s hospital, Burbank, after 
ill health several He 
years old and had been with Robinson’s for 


Los 


being in 
for years. was 56 
: 

OO years. 


Rosary services were held in Glendale and 


requiem mass was celebrated at Holy 
Family church, in the same city. Surviving 
are the widow, Marion L. Pettit, two 


sisters, and two nieces. 

Succeeding to the position at Robinson's 
is Paul C. Smith, assistant display director 
for the past four years, and with the firm 
for the past two decades. Morris Evanson 
first and Ruth Morton 
has been named interior display supervisor. 


becomes assistant 





Display Manager Named 
By Philadelphia Store 

Frank & Seder, Philadelphia, ap- 
pointed Leslie Gibbs display director, suc- 
ceeding Ralph White, resigned. Gibbs was 
formerly with G. Fox & Co., Hartford, 
Conn., and R. H. White & Co., Boston. 
Ralph White, who was with the firm for 
nearly 20 vears, will enter business for him- 


has 


self. 





Riley Promoted 
At Bry-Block 


Succeeding Howard Fanning, 
signed recently to head display for Chester's 
Stores, Inc., Nashville, W. Andrew Riley 
has been promoted from first assistant to 
display director at Bry-Block Mercantile 
Company, Memphis. Earl Barnett will serve 
as his assistant. 


who re- 
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again Auster Now With 
sisted Warren Displays 


tore. ‘or 18 years with Lord & Taylor, New 


class York City, and more recently first assistant | | 
al in the window display department of that j a 
store, Jefferson Auster has resigned in order 
etroit to become vice-president of Warren Dis- 
bit of plays, Inc., of the same city. Henry Calla- PERFECT 
ian, Window display director, has not as yet 
SE 18 announced the name of Auster’s successor , 
rk in at Lord & Taylor. FOR DISPLAY 
— ae * ‘ 


splay 
Something New Is Added 
By The Brinckleys 


some 


2 

























hi : 

a \ new “displady” made her appearance 
ae 4 recently at the home of Charles Brinckley, 
shi ‘ display manager for Ackemann Brothers, 

oad Elgin, Ill. Her weight was 7 pounds and 
en she has been named Diane Louise. 
tions, 
Fred- Additional Duties 
eee For Pinnell 

Following the resignation of the store's | } AwMetw GLISTENS LIKE VERMIN PROOF 
S 10F advertising manager, Blu Pinnell will take REAL SNOW 
| via over additional duties at Desmond’s, Los NON PERISHABLE 
— \ngeles. Pinell is director of publicity for | WILL NOT PULVERIZE WHEN INEXPENSIVE 
louch the firm, responsible for coordinating all | WALKED ON 
nIng- advertising and supervising radio, newspaper | an BUSHEL$295 COVERS 24 SQ. FT. 
e of MB advertising and display. | 3 WILL NOT STICK TO SHOES, ‘ ~ 

; B nbreakable, Realistic 
—______—_- CLOTHES OR CARPETS . 4 
trek Address | SH CAN BE SWEPT UP EASILY are available for tree trim 
ncorrec > ° . ° . 
wena ; = | SNOW IN COLORS, Slightly Higher in Price 
In an item in the September issue regard- | 

‘ ing - formatio ot Moder age Jispl: Ss, 
+ the ae MICHIGAN DISPLAY SUPPLY COMPANY 

; Inc.. New York City, the street address was 

wits 1217 GRISWOLD STREET * DETROIT 26, MICHIGAN 






given incorrectly. The right address is 


Z “8 215 East 149th street. Anthony A. Cooper 
- 56 is president of the new firm. EF A | 
S for > ber = a 


Formal Opening 


































































and For Tri-State BOARDS WITHOUT COM PROM ISE 
Holy lhe formal opening of the firm’s new 
ving me at 12 North Washington avenue, Min- | 
two apolis, was held by Tri-State Distributing | W | T H 0 U A L | i] Y e-08 se 
mpany on September 24. A complete line | 
son's i mannequins, display fixtures and ma- | H d C lj B d 
‘ctor terials was seen by numerous visitors to the | e 8 ave ma € rescent ua ity Oar S 
firm showrooms. | ' 
a the most widely 
ras Arnold Janowitz, Allied, : ; 
i: Proud Father | | distributed and the 
\rnold Janowitz, head of Allied Display | vay / 
Materials, Inc.. New York City, and Mrs. | id | jolla {] 
Janowitz became the parents of a son on | most WI! € y used h\f Y 
September 2. The boy has been named | 2 ’ 4 
ap- s Arnold. | 
ap rn in America. 
was | 
vail Goldberg Elected 
ton Schack President 
for Philip S. Goldberg has been elected presi- | BEST 
Mm lent of Schack’s, Inc., 319 West Van Buren | 
street, Chicago. He succeeds his father, | By Test = 
Morris, who died recently. | B CC " 
| y Comparison... 
New Display Firm 
ls Formed A PRODUCT OF 
re- } 
er’s De Filippo & Teichner Displays is the | 
1 € € isplay is the | 
iley _ of a new display firm organized by | C uf | CAG 0 CAR D BOAR D CO M PAN Y 
to Antomo De Filippo and Joseph Teichner at | 
tile : Broadway, New York City. The com- | 656-670 Washington Blvd. Chicago 6, Illinois 
rve Pan’ will work in papier mache, plaster and 
FOR SALE BY LEADING DISTRIBUTORS EVERYWHERE 
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Step-by-Step Procedure 
FULLY ILLUSTRATED 


First time, a graphic step-by-step procedure 
in the practical art or craft of 3-dimensional 
PAPIER MACHE. Written and illustrated 
by the country’s leading reccgnized author- 
ity. Shows many new masks and displays; 
how to make them; materials to use; pro- 
cedure to follow for guaranteed results. 


DISPLAY STUDIOS—WINDOW DECORA- 
TORS—TEACHERS—HOBBYISTS, add this 
new valvable book to your reference library 
without delay. 


ORDER YOUR COPY NOW 


PSNAP WYATT STUDIOS : 
§ 1608 Franklin Street, Tampa, Fl : 
oe please find $3.50 for which send a y 
ee f | r Mache, postpaid. 
' 

f i 
ps NAME ' 
. | 
p STREET ' 
1 ' 
gCITY STATI pWo a 
csi tisha eee eememmeant 
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: DRAMA PRESTIGE RESULTS 
% DESIGNERS AND BUILDERS 


INTERIORS 
SETTINGS 
BOOTHS 


22 WINDOWS e 
g BACKGROUNDS e 
2 EXHIBITS ° 


*  Selexor Displays 


> 
33 46 West 2Ist St., N.Y. 10 CHelsea 2-3383 
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@ Please Mention DISPLAY WORLD When 
Writing Advertisers 


DISPLAY WORLD 


Window Display Industry 
Wins Recognition 


Addressing the annual convention of asso- 
ciates of Window Advertising, Inc., held 
recently in Chicago, Douglas Meldrum, New 
York manager of The Advertising Council, 
praised members of the window display in- 
dustry for their contributions in 
behalf of public service projects. Present 
at the convention were window installation 
heads from approximately 30 states. 


generous 


In stressing the significance of the job 
done to date and the value of display facili- 
ties in providing a powerful information 
vehicle, Meldrum stated that at present a 
monthly average of 57,000 windows are 
being used to promote Council campaigns. 
the which have been 


Among campaigns 


widely publicized through the use of win- 
dow displays were those designed to pro- 
mote the sale of Savings Bonds, to relieve 
the nation-wide housing shortage and_ to 


traffic accidents. 


showings, in 


reduce the number of 
Meldrum added that 
terms of dollar value, represent a monthly 
contribution of more than $45,000, or ap- 
proximately $540,000 vearly. 


these 


Following Meldrum’s comments, Frederick 
Wertz, Window Advertising, 
and members of the window display 
industry present full 
their continuing cooperation 
\dvertising 
promoting public service programs. 


president ot 
[ric., 
installation gave 
assurance of 
in assisting The Council in its 
job of 


Hunting Trip Is Prize 
For Display Contest 
\n all-expense paid hunting trip is being 
offered as first prize in a national display 
the Sporting 
winner of the con- 


contest sponsored by (goods 
Dealer, St. The 


test will select the type trip he 


Louis. 
wishes to 


make and the time he desires to make it. 
and the sponsor will defray the expenses. 
In addition, Sports Afield, a = sportsman’s 


publication, will award $250 to the winning 
displayman. 

Other 
stamps fot 
third and fourth place winners, respectively ; 


Savings Bonds and 


$10 


prizes will be 


$100, $50 and for second, 
these will be awarded by the Sporting Goods 
Dealer. Sports Afield will also contribute 
$100 and $50 for those winning second and 


third awards. 


The contest lasts through the month of 
October. Any retail firm handling sporting 
goods is eligible to compete. The window 
must be based around the theme “National 
Hunters’ Month.” and this slogan must 
appear in the display. [Entries are to be 


in the form of a photograph mailed to the 


sponsor by November 19, 


Macy's, Gimbel's, and Saks 
Join In Christmas Plans 

The 34th 
York City 
Christmas season. by 
of R. H. Macey & Co., Gimbel’s, and 
34th Street: the three will 
identical store front treatments, exclusive of 


New 
coming 
efforts 
Saks- 
feature 


area in 
enlivened this 
the combined 


street shopping 


will be 


firms 


the window displays. 
The decerations selected include pine gar- 


lands, enormous Christmas candy canes, 


holly wreaths, and similar items. 
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Utility Uses Full-Size Home 
As Unusual Display 

A full-size, four and one-half room house. 
wired, lighted and equipped with 
appliance necessary for such a home, has 
been completed on the main floor ot. the 
Union Electric Company of Missouri, St, 
Louis. The exhibit is part of the company’s 
“Living Better Electrically” campaign. 

A condensed the home 
been provided as a floor display for each of 
the utility's 24 branch stores. Also four 
full-size kitchens completed in 
the main office, at which place window dis- 
play will be used as a tie-in. 
tion continues through the entire month of 
October, backed up by all forms of adver- 
tising. 


every 


version of has 


have been 


The promo- 


Decorations Selected 
For State Street 

The Christmas season tor Chicago's State 
street will open officially on Saturday, No- 

16. Burnished aluminum will 

principal ingredient of the famous 
decorations, including wreaths of 
this material suspended from cables in the 
center of each of the eight blocks making 
up the shopping district; each wreath is 24 
feet in diameter. Twenty-eight Christmas 
trees will be placed at the various corners, 
the trees being of burnished aluminum; they 
are 18 feet high by 11 feet in width. 


vember form 
the 


street's 


Bank Display Of Appliances 
Increases Sales Materially 

In cooperation with local dealers, Krich- 
Radisco, Ine., distributor of radios and ap- 
pliances, set up display rooms in a 
number of Newark banks to equip- 
ment which can be purchased on time-pay- 
ment plans sponsored by the banks. The 
displays have worked out to mutual advan 


has 
show 


tage, it is said, and one salesman on duty 
at one of the displays wrote a_ total of 
$13,600 in sales. 
Williams Addresses 
Advertising Club 

The Dayton Advertising Club, Dayton, 


Ohio, was addressed at a luncheon meeting 
on September 23 by Howard Williams, 

vice-president of Co - Operative 
Displays, Inc., Cincinnati. His speech, “De- 
that Fit,” full elsewhere 
in this issue. 


executive 


is given in 


signs 


L. Richard Johnson Joins 
Cooper & Associates 

L. Richard Johnson 
H. Cooper & 


street, Los Angeles. 


joined Herbert 
Associates, 448 South Hill 
The firm specializes 1m 


has 
point-of-sale advertising displays. 


Timely Service Releases 
Christmas Brochure 

\ 16-page brochure 
Christmas line been issued by Timel) 
Service, 453 Broome street, New York Cit) 
13. Units in paper sculpture and_ papier 
mache featured. Copies are available 
from the address given above. 


showing the firms 


has 


are 
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Colonel Kitts Joins 
Stensgaard Organization 

Colonel I. L. Kitts, formerly Chief of 
Staff of the Chinese Combat Command and 
the Shanghai Base Command, charged with 
matters of organization and personnel, has 


ioined W. L. Stensgaard & Associates, Inc., | 


Chicago, as personnel manager. 








—Col. |. L. Kitts— 


Colonel Kitts was awarded the Legion of 
Merit for his “superior ability, initiative, 
eadership and resourcefulness,” and also 
as received several other decorations. The 
‘olonel is 50 years old and is retired from 
the regular army after 29 years service, 
being a veteran of World Wars I and II. 
He served as senior instructor of field 
artillery and for three years was artillery 
instructor at Culver Military Academy. He 
was an ardent polo player, point-to-point 
rider and a jump and equine high school 
expert. The colonel was a member of the 
United States Olympic equestrian team in 
1932 and 1936. 

\W. L. Stensgaard states that his organiza- 
tion is extremely proud to make this an- 
uuncement “because Colonel Kitts brings 
i very valuable experience, plus his grand 
personality, to the Stensgaard organization.” 
Colonel Kitts will be responsible for all 
matters related to the personnel manage- 
ment of the Stensgaard organization, which 
now consists of approximately 300 special- 
sts. He will make his home in Chicago. 


New Plastic Firm 
ls Organized 
\ new plastic material firm known as 
[hor Kay Productions, 125 East 59th street, 
New York City 25, started operations re- 
ently, headed by an experienced display 
irtist and designer who is also owner of a 
successful art service. The firm will process 
fabricate plastics for counter, window 
booth displays, packaging and_ gift 
aps, valances, murals, frames and screens, 
! also will be active as consultants, de- 
mers, technicians and manufacturers. 
Many of the materials will be fluorescent 
r use under “black light.” 
Principal figures in the new organization 
ire EK. Thor Kay of Thor Kay Productions 
service), and L. G. Balderston, art 
tor. The staff of J. M. Gordon Labora- 
s of New York, specialists in plastics 
“black light,” are technical advisors. 
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RRUGATED DISPLAY PAP 





Now—bring your most ambitious display 
ideas into practical being with DISPLAY- 
TEX the colorful, corrugated paper that 





STANDARD SIZE 
48" wide x 25' long 
Shipping weight, 5 lbs. 

JUMBO SIZE 


48" wide x 250' long. 
Shipping u eight, 42 lbs. 


fits into any decorative scheme— gives real 
sales punch to all displays. 


DISPLAY-TEX is the perfect back- 


ground for window and floor displays, 20 colors regularly stocked. 


Special matching colors run 
on order. (Minimum, 25 
jumbo rolls.) 


showcase display, exhibits, interior effects 
..or wherever it is desired to show mer- 


chandise to full advantage. 


A BEAUTIFUL, DISTINCTIVE COVERING 
FOR CURVED OR PLANE SURFACES 


DISPLAY-TEX< is light, durable, easy to work with. Has smooth 
back surface (lightly printed in 1" squares for easy measuring 


and cutting), corrugated, colored front surface. 


Wide assortment of colors AVAILABLE 
Now! 


Folder of 
color swatches 
sent on request 





lll Townsend Street, San Francisco 7, California 


Los Angeles, Calif. Portland, Oregon Seattle, Washington Denver, Colorado Chicago, Illinois 
1315 E. 7th Street © 921 Termina! Sales Bldg. 414- 4th + Cherry Bldg. 705 Mining Exchange Bldg. 646 North Michigan Ave. 
Tucker 9393 Beacon 8877 Main 5373 Cherry 2627 Del 2430 
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| Gardner Chicago Office 
F | | Headed By Quaid 
Ed | : : ; 
| Gardner Displays Company, whose main 


office and plant is in Pittsburgh, announces 


ALUMINUM | the appointment of Robert E. Quaid as 
FOR DISPLAY 


© Fireproof e@ Adaptable 
@ Not Paper Backed @ Distinctive 
@ Economical @ Reflective 


PRICE 


50c 


PER ROLL 
| roll 1" x 375 ft. 


Standard Package 22 rolls 
One case — 36 packages 


IMMEDIATE DELIVERY 
MAILED PREPAID 


Co on As 
rte bee yeh Pret "s 





STREAMERS — 5 popular variations using Foil-Rol 
LIGHTING REALLY LIGHTS WITH FOIL-ROL 


Ra 
SPARKLES — DANCES — RAINS Pl, 
STORE DECORATION COUNTER BORDERS S 





SIGN & POSTER TRIM 
CONVENTIONS & BANQUETS DECORATIVE BOWS 
WINDOW BACKGROUND DECORATIVE GIFT WRAP | —Robert E. Quaid— 


4 DENNY PLACE] manager of its Chicago office, 185 North tio 
Bee CINCINNATI 27, OHIO | Wabash avenue, as of October 1. : 


Quaid has been advertising manager in 


GEOMETRIC FIGURES 








Inquiries invited from responsible distributors and jobbers | charge of all advertising and sales promo- 2 
| tion activities tor the Gardner Company for 7 
' the past vear and a half. He _ succeeds 


Alan M. Davis, who returns to Pittsburgh 


A CHANGEABLE PRICE CARD to take over a special assignment. tie 



















THAT ADDS TO THE | Jack Pollari Joins be 
| ' a ssi Rca 
ATTRACTIVENESS OF ANY DISPLAY [Biadmabindinae se oe ‘ 
; | Jack Pollari, display manager for Madi- si 
gan Brothers, Chicago, has announced his Us 

resignation as of November 1 in order to 
+ : eee a ib diate | join Schack’s, Inc., 319 West Van Buren Ce 
ab Gcal fOr Wihcow, counter and s Owcase | street, as designer and expediter. Pollari Ac 
HL display, these attractive Changeable Price | was with Madigan’s for 16 years, and prior ' 
oH Cards catch the eye, are easy to read. Not | to joining that firm was in charge of in- PI: 
OB only can they be changed to show differ- | terior display for The Dayton Company, of 
s ent prices in dollars and cents — but they Minneapolis. He started his display career \k 
can be adjusted so that the numbers are at the correct angle ek Se Take Se: See eee a 
for easy readability whether they are up high or at eye level. Poliari is one of the cotmtry’s Sest-naown a 
; ii 2 : ' displaymen. He is a past-president of the B 
Available in Gold or Silver, they're really handsome! Chicago Display Club, an office he held for t] 





20 embossed, die cut and scored foil price holders, ready two. years. His articles in DISPLAY 




















Special price cards for assembly with 440 matching figures from 0 to 9, dol- WORLD, covering current trends in Chi- W 
rn aes lar and cent signs and decimal points. A real value at $2.00. cago display, have been widely read. For Fe 
nen: a ne eee : three consecutive years he won the Novena 
name of company pega ge a | International Award for the best retail G 
a EUREKA SPECIALTY | Christmas crib windows in the United States 
or trademark. Write PRINTING COMPANY | antl: Saaiele. 
Stationery Div. rs - abtel iscet Gabe ee 
us for information. Dept. DW, 11 W. 42nd St. \ ith the Schack organization, Pollart wil! 
New York 18, N. Y. design ifteriors, store cases, ledges, night 
| club interiors, post decorations, floats, and \J 
handle similar assignments. 
ee eee ees A 
T f IRRPTISH : 
THAYER & CHANDLER AIRBRUSH USE THIS Neal Now With D 


Caeaieiemm «=6©6| OPPORTUNITY EXCHANGE | | 299°"tY's 


Formerly with the display department 0! 
For any WANT AD purpose: 


| Wm. H. Block & Co., Indianapolis, Kenneth 
POSITION WANTED POSITION VACANT | | Neal is now a resident of Los Angeles 
REPRESENTATIVES WANTED 


| and has joined the display staff of J. J 
$3.00 Per Column Inch — CASH WITH ORDER Haggarty’s. 


THAYER & CHANDLER 
/ VAN BUREN ST., CHICAGO.ILL 




















946 


nain 


hces 





OCTOBER, 1946 


Indianapolis Club 
Starts Fall Season 

rhree divisions made up the program for 
the first autumn meeting of the Indianapolis 


Display Club on September 23. The fea- 
tured speaker was George Saas, public 
relations director, Citizen's Gas & Coke 


Company, who spoke on “How to be a 
Failure in One Easy Lesson.” Gene Thorn- 
burgh, manager of the local Richman Bro- 
thers store, presented a men’s style show 
and fashion forecast, and to round out the 
evening there was a demonstration by Ken 
Ikerd, Richman’s, on men’s 
wear mannequins and the selection of proper 


how to dress 
acc¢ ssories. 

“Ham” Hamilton, Citizen's & Coke 
Company, is now serving the club as second 
vice-president and program chairman. 

The club’s chairman of the board, Marion 
Clark, has been succeeded by Ray Wager, 
Wm. H. Block & Co. Clark was display 
director for Sears, Roebuck & Co., but has 
been promoted to the Chicago office. He is 
replaced at the Indianapolis store by David 


Schuler. 


Gas 


Rack Shows Ma gazine 


Plus Merchandise 

Sports Afield is providing sporting goods 
dealers throughout the United States with 
an attractive rustic merchandise display 
and magazine rack. The combina- 
tion stand was tested in several leading 
stores before being adopted for distribution. 
It is 20 inches wide and 16 inches deep and 
provides space for small merchandise dis- 
play in addition to showing the magazine. 
\ccording to A. C. Lawrence, circulation 
manager, dealers have been quick to see the 
opportunities of moving merchandise by 
ticing-in with each issue of the publication. 
\dditional distribution of the display will 
he accomplished through the Curtis Publish- 
which assumed newsstand 
Sports Afield with the 


stand 


ing Company, 
distribution of 
October issue. 


Canadian Group 
Addressed By Jones 


Vernon H. Jones, manager of the Store 
and Merchandising Laboratories 
ot the Goodyear Tire & Rubber Company, 
\kron, addressed the Toronto, Ontario, 
Sales and Advertising Club on September 
24 at the Royal York Hotel on the subject 
“Blueprint for Simplified Merchandising 
I Provides More Power for Advertising.” 


Planning 


Wright Leaves Desmond's 


For Fort Worth Post 


lee Wright has joined R. E. Cox Dry 


Goods Company, Fort Worth, as display 
manager. He was previously in charge of 
lisplay for one of the Desmond's stores in 
Los Angeles, and replaces Meredith Rose; 
the latter is now display manager for 
Mi ham’s, Fort Worth 


Arnold Constable Names 
Daniel Coffey 


cceeding Ernest Woolard, resigned, 
D el Coffey has been named display 
tor for the three stores of Arnold 
Constable & Co., New York City. He was 


erly in charge of display for Martin’s, 
klyn, for a number of years. 
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REINDEER DISPLAYER 
An eye-appealing display unit designed espe- 
cially to increase your Christmas sales. 
strongly constructed reindeer in sparkling white 
. two Santa Claus red shelves with matching 
rod base ... vine of silver leaves and red balls 
. 12 in. deep. 


.. + 40 in. high . . . 56 in. wide. . 
$950 


JOBBERS INQUIRIES INVITED 


Lots of 6 — $21.25 





800 WOOD ST. ¢ WILKINSBURG, PA. 





Here They Are! 


Two New Displays to Increase 
Your Christmas Sales 






CHRISTMAS LANTERN 
An illuminated lantern . . . sturdily constructed 
in glistening white with Santa Claus red win- 
dows... complete with fancy wood wall bracket, 
spray, and 6 ft. of wire ready to plug in any 


socket . . . 18 in. high . . . 12 in. wide 
12 in. deep. 
$1495 
o 


Lantern without bracket or spray $9.95 











For Realistic Displays 
SPRINKLE COLORED GRANULAR DISPLAY MATERIAL 


Around your Window Displays. 


They give effect and appeal. 


Colors for every season—Good 


for creating unsurpassed Displays—Wood flakes—Kubes—Chips—Colored sand, stones, tinsels, 


diamond dust, beads, pearl chips, sea shells, fibre glass, ete. 


Manufactured in all standard 


colors. Have many uses for exterior and interior displays. Good around tree trunks, pedestals, 


posts, and odd spaces. Gives large coverage. 


Leading Stores from coast to coast are using “Kew Bee Kut” Products. Give greater coverage, 
easy to handle. No experience necessary, anyone can sprinkle them around. Prompt Shipments. 


for $5.00. 


No. I—Flat Wood Flakes 


NATIONAL SAWDUST CO., Inc. 


Display Dept. 


65 NORTH 6th ST. 


salesman or 
traveling on the road) also make up in a set of Glass Bottles 


If both ordered at same time price is $7.00. 


pay all mailing charges. 
Cash, check or money order to accompany order. 


display 


TO GET ACQUAINTED WITH 
“KEW BEE KUT" PRODUCTS... 


We make a sample assortment of at least 30 items in various 
colors and sizes at $3.00 in Paper Envelopes (Handy for 


manager to carry around or when 


We 


Also send a catalogue with prices. 


BROOKLYN 11, NM. TY. 


“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 














SNAP-IN TAG NEEDLES 
We have a limited stock of 
Shoe Card Holders fs 
Window Hooks 
Ticket Hooks 
Handy Tool— 
Window Hammer 
Send for Illustrated Price List 


RUDOLF ORTHWINE CORP. 











520 W. 34th St., New York 1, N. Y. 
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FLOCKED scutpturep wire 


The Newest Display Technique 














@ Full Mannequins... @ Millinery Heads 
Male, Female, 
Children @ Decorative Wire Pieces 


@ °/, Mannequins @ Also Available in 
Sheets and Squares 
@ Blouse and Sweater 
Forms @ Wide Variety of Colors 


/ i =m | CREATIVE 
wis lod (it - ALLIED. DISPLAYS 





* 70° 











sculptured wire 
TURER AND OISTRIBUT RS OF 
LA FIXTURE DISPLAY MATERIALS 
See Your Local Display Dealer 200.202 NO PEARL STREET, BALTIMORE-1, MD 





































NEW - EFFICIENT - VERSATILE 


Here is a display fixture that has been needed for years. 
and now is in demand. 


Easily adjusted to any angle. 
Displays merchandise most effectively. 
Reduces decorating time. 

Sturdy and durable. 

Plated or baked enamel finishes. 

Ten sizes available. 





Made by Sold by 
JOHNY BILT DISPLAY CO. CARDINAL SALES CO. 
Cleveland 10, Ohio Cleveland 10, Ohio 
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FASHIONS PACE 
CARSON'S DISPLAY 
[Continued from page 47] 

theatre, from the opera. Theatres frequen 
come to Carson's for window display bac 
ing, and several months ago opera rep: 
sentatives had already called on Campbell 
to acquaint him with the plans for the co 
ing Opera season. 

Not long ago the State street windows 
used the theme “The Day Before Spring” 


with some lovely hat displays. After tl 
came the “County Fair’ with a note of th 
rustic. These were followed by a block of 


beautiful creations inspired by  Lelong’s 
perfumes and those windows were arranged 
in cooperation with the Lucien Lelong 
Company. In tact Lelong sent along to 
Carson's the quaint little old-fashioned baby 
carriages which were used in each of the 
windows and kept constantly filled with 
fresh flowers. 

Another group was centered around the 
different hours of the social day and en- 
titled “Around the Clock.” 

The themes come from many sources, and 
their working out does justice to the promi- 
nence Carson's windows claim from their 
location at the “world’s busiest corner,” 
State and Madison streets. The windows 
reflect the constant research program going 
on behind them. It is an untiring program 
When on trips to New York to attend mar- 
ket openings and advance showings, Camp- 
bell and his assistants are occupied not onl) 
with noting the advance styles and in select- 
ing items for display highlighting but they 
take time to attend the major shows both 
in the theatre and in the art world. The 
intention is to seek for the very latest ideas, 
to keep informed of the important trends in 
the social world, to be on the alert for any 
trends which might be taken over into the 
fashion picture to become merchandise news. 

In Campbell's office on the tenth floor of 
Carson’s there is a large file of all the 
major magazines to which he and his staff 
members may turn for reference; each mag- 
azine runs into a big stack of back numbers. 
At home or afield nothing is overlooked 
that will keep the display staff abreast of 
the times. Abreast of it? More correctly, 
several jumps ahead of it. 





Attractive Display Issued 
By Personna Blades 

One of the most attractive new window 
displays recently released is Personna Blade 
Company’s three-dimensional “mug” display 
in the shape of a Victorian barber's shelf 
It is complete with curlicues, gilded knobs, 
and recessed shelves on which six die-cut 
shaving mugs are set. Each mug bears the 
face and name of a famous personality — 
Bing Crosby, Gary Cooper, Burgess Mere- 
dith, William Bendix, Don Ameche and Fred 
Allen. The streamer across the middle ot 
the shelf reads, “America’s Most Famous 
Mugs Use Personna for Faster, Smoother 
Shaves.” The frame is in deep gray, 2 iid 
and black. Mugs are lithographed in ¢ 


joht 


colors. 

The display ties in with the current Per- 
sonna national advertising which features 
radio, screen and stage stars who use Per- 
sonna blades. 
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Point of Purchase 
Directors Meet 
meeting of the board of directors of 
» Point of Purchase Advertising Institute 
va eld at the Hotel Biltmore, New York 
City. on September 10. 





| 
| 


| 


| 


(. L. Vanderbogart, vice-president of the | 
Niagara Lithograph Company and president | 


ff the Institute, called for a frank discus- 
of postwar aims and policies. The 
lecision was made to proceed with a study 
ff the readership of window display ad- 
vertising, under the supervision of Fact 
ers Associates. 

drive for increased membership is 


uled to begin very soon, in order to | 


make the Institute still more fully repre 
sentative of the display medium. 
The board of directors includes not only 


members of the display industry, but repre- 
sentatives of national advertisers as well. 
\ luncheon and further discussion fol- 
ed the general meeting. Those present 
included: C. L. Vanderbogart; Carl Percy, 


Carl Percy, Inc.; N. McKean, executive | 


secretary of the Institute; R. A. Hoffman, 
\rvey Corporation; D. C. Ozmun, Chicago 
Cardboard Company; E. Reutener, William 
H. Howe Company; W. W. Brown, Canada 
Dry Corporation; H. H. Johnson, Snyder & 
Black 

Ruprecht, Underwood Elliott Fisher; 
rederick Wertz, Window Advertising, Inc. ; 
C. Solomon, American Safety Razor Com- 


pany; V. Schmitz, Schaefer Brewing Com- } 


pany: G. Rose, Mounting & Finishing Com- 
pany; J. Kurie, M.& M., Ltd., and P. Merry, 
RVD Corporation. 

Rotogravure Section 

Features Mannequins 


[wo pages of the rotogravure section of | 


the Columbus, Ohio, Dispatch for Septem- 


15 were given over to photographs and | 


in article dealing with display mannequins 


ed in local stores. Quoted in the article | 


vere Don Earle, Morehouse-Martens; R. F. 
Schmidt, The Fashion, and Maury Sultan, 
The Union. The article described the dif- 
erent types of mannequins, their “person- 
ilities,’ and gave other interesting bits of 
formation about life behind the display 


enes 





Wayside Display Service 
Opens Showrooms 
Wayside Display Service announces the 
ng of new sales and showrooms at 1771 
Wayside road, Cleveland 12. The company 
terested in jobbing all types of display 
rials and invites inquiries regarding its 
service. George Frank III is manager; 
issociated with him is his son, George 


Fr IV. 





Alexander Joins 
Syracuse Store 
appointment of Bruce J. Alexander as 

manager has been announced by 
Chappell & Sons, Inc., Syracuse, N. Y. 
\le ander was formerly in charge of dis- 
r Hills, McLean & Haskin, Bingham- 
N. Y., and more recently was with 
J le Stores, Minneapolis, and W. L. 
‘tc -gaard & Associates, Inc., Chicago. 
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Send for Free Booklet Taffel Tales” 


TAFFEL BROS. /nc. 


95 MADISON AVENUE + NEW YORK 





>>> tt <<< <<<<<<<<<<<<<~<< 
VISIT OUR NEW YORK SHOWROOMS FOR NEW IDEAS 











NOW AVAILABLE 


14 PLY FOIL LINED CARDBOARDS --- 26 x 44 
5 Bright Xmas Colors — Silver — Gold — Red — Green — Blue 


LIMITED QUANTITIES — ORDER TODAY 


° 
ALSO... 25 EXCITING FOIL COLORED LIGHTWEIGHT PAPERS 
Rolls Stocked as Follows: 

26" wide by 25 ft. 26" wide by 834 #t. 

26" wide by 100 ft. 26" wide by 1668 ft. 

Also Sheets 26 x 20 
Write for New Booklet 102 


SHOPSIN PAPER COMPANY 


MANUFACTURERS 
112 CHARLTON ST. WOrth 4-6038 NEW YORK 14, N. Y. 
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BALLOU’S 


CRYSTAL BEADS 
DIAMOND DUST 
GLASS TINSELS 


Send for our new color card 
which will show you the beau- 
tiful effects that can be ob- 
tained with our Glass 
Tinsels, Diamond Dust 


and Crystal Beads. 
—- 


Edward C. Ballou Co. 


6 VARICK ST., NEW YORK 13, N.Y- 








ANAGLYPTA 


(simulated ornamental plaster) 


IT'S UNIQUE 


a molded rag stock, light in weight, 
flexible, pliable and durable. 100 uses. 
Indispensable to the display man. 
Hundreds of designs, including Cornices, 
Moldings, Decorative treatments and 
backgrounds. 

Imported in period and modern architec- 
tural designs. 





METAPHANE 
—the new wall covering in silver and 
gold, ideal for showroom coverings 


and backgrounds; durable; washable. 
Large variety of designs. 











SAMPLES ON REQUEST 
Write Mr. Ryan or Mr. Ferreri 


W.H.S. Lloyd Co., Inc. 
Sole Exclusive U. S. Agents 

48 W. 48th St., New York City 19 

Offices New York, Chicago, Boston, Newark 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch — CASH WITH ORDER 














DIisPLaAyY WORLD 


OCTOBER, 


News From The SDA 


By FRANK VERMILYE 


President, New Orleans 


URRENT from the 
Display Association’s 
meager this month. 


Southern 
very 
Kverything that 
planning 


news 
office 1s 
is news of importance is in the 
stage, and not ready for release. The 
SDA’s 1947 Conference plans are proceeding 
towards completion as rapidly as_ possible. 
\nother meeting of the officers and directors 
is scheduled for New Orleans, October 19- 
20, at the Roosevelt hotel. This final meet- 
ing for 1946 is called for the primary pur- 
pose of completing all plans as to exhibit 


construction and_ the 


space layout, many 
major details in connection with the actual 
set-up of the It is expected that all 
information will be ready 
in November. 

\n off-season trip this past September by 
the writer to New York and Chicago was 
utilized in part for business for the firm and 
for the SDA. Unfortunately, it was im- 
possible to be present at the meeting in 
Chicago, called by George Silvestri, presi 
dent of the National Association of Display 
Industries, for all the 
organizations. I did arrive the 
day, to be rapidly brought up to date on all 
that transpired at 
The major point in these dis- 
proposal by Silvestri that 
the presidents of the display organizations 
form a committee for the purpose of 
gramming and arranging the educational 
portion of the NADI show next June in 


Chicago. 


shi IW. 
for release early 


heads of display 


following 
details and discussions 
the meeting. 
cussions was the 


pro- 


The proposal to toss the much discussed 
and criticized Display Market Week educa- 
tional problem into the laps of 
displaymen has, to my way of thinking, an 


program 


important meaning and can have great effect 
on display itself. Simply, from the NAD] 
standpoint it is a means of disposing of a 
job which has proven to be a headache the 
last two times tried. In addition the pro- 


posal is a subtle way of saying, “Well, 
icllows, here 1s your opportunity. You de- 
sign the show and let us see how much 


better you can do.” They'll back it and give 
it the time, but point out that 
displaymen should know better than the 
manufacturers what display would like to 
see in an educational program, and that a 
committee representing all of display should 
pool their thoughts and sug- 
toward successfully forming this 


necessary 


be able to 
gestions 
program. 

This committee is to complete the rough 
plan of the for presentation to the 
NADI in New York. Ray 
Bianchi, of Chicago, was appointed chair- 
man of this group, with all reports and 
suggestions to be sent to his office. It is a 
tough job for this committee, but I am 
betting on them to through with a 
show as gocd if not better than any ever 


show 
December in 


come 


staged before. 
In both New 
found that in 


York and Chicago it was 
with manufac- 
turers, interest is high as to our Conference 
here in New Orleans, next May 5-8. General 


discussions 





—Even Nancy's mannequins know the secret of keeping cool . . 
designed for gracious outdoor living. The background is Nancy's own colorful, tropical patio 
in Hollywood; the scene was set by Jack Henry, director of Nancy's display department— 


. in California-made fashions 


1946 
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in is most favorable; however, in some 
as skepticism still exists because of the 
NADI ruling this past June in New York. 
We look forward to further clarification of 

uling at the NADI meeting this De- 
e! r. In any event, we are proceeding 
with our plans for the exhibit and are con- 
at this date that representation of 
facturers at the show will be above 


red 





expect itions. 

time is now here when the SDA 
secretary-treasurer’s office will begin con- 
a yr all SDA members with reminders 
hat renewals for 1947 membership are 


ng near. Current membership cards 
expire December 31, 1946. We sincerely 
ype renewals and new memberships will 
be high and complete by January 15 of the 
vear. When you receive your 1947 


voice, please honor it as soon as possible. 
t will help our bookkeeping system a great 
leal, to say nothing of allowing us the 
ipportunity of having our 1947 membership 
list in current form as early as_ possible. 
[his is important because of the many plans 
ind communications that will go out in 
spect to the 1947 conference. 

\lso it will be a great help if you will 
idvise John Dial, secretary-treasurer, P. O. 
Box 24609, Baton Rouge, La., if your mailing 

ress has been changed since your mem- 

rship card was filed. We know this is the 
ase with many of our members. We con- 
stantly are having communications returned 
because the addressee has moved, leaving 
10 forwarding address. Please just drop a 
ote with vour latest address. 

More developments of the big SDA 1947 
Conterence next month. 


Wrought-lron Grilles 
Simulated By Arrow 


TY] 


The Arrow Decorating & Fixture Com- 
pany, 325 West Glenwood avenue, Philadel- 
phia 40, has released a display series called 
Grille-Craft.”. The outstanding feature of 
his new display group is that it appears to 
be made of heavy wrought-iron, but in 
actuality is light enough to be tacked into 
lace with a few pins. Another advantage 


{f the four interchangeable units which 
nake up the “Grille-Craft” series is that 
ey interlock to form various dramatic 


ects such as wrought-iron mannequin 

ns, fences, arbor arches, elaborate 
trellis work, gates, portals, and valances. 
\ detailed brochure published by Arrow 
ilable from the company. 


Cincinnati Club 
Meets At ""Y" 


\ hers of the Display Club of Greater 


nati met for luncheon at the Central 
iy YMCA on October 10. A short 
u ss meeting followed, at which time 
were discussed for participation in 
is Civic Campaigns. 
Binghampton Firm 
Advances Knapp 
wing the resignation of Bruce Alex- 
who has joined Chappell’s, Syracuse. 
Knapp has been made display manager 
ills, McLean & Haskins, Binghampton, 
He was formerly first assistant. 
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. SOFT a 38" wide 
hite only) cTiFE . 36" wide 


* 





95 








i ac a > 


88 COLUMBUS AVENUE at 64th STREET 
NEW YORK 23, N. Y. @ TRafalgar 7-1729 















ELONGATED BELLS 


GRACEFUL .. . STREAMLINED 
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No. 78I—ELONGATED BELLS—Made of sturdy 


papier mache. Choice of white with gold swirl 
highlighting or all white frosted. Available in 


four sizes. 
zu tong, 16" dia... «6.0% $7.50 ea. 
[7 ne, Ve We... 50 2.75 ea 
eo ee | ee 1.75 ea 
SB Geng, - OGG... «0 1.25 ea. 


DISPLAY MANUFACTURERS MART, inc. 


“Coargthing for Display” 


34 WEST 35th STREET NEW YORK 1, N. Y 











100% FIREPROOF! 


SYLKGLASS 


FIBER FLOSS 


America’s Softest and 
Silkiest SPUN GLASS 


Now 


Available In 


14 COLORS 


NEW 
Deep Green 


<< Sees se 


FALL COLORS: 
Royal Blue 


Smoke Gray ... 
Terra Cotta . Cocoa Brown 
Also: White, Pink, Yellow, 
Chartreuse, Orchid, Light Blue, 
Jade Green, Shocking Pink. 


RADIANT 


GLASS FIBERS CO. 


208 E. 27TH STREET 
NEW YORK 16, N. Y. 
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Store Operation Covered 
By New Textbook 


“How to Establish and Operate a Retail 
Store” is the title of an interesting new 
book by O. Preston Robinson and Kenneth 
B. Haas, just released by Prentice-Hall, 
Inc., 70 Fifth avenue, New York City 11, at 
a price of $4.35. In the book’s 380 pages 
are suggested almost 100 different kinds of 
authors, who are two 
and vocational 


businesses, and the 
experts on merchandising 
guidance, present an overall picture of re- 
tailing, present and future, in terms of 
competition, advancement, income earnings, 
and personal and financial requisites. Draw- 
ings, charts and tables graphically illustrate 
explained. The text pro- 
vides specific directions covering location, 
store layout and arrangement, buying, ac- 
counts, selling devices, and advertising. <A 
complete chapter is devoted to display, deal- 
ing with both window and interiors. 


the techniques 


Pre-Fabricated House 
Display Attracts Crowds 

\ model of a pre-fabricated house, which 
can be erected in a complete with 
plumbing and heating, is attracting crowds 
to the display window of the Weldwood 
building, 55 West 44th New York 
City, national headquarters of the United 
States Plywood Corporation. 

Part of a display demonstrating the use 
of plywood in pre-fabricated 
struction, the features 
the interior and exterior walls. 
stressed-skin panels, with no visible joints, 


week 


street, 


house con 
“Weldtex” in 
Three-ply, 


model 


are used. These and other products are 
built into sections so that when assembled 
they form a five- or six-room house. 

The model is a replica of a Shelter In 


Donald Deskey 
Winner 
Trenton, 


dustries Home, designed by 
manutactured by 
Inc., of 


\ssociates and 
Manufacturing 
New Jersey. 

\lso featured in the 
window unit used by American Homes, Inc., 
in pre-fabricated construction. This typical 
section uses “Weldwood” fir plywood as the 
structural material. 


Company, 


window is a wall- 


basi 


Change Of Positions 


For Rockefeller 


The appointment of John Rockefeller as 


display director for Engel, Inc., Philadel- 
phia, has been announced. He succeeds 
John Sante, who is now operating an in- 


terior decorating studio in the same city. 
Prior to joining Engel’s, Rockefeller had 
charge of display for B. F. Dewees & Co., 
Philadelphia, where his 
has not vet been named. 


also of successor 


Simpson's Displays Back 
Local Symphony Drive 


An intriguing exhibit of seventeenth cen- 


tury music boxes at the Robert Simpson 
Company, Toronto, plus a demonstration 
of how violins are made, and a series of 


window displays in support of the local 
drive to raise $60,000 for the Toronto Sym- 
phony have been attracting much interest 
and support to the project. Several thou- 
sand people have visited the special showing. 
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Christmas Catalogue 
Put Out By Arrow 

The Arrow Decorating & 
pany, 325 West Glenwood 


Fixture Com- 
avenue, Phila- 


delphia, is releasing its 24-page catalogue 


Arrow’s tull 
well as 
| dec. 


topical 


items. 
included, as 

panels, 
and 


of Christmas display 
line of floral units is 
the 1946 interpretations of 
O-Lettes,” streamers, cutouts, 
posters. 
Especially are the 


interesting various 


Christmas units, silk screened on lustrous 
fabric material. A number of new effects 
were developed through this technique 


Many of the panels and streamers, usually 
processed in as many as ten colors, are 
embellished this year with diamond-dust 
accents and backgrounds. 

The Christmas catalogue, devoted entirel; 
to decorative materials, supplements | the 
\rrow fixture catalogue which was released 
a few months ago. Copies of both cata- 
logues are available, without charge, t 
displaymen who request them. 


Court Back At Store 
After Vacation 

Lee W. Court, display 
Company, 
after 


director for Wm 
Boston, has. re- 
taking a short 


Filene’s Sons 
turned to 


vacation. 


the store 


Glamour Unlimited 
In 1946 Gift Wraps 


Dramatic wrappings will play a dominant 
role in this year’s gift merchandising, ac- 
cording to Taffel, president ot 
Taffel Brothers. “At no other time has the 
importance of eye-appeal so influenced the 
thinking of national advertisers and manu- 
facturers,” he Among the new gift 
a group of metallic foil papers, 
with patterns suited t 
the holiday sentiment. One is “Melody” 
—an elfin figure pealing glad tidings 
on a three-bell carillon. Another is a 
relief of a baby at play. These embossed 
foil wraps can be had in silver, pink, blue 


George 


says. 
wraps are 
embossed all-over 


design 


or red. 

An innovation is “Curly-Q,” a plastic 
covered wire that comes in many attractive 
colors. Not only can it be used to tie the 
package, but it can be formed _ into 
many shapes. Taffel Brothers is located in 
New York City. 


also 


Greneker Board Chairman 
Is Married 

Edgar Rosenthal, chairman of the board 
of The Greneker Corporation, 250 West 54th 
street, New York City, was married on 
October 4 to the former Mrs. Libbie Ritter, 
of the same city. The newlyweds left on 
October 12 for California on a combination 
honeymoon-business trip. 

Can Anyone Tie 
This Record? 

Fifty years in the display department 0! 
one the boast of Albin P. Miller- 
master —a_ record which is probably not 
exceeded by another displayman anywhere. 
The store with which Millermaster is cele- 
brating his fiftieth anniversary is Ed. 


store is 


Schuster & Co., Milwaukee, with which {rm 
he has been since 1896. 


1946 
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YOU CAN GET THESE 






“FABULOUS NEW ORLEANS" 
[Continued from page 41] 












Com- ° . 
Phila balance of the windows were a re- 
ns Ri iction of typical balcony scenes in pink In a Hurry! 
2 vl] ind gold with white grille work. At the 
i 






These creative wood displays 





el] F 5ase of these settings was a rich cluster 

















































































































“Dee. ) vatural shrubs and flowers in varied are turned out by expert crafts- 
opied shades of pink lightly sprayed with gold. men and are now in stock. Take 
(he floor was covered with crystal rock ip pick . mn “a aren We'll 
oe salt over which was lightly scattered e nappy to ship them 
aie narvon mica. | RIGHT NOW. 
fects To the right of these was a figure com- 
nique let y attired in the latest fashions for 
sualh fall. This was set against a maroon back- 
pie eround spangled with gold. _ The corner 
re vindow was devoted to a_ tie-in display | 
featuring Dorothy Gray’s “Vintner Red.” | 
saa The 16 ledges on the main floor were | 
the literally a forest ot natural shrubs, vines | 
son) ind trees in shades of pink and gold. The | : 
cain eight main center ledges contained settings ~~ aa 
t which reproduced the historic stories of STAR DISPLAYER—This beastiful Star 
Jean Lafitte, 1810, Peace Returns, 1865, New \ Pesione ess oe Me Ae. 
Orleans, 1880, Filles de la Cassette, 1727, » quer finish gir brushed in gold. Tinsel 
St. Louis, 1720, Louisiana Purchase, 1803, +7 calls <lamalle Base: 9x14". 
ind another story on Old New Orleans, 1880. , \ aa aie 
These scenes were reproduced in small i \ 
Wn papier mache figures and historic properties | v7 ; Please order 
re- all in pink. They were clustered in sets of | XMAS SCREEN | o ri] A 
short two against the post, which held white | fHinge wood \ g ALL PRICES 
baroque holders from which hung the scroll | Slay 6 ae f Pe i 1.0.5 
signs carrying the theme of the presentation. | op as to 48. | f 
: ~ Rase-sig = each ang ™ peice | re Ae a sag Diep tes Craft 
story of the event was detailed on another DC-119 ... $39.95 ¢ 
_— scroll. The balance of the eight ledges con- | JOBBERS J * MFG. CO. 
ree tained rich clusters of shrubs and trees. Write today! 1, $4 : Exclusive Displays 
Y At the rear of the store over the elevators be ; 119 COMMERCE STREET 
ii vas reproduced in the same colors of the ; BALTIMORE 2, MARYLAND 
the promotion a scene from the “Old French | 
aie Opera House.” Two mannequins attired in 
sift ostumes of that era were th: center of 
mony interest. They were placed against a plush TRANSPARENT ONE PIECE 
Lt background of maroon, pink and gold cur- 
dy” tains and portraved scenes of the opera. To 
ings e right and left of these were placed giant LI ICITE STOCK BO x ES 
ss vhite and gold candelabras. All of the 
ssed shadow-boxes and cases on the main floor Formed in one piece — No seams to come apart 
niete treated in the same design and color 
tones of the promotion as were the stages 
stic ind cases on the fashion floor. The entire FOR GREATER 
tive promotion presented an unusual and beau- ELEGANCE and BEAUTY 
the titul treatment for fall. Customer response o Mahe Mecheadiee Mano A 
into vas exceptional. tractive 
| it ace cs ea © Permits Goods in Boxes to 
Company Produces be Seen 
wane Lathes @ Speeds up sales — in- 
ia liens ; . : creases display 
‘xesmo’ mirror letters for signs and dis- @ Also for showing goods 
are a new product by Resorcinol on counters 
ard Molding Company, 135 54th street, Brooklyn Sox and cover are made of genuine 
4th 4). Available in various sizes ranging from crystal clear Lucite or Plexiglas in 
. : é our exclusiv patented one - piece 
on to 36 inches in height, the letters can be construction No seams to come 
er, ad in various colors or in two-color com- apart. Size: 10° x 16" x 434” 
bene linet: They are water-proof and Price, complete with cover $8.95 ea.; 12 or more $8.45 ea.; 
ion ( r-proof and come equipped with L +t , Ronit 
and washers for quick installation. age qe) Pree oo app 
————— 212 S. FRANKLIN ST. 
Interesting Treatment THE HECHT FIXTURE CO. CHICAGO 6, ILL. 
Given New Store Display 
ot new Mangel’s store located at Bir- 
fe m was completed by Ross-Frankel, shop of its kind with 164 feet of uninterrupted Daughter Born 
ot 2 West 27th street, New York City 1, | show windows; uses a new system of sus- Te dak 
re. t time ago and displaymen who have | pended construction; has inclined windows o mMangrams 
le- e numerous innovations which have | for seasonal merchandise, and has numerous Arthur Maharam, Maharam Fabric Cor 
id. troduced have many words of praise | other features. poration, New York City, and Mrs. Maharam 
‘m new ideas and treatment included A detailed presentation of the display have announced the arrival of a_ baby 
ures the largest plate glass area of | treatment of the new store will annrear in daughter, which has been named Edna Ruth, 
ilding of its size; is the only retail the next issue of DISPLAY WORLD. on October 2. 
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IT’S MAGIC - - - 
BRASSIERE FORM 


with Fixture Attachment 


| ore, 





<ai> 





PRT 


Brassieres are perfectly modeled 
and enhanced. 


No. 26 only $2.65 No. 27 only $3.20 


BERT WOLFF 


329 S. Wood St. Chicago 12, Ill. 
Tel. Haymarket 9016 


o 
MANNEQUINS - FORMS 
MILLINERY HEADS 
Display Fixtures for All Purposes 


PRICE LIST AND DESCRIPTION 
SENT ON REQUEST 


T.S. C. 
Pearl Essence 
Brushing Lacquer 


Available in limited quantities for 
immediate shipment 








COLORS: 


VIOLET 
ORANGE 
BLUE 
GREEN 


PINTS ..... $1.50 
QUARTS .. . $2.50 


F. O. B. MALDEN 


@ 
Technical Specialties Co. 


Manufacturing Chemists 
MALDEN 48, MASS. 


PEARL 
CRIMSON 
YELLOW 
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“Electrical Display Dynamics" 


Soon To Be Released 
To meet the demand for modern design 
in signs and store fronts, “Electrical Dis- 


play Dynamics” has been’ prepared by 
George F. Meyers, nationally known) sign 
designer. The book contains more than 100 


designs of modern signs, covering all im- 
portant business classifications. There are 
20 modern store front designs included, as 
well as marquee and spectacular treatment 
suggestions. 

Phe book's sub-divided into 
various business classifications, and a visi- 
bility chart for letter outdoor 
signs as well as an alphabet page are in- 
cluded 


in full color, with the balance in black and 


content is 
sizes for 
Twenty-four pages of the book are 


white skeiches which are shaded to suggest 
color combinations. The book 1s 1] by 17 
printed on heavy 
paper, and with a heavy-duty 
cover finished with semi-concealgd plastic 
binding. It is published By Signs of the 
Times, Cincinnati, contains 64 pages, and is 
priced at $15. 

Primarily published to aid in the improve- 
ment of sign 


inches in size, enamel 


handsome 


design, the book offers a 


THE DISPLAY PARADE no. «0 
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wealth of ideas for store front advertising, 
“Electrical Display 
the press November 1. 


Pittsburgh Plate Glass 


Plans "Twindow™ Plant 

Plans are being developed by the Pitts 
burgh Plate Company, Pittsburgh, 
for a new plant to be erected at Creighton 
Pa., and which will be devoted to the pro- 
duction of the company’s new double-glazed 
insulating “Twindow” unit. The new pro- 
duct is especially adapted for display pur- 


Glass 


poses, since the glass does not frost u 


during extremely cold weather. Construc- 








tion of the plant will begin as soon as 
possible. 
Don’t forget — send in your news 


items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 
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by Tony Brinker 















An 1901 JOINED BELKNAP'S AT ASMALL 
SALARY. TO HELP SUPPORT HIS FAMILY 
HE WORKED AT NIGHT... GOING To THE 
NEIGHBORHOOD STORES, DOING DIS- 
PLAY WORK OR ANY THING ELSE THAT 
OFFERED. ALSO DID DISPLAY WORK 
AT STATE FAIRS, HARDWARE CON-— |[é 
VENTIONS AND THE LIKE . NOW, AFTER 

45 YEARS WITH BELKNAP, HG STILL 
DOES A LOT OF DISPLAY WORK... HELPS 
CUSTOMERS DESIGN NOT ONLY DIS— 
PLAYS BUT STORE FRONTS AND 
STORE REMODELING IN GENERAL, 














we MAD LITTLE TIME FOR SPORTS 
ANDO HOBGIES DURING THE BGARLY 
YEARS, BUT HAS BEEN INTERESTED 
kK’ iN THE BOY SCOUT MOVEMENT ANO 
, WILL CELEBRATE HIS 25TH ANNI— 
* VERSARY OF WORK WITH AND FOR 
THESE BOYS IN JANUARY. LOVES TO 
GO WITH THEM ON HIKES AND PLAY 
THEIR GAMES WITH THEM... HE 
SAYS THIS COULD BE CALLED HIS 
HOBBY. IN (932 HE WAS GIVEN 
THE BEAVER AWARD IN SCOUT WORK, 
\N 1945 HE WAS AWARDED THE 
LTARE DE! AWARD, AND '6 THE 
ANLY MAN IN LOUISVILLE HOLOING 
THAT “TITLE TODAY. 





eo o 


DISPLAY DIRECTOR, 
BELKNAP HARDWARE 


& MFG. CO., INC. 
LOUISVILLE, KY. 








Dynamics” will be off 
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New York Market Week 
December 9-13 


DISPLAY WORLD 


ie period of December 9-13 has been | 


for Every Promotion! 


designated by George Silvestri, Silvestri 
\r' Manufacturing Company, Chicago, and 
president of the National Association of 
Display Industries, for the so-called “Spring 
Display Market Week” which will be par- 
ticipated in by numerous NADI members. 
\rrangements have been made with the 
Hotel New Yorker so that manufacturers 
desiring to exhibit can reserve sample rooms. 
Such reservations have been coming in 
rapidly, according to New Yorker officials, 
und the indications are that the showing 
will be relatively complete. While the lines 
will be on view from Monday, December 9, 
he rooms are available as of Saturday. 
December 7. 

Silvestri has also announced that the an- 
Display Market Week, to be held in 
ago next year, will take place June 


21-25 


L nic 





Elaborate Display 
For Frigidaire 

Helpful ideas in commercial refrigeration 
showroom display technique for dealers will 
be featured by Frigidaire Division of Gen- 
ral Motors during the All-Industry Re- 
frigeration and Air Conditioning show in 
Cleveland October 29 through November 1. 

The Frigidaire exhibit, which will occupy 
three exposition booths in the Cleveland 
Public auditorium, is being designed around 
the “selling station” idea which has already 
been adopted by several thousand Frigidaire 
dealers in their postwar showrooms. Com- 
mercial dealers will have the opportunity to 
study advantages of an_ up-to-the-minute 
howroom display. 


gidaire’s Service Department will also 
lay replacement, repair and installation 
for commercial refrigeration equip- 

ment. In addition a pictorial section of the 
exhibit will portray typical Frigidaire com- 
nercial locker plant refrigeration installa- 


tions 





Marshall Opens Service 
For Jobbers 


\ new service, exclusively for display 
hers, has been announced by Dan Mar- 
Il, 1172 Stratford avenue, New York City 

In his capacity as mill sales agent, 


Marshall is supplying jobbers with decora- 

sapers and fabrics direct from the mills, 
ind display units direct from the manufac- 
turers Prior to his present enterprise, 


Marshall was with the Regal Paper Com- 
and James A. Cole Company, New 
\ City. 





Hugh Horner Guest 
On Radio Program 


est display notable to be interviewed 
e radio is Hugh Horner, Naegele- 
nM r, Inc., 164 West 24th street, New York 
ll. He was guest on Nancy Craig's 
am September 12, over station WJZ 
nterview dealt chiefly with the firm’s 


f mannequins known as “Blithe Spirits.” 
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Sheimen 


New York . 


Chicago 


Need ideas to put the spark into Christmas and 
Winter promotions 7 Human interest settings 
to boost the selling power of your displays? 


Colorful backgrounds and sets? 


You will find them all in the new Sherman dis- 
play line for Christmas and Winter with. its 
brilliant array of pictorial panels, continuous 
design materials and colorful backgrounds. 
Sherman display panels can save you hours in 
planning for each one brings you a color 
scheme as well as human interest “stopper” 
And Sherman display corrugated can save you 
hours in installation — for it is the fastest way 
to colorful settings ! 

Let Sherman display materials spot-light your 
coming promotions. See these brilliant materi- 
als at your display dealer’s ~~ or 
drop us a note for the new Display 


It's FREE! 


Guide. 


PAPER PRODUCTS CORPORATION 
Newton Upper Falls 64, Mass. 


. Los Angeles . Atlanta 





SMART DISPLAY PLATFORMS 


Finished in White 





QUENSELL DISPLAYS, Inc. 


Set of three 


$79.50 
Top unit 24x12x4 6.60 each 


Center unit 36x!8x4.9.65 each 
Lower unit 48x24x4. 13.25 each 


Made of seasoned wood 


71-23 AUSTIN STREET 
FOREST HILLS, N. Y. 


















YUCCA STALKS! | 


$11.00 doz. 
$18.00 doz. 
$24.00 doz. 
$30.00 doz. 
512” up to 612” $42.00 doz. 
oT See eek ee eee ee $60.00 doz. 


mete Ss: sss hee 
ye CL Sem ear 
ME DT 652 Soe oe hGS 
5” up to 5°,” 


CHOICE STOCK now 
available for immed- 


iate delivery. 


FUMIGATED—no bugs 





next spring. 





IN LARGE QUANTITIES 
—if you do not have 
storage space, we will 


store and insure your 





stock. 








YUCCA PRODUCTS COMPANY 


P. O. Box 93 
CLAREMONT, CALIF. 


TOYLAND 
SENSATION 











Sa 


nta record 


Children's laughter eams de 
light eigh bel und old St 
Nick f Met ew 
Santa 1 j pecially Xmas 
lows and yland 
$ 3 By s- 
POSTPAID 
Y need f re rd changer ind 
Metro's sparking rd make 


yiand r toy i er w the most 
----- ORDER TODAY ----- 
METRO RECORDS 


4801 No. 30th St. 
Tacoma 7, Wash. 


Please send record(s). 
Check enclosed Bill me. 

FIRM 

STREET 

CITY STATE 
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WOODWARD'S DISPLAY 
IS CONSERVATIVE 


[Continued from page 51] 


Interior displays are handled at Wood- 
ward & Lothrop with similar smooth func- 
tioning. Ditto the invitational 


style show at one of the de luxe hotels or 


occasional 


in the Walnut Room on the third floor 
which is set aside for such affairs. A series 
of model rooms is kept up-to-date, and 


currently reflects the wide interest in world 
trends. 

Christmas display plans are made in May 
and the buying of special Christmas back- 
grounds and accessories is done in June so 
that display manufacturers will have no 
difficulty with delivery on schedule. 


As the new Woodward & Lothrop expan- 
sion plans develop, the display department 
expects to grow with the parent store. With 
usual foresight, three young women are be- 
ing prepared to take care of all displays 
and cases in the infants’ and children’s wear 
departments. One man is to be given floor- 
display responsibility in the men’s wear sec 
tions. The practice of selling from floor 
and the set windows when 
necessary has always been part of the com- 
pany’s policy of service to the customer and 
is to continue even under the more com- 
plicated conditions of the expansion. The 
experiment, begun four years ago, of having 
interior, exterior, and sign work done under 
unit direction is proving for this house to 
be the efficient way. “It is easier,” says the 
display director, “under the single direction 
method, to ahead and foresee little 
things that save time and money.” 


displays from 


look 


Woodward & Lothrop may be considered 
one of the country’s more conservative es- 
tablishments. Many of its patrons are “Old 
Washington” of the carefully courteous type 
which says “I speak to my neighbors, but | 
never let it go any further.” Many are of 
the more cosmopolitan official group. Young 
government workers come and go. To serve 
such a chentele successfully, trends must be 


well-established by tests of overall good 
taste before being made part of valuable 
display space. There can be no plunging 


toward the flashily new. 


behind the 


\lso no lagging 
times. With nicely-trained judg- 
ment, all showings must establish the “con- 
servative quality” idea, and at the same time 


lead the the best of 


customer to the new, 
without any shock of the bizarre. As a re 
sult the Woodward & Lothrop displays 
achieve sales without the appearance of 


salesmanship. Customers remember thx 


they not always or often 
remember the setting 
The 


manages to give 


merchandise ; may 


director, who 
his work the fine art touch, 
comparatively small, incon- 
spicuous office, is deliberate and courteous 
and idea, and 
he stands as a symbol of successful display 
management as he 


quiet -voiced display 


works in a 
in manner, quick in thought 
reviews a 


quarter of a 


century of production based on 


and minute control of details. 


foresight 
His own suc- 
foundations—in a quiet 
but contagious enthusiasm for display work 
and a devotion duties. 

“If anvone doesn’t really enjoy the work 
other fields,” he 
think of ways to 


also has sound 


Cess 
conscientious to his 


there are 


“I try to 


adds: 
staff 


and 
the 


SaVvs 


make 
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All types of flags for 
window and store dis- 
play purposes. Imme- 
diate deliveries in all 
sizes and materials— 
grosgrain rayon, taf- 
feta, and _ standard 
bunting. Also, special 
sizes and types made 
to order. 





Write For 
Illustrated Price List 


All types of patriotic decorative 
materials, flag sets, flags of all na- 
tions, etc. Write today for our 
prices and free catalogue. 


REGALIA MFG. CO., Dept. 64, Rock Island, Ill. 











Wherever you find a product with 


a SpeedWay Motor as the power 
unit, buy with confidence. Coming 
in innumerable standard, semi-stand- 
ard and special types — SpeedWay 
Motors are engineered to each prod- 
uct application — give dependable, 
full 


service. 


long life, trouble-free 
1/3000 to 1/3 horse power 


Electric Motors and Gear Motors. 


SPEEDWAY MFG. CO. 


1897 S. 52nd Ave. Cicero 50, Ill 


power, 





1946 


















746 








OCTOBER, 1946 


nbers’ work easier. But there must be 

enthusiasm.” 

Vhen the Woodward & Lothrop display 
devartment combines the dramatized mo- 
ment with style display, it is the style note, 

the background idea, which stands out. 
For example: A County Fair basic idea, of 
special appeal here as an idea touching the 
hearts of thousands of men and women in 
Washington from other towns, is strictly 
background. If the style shown is to be 
striped skirts, it is these, not the back- 
oround which stands out in the display. If 
a color note is to be presented it is this 
which the display leaves in the mind’s eye. 
If the California fabrics have colorful all- 
yer patterns, the display not only shows 
garments which demonstrate the fabrics but 
in itself gives the all-over color idea. The 
football season brings a streamlined fur 
coat display, where the coat is “un-confused” 
and yet part of the background idea; the 
prices so all-important to the young work- 
ing women and the school-age group are 
clearly shown. Travel settings show two 
kinds of styles, the “going and coming” 
wardrobe, and the sports clothes or evening 
dresses needed for an all-’round good time. 

The picture in the case of each special 
window is complete, the style significance is 
always part of the picture but also its out- 
standing high point. There is a touch of 
high skill in this kind of window treatment. 
The “commercial” is blurred into a kind of 
satisfying naturalness of presentation. The 
stvle significance is always there with a 
kind of incandescent strength, which is con- 
trolled to glow without glaring. 

Pre-Christmas window displays at this 
store last year combined the gay “Christmas 
is Coming”” feeling against two kinds of 
ackground. First, the charmingly appointed 
ome with pleasant interior decoration sug- 
gestions happily included; second, the styl- 
zed presentation of childhood’s part in 

hristmas. The theme of all windows was 
uurse “Gifts.” The presentations here 
never “ordinary” and study of almost 
iny one of this firm’s windows reveals an 
irtistic blending of atmosphere and com- 
rcial detail. 
e actual Christmas week displays were 
keved to the “White Christmas” idea, with 
rpretations by famous designers. Since 
Christmas in Washington is especially a 
mn of holiday entertaining, emphasis 
e windows was placed on exquisite 
ing gowns and accessories, with the 
dea always definitely present. 
rt of the art in Woodward & Lothrop’s 
iy hes in its ability to do more than 
lisplay job in each unit. For example 
the cotton display shown with this 
‘ Notice that when the models wear 
the background also suggests dots, 
ross-stripes on the bias, and introduces 


key spot but as a secondary display 
ew style idea of plaids; the rooster 
it and it is evidently also something 
iw about! 
ere the second display is devoted to 
ng the wide variety of possible cotton 
again the background says “stripes, 
and patterns” in addition to the em- 
on polka dots which the mannequins 
as a unit. 

interior Chen-Yu “Firefly” display 
under a fantasy tree—alight with fire- 
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Ft. ow to help Your $; fore 


say 


EMKAY GARLANDS 
and BANNERS 


Create a truly festive atmosphere 








with these gay and colorful garlands, 
wreaths and banners. They add a holi- 
day note to your displays and window 
dressings and help promote early Christ- 
mas sales. These Emkay decorations 
are available in a wide variety of 


shapes, colors and sizes. 


FREE FULL-COLOR 
CATALOG 


Emkay garlands, 
wreaths, centerpieces and 
banners are shown in 
full color in Catalog 450. 
Write for your free copy. 














Emkay Candles “'stocrsse" 


A Division of Muench-Kreuzer Candle Co , Inc. 



























Rich HLlywoods Y 
GIVE DISPLAYS 
NEW DRAMA! | 


Emphasize quality or style in merchandise by 
using fine natural plywoods in your displays — 
Mahogany, Walnut, Curly Birch, Bird's Eye 
Maple! Wide assortment of panel sizes and 
thicknesses. Send today for catalog of special 
plywoods and materials for display builders. 


CARMEN-BRONSON CO. 


165 EAST 3®° ST MT.VERNON, N. Y. 


STUDY NY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you earn. 





Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, II. 








@ PLEASE MENTION DISPLAY WORLD WHEN WRITING ADVERTISERS @ 
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nnouncement 


MECT-WAL 


MANNEQUINS 







NOW ON 


10 MA) 


DELIVERY 













































USE 


REL ROPING 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


HEAVY GRADE, MADE ON HEAVY CORD 
Suitable for Store or Street Decorations 











Per yard $ .14 








Express 250 yards, per yard 4 Order 
shipments . from this 
1 500 yards, per vard a | d 
wr 1,000 yards or over, per yard .10 = 





WREATHS Made of Laurel, Hemlock or Pine 
45c to $1.10 as to Size and Quantity 






Write for Price List 






We also manufacture Hemlock and Pine Roping. 
Prices about 30% higher than the Laurel Roping 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY NORTH CAROLINA 




























flies, and hung with gift-suggestion pac 
ages—is supplemented by a side-wall di 
play showing the new color in use wit 
home and street wear costumes. The “ev 
ning’ exotic idea of the main display 
balanced by the “everyday” styles shovy 
on the models. 

It is this attention to detail, and the 
balancing of ideas, which helps give unusual 
life and effectiveness to Woodward 
Lothrop displays. 


HALLE'S DISPLAY MIRRORS 
COMPANY TRADITION 


[Continued from page 43] 


street were considered the orphans of 

display program. Only as the display man 
ager has been able to prove pulling power 
have these windows become popular with 
department heads. ‘Today they are part of 
the entire display impact. Buyers ask for 
space in them as well as in the main win- 
dows. Departments thus are not limited to 
the use of any given space. As many as 14 
departments at one time have had selected 
merchandise appearing as part of the setting 
in the six-bank window series. It is the aim 
of the display department to keep a dramatic 
cycle of merchandise from all departments 
moving through the window display scene 

The Halle windows lend themselves best 
to one or the other of two kinds of treat- 
ment: the realistic, which shows the mer- 
chandise as it would appear in actual use; 
and the dramatic where. the selling point 
of the merchandise is definitely staged 
The final effect in either case is invariably 
effective ! 

Among Cleveland women, the Halle win 
dows are known as “something special” 
although the reasons why are seldom ana- 
lyzed. Broken down, the impact on_ the 
public is about as follows: First the broad 
setting as a whole speaks “quality” to even 
the casual observer. Then as the customer 
comes nearer, if she is style-wise and dis- 
criminating, she will realize that each win- 
dow emphasizes a trend—something news- 
worthy in cut or fabric or color. And lastly, 
if she is the kind of woman for whom 
apparel and accessories and fine furnishings 
for the home are practically a passion, her 
appreciative eyes will be fascinated by the 
evident details of fine workmanship—some 
handiwork on a suit lapel, or beading on a 
sleeveband so delicate in color and pattern 
that only a connoisseur’s eye will find it 
Window display, the Halle way! The strong, 
independent attraction of quality, style. 
dramatized without the obviously theatrical 
touch; woman's hunger for beauty satisfied 
by the glamour of various perfections; and 
the “come-hither” of good taste and under- 
statement. 

The mechanics behind the Halle windows 
have their own tinge of perfection. Entire 
plans are worked out to the finest detail 
three months in advance of the final place 
ment,ot the window settings. Even in the 
large windows of the Euclid avenue bank 
displays are usually limited to the use 0! 
one or two mannequins, and these the finest 
available. Emphasis in each setting is con- 
centrated on a very few points, or even on 
a single style note. A new sleeve is intro- 
duced, new materials forecast, or the pr 
ferred color for a season. The keynote ot 
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aa 

di eration is to concentrate the customers 

ia ittention on the single idea. Usually the | 

e\ a windows - - heii anon =e used | Entirely Improved with such desirable features as Dial Pressure Control, Plastic 

bg stay sing igh ei dill waits yea Coated Printing Cylinder, Ball Bearings at every moving point of contact, Sliding Type Rack 

fferent angles, or in six different arrange- ; . aK 

OV" nts. Apparel and all small items used in for most used type, Ample Drawer Space for other type, Multiple Card Grippers and built in 
. windows or on the figures are pressed or Fluorescent Light. Can be operated sitting or standing, thus relieving fatigue and monotony. 
the ; : . : é; 

ee erwise made spic and span before being 


placed. The staff member in charge of Lé 0) S. he ' 
supplying merchandise manages a continual Model MS1422 wme- - Cu SIGN PRINTING MACHINE 
nventory with a modified library system of 
n and return records. Responsibility is 
lelegated, each staff member knowing given 
luties and being held accountable for top- 
erade performance. Two are assigned the 
selection of all merchandise to be considered 
the i window use. And photographic records 
made and filed for all finished windows. 


an 

srg Display Director Martins operates under 
ith no established budget. He maintains no 
of great prop room in a day when space is 
fos eeded for sales departments. Instead he 
‘in- huys as needed any items which may not 
to be already part of the Halle stock of 
14 merchandise. 

ted The resulting exterior displays for the 
ing Halle Brothers Company speak for them 
PF: selves even in photographs, and those which 
tic illustrate the points made in the foregoing 


nts text are believed worthy of careful study. 
The fact that the Halle “Chen Yu" window 
became the national first prize winner in a 
at- recent $1,000 contest speaks professionally 
for the soundness of the Halle theory and 








er 
se: practice of quality display. 
int eee Rae era 
ed Display Creation, Production 
ily Shown By Motion Picture 
\. R. MecCandlish, president of the Mce- 
ya Candlish Lithograph Corporation, Philadel- 
ul phia, has‘announced that his company’s new 
la motion picture film, “The Creation and Pro- 
he luction of Advertising Displays,” will be 
ad eadv for showings within a few weeks. 
en his motion picture, in a combination of 
coi lack and white and color, pictures the 
IS- velopment of advertising displays from 
n- the first rovgh sketch stage through final 
S- lesigning, lithographing and mounting. It 
ly, is the first film that has shown this complete 
m rrocess and it contains a great deal of 
gs interesting information. 
er Immediately after the premiere in New 
he York City, it will be made available for 
ne cheduled showings throughout the country. May we send you details on our various models? 
a H. A. Speckman, sales manager of the com- . 
pany, is arranging the scheduling of the film. THE MORGAN Co., 3966 Avondale Ave., Chicago 4] 
g. Eve Brueser Adds 
c. 
al To Sales Staff DISTINCTIVE XMAS DISPLAYS FOR 
d Several additions have been made to the USE THE LIMITED BUDGETS 


sales staff of Eve Brueser Studios. Inc.. 22 lse*t our showroom! ir Props are different! 
OD eh eee ietie || OPPORTUNITY || ‘sari samt ic 
nelude William T. Reid, covering New York ' 
m State and Pennsvlvania, with elias E xX C H A N G E | Stillman ART DISPLAY Exchange 




















“ Philadelphia: Esther Lennon, of Minne- Complete Display Service for New York Area 
i] . so page ne ie the eens pie For any WANT AD purpose: 
, Vare praCKMOre, COVeriIng re soutnern 
e i, and E. Robert Burns, of Illinois, who _POSITION WANTED REDIKUT LETTERS 
, | handle the Middle West territory POSITION VACANT Die Cut Cardboard Letters 
2 a we ee DISPLAY EQUIPMENT FOR SALE | | Popular sizes, styles and colors. Write for 
t Goodman Heads Display REPRESENTATIVES WANTED your samples and prices. Ask your Dealer. 
F 

or Lazarus & Co. ; $3.00 Per Column Inch— CASH WITH ORDER THE REDIKUT LETTER co. 

A '.. Lawrence Goodman has been appointed | 2902 W. 76th St. Los Angeles 43, Calif. 











plav director for The F. & R. Lazarus 





mpany. Columbus, Ohio. He was formerly 


G. Fox & Co., Hartford, Conn. |» « Please Mention DISPLAY WORLD When Writing Advertisers » » 





EFLY 


The sensational new Decotex that flashes 
twinkles of white light out of colored back- 
ground. 





‘ 


Raised Pile Decotex 
All Colors 


Giant Poinsettia 
Spaced 12 inches 





Firefly 
All Colors 


Four-Inch Raised 
Squares, All Colors 


All Over Mica in 
Pastel Colors. 
Glitters all over 





a 


Available in all principle colors on heavy 
paper, 60 inches wide, in rolls 8, 16, 24 and 
32 running feet. Customary discount to 
Jobbers. Manufactured and distributed by 


A. B. SALIGER 


62 GRAND ST. NEW YORK CITY 13 















to top off your 
mannequins 


Your own styles or 
natural sketches duplicated if 
attractive desired. Designed for 


display mannequins of 
every description. 


display 
WIGS 
Arranjay’s Wig Co, 


WIG SUPPLIES, DOMESTIC 
AND EXPORT 
32 WEST 20TH ST. 


NEW YORK CITY 
Telephone Chelsea 3-8340-1 
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ODA News Notes 


By C. H. FADEM 
Managing Director, Cleveland 


HE meeting called by George Silvestri, 

president of the National Association 

of Display Industries, at the Stevens 
hotel, Chicago, in September presented the 
presidents of the many display groups with 
the opportunity of designing an educational 
program representative of the display pro- 
fession, this program to be featured at the 
NADI Display Market Week at Chicago in 
June, 1947. Attending were Joseph Apolin- 
sky, president, International Association of 
Display; Allan Pollard, representing the 
St. Louis Display Guild; Roy H. Heimbach, 
president, Detroit Display Club; Jim Cum- 


mins, president, Chicago Display Club; 
J. E. Vent, president, Ohio Display Asso- 
ciation; E. Larsen, president, Milwaukee 


Display Club; E. A. Osterland, president, 
Cleveland Display Guild; Raymond Bianchi, 
display director, Goldblatt Brothers, Chi- 
cago; Escher W. Bettes, president, Louis- 
ville Display Club; C. H. Fadem, managing 
director, Great Lakes Display Association, 
and George Silvestri. Frank Vermilye, 
president, Southern Display Association, 
and Aubrey Maley, of the Southern Cali- 
fornia Display Managers and Manufac- 
turers Club, were not present, but it was 
unanimously agreed that they be included 
in whatever decisions wete agreed upon. 
This meeting, which was called for a spe- 
cific purpose, after much debate and dis- 
cussion brought forth the idea that the men 
present represent an educational committee 
to create and take charge of the educational 
program for the NADI Market Week. 
C. H. Fadem and Ray Bianchi were elected 
to head up this committee as co-chairmen 


President E. A. 
the Cleveland 
special 


Osterland announces that 
Display Guild will stage a 
meeting at General Electric’s  re- 
modeled Nela Park on Wednesday evening, 
November 13. W. L. Stensgaard will be 
the principal speaker. Top management will 
be invited to hear and the latest in 
interior store and window display lighting 
and merchandise dramatization. Sharing 
the speaker's spot will be GE’s 
most capable experts on together 


scc 


some of 
lighting, 
lighting and merchandise 
tions. C. M. Cutler 
GE, and C. H. 


very interesting 


with demonstra- 
W. Connelly, of 
Fadem are working out a 
program. This meeting 
after the GE Lighting Insti 
tute’s dedication. 


and 


comes shortly 


In their modernization mer- 
realiz- 
thing in 


therefore, is 


plans most 
chants give first place to relighting, 
that the 
selling.” timely, 
the new General 
Lighting Institute affords to study 
lighting which is planned to perform definite 


“Seeing 1s biggest 


Particularly 


ing 


the opportunity which 


Electric 
merchandising functions. 
By 


voted to 


ingenious disposition of the space de 
the field of M. Cutler 
provided environments typical of the 
high-ceilinged department store, of the more 


retailing, C 


has 


intimate specialty shop, of the corner drug 


Here 
tools 
and techniques of lighting that move mer- 
chandise—patterns of brightness and color 
that serve the three functions of attraction, 


store, of the neighborhood grocery. 
are demonstrated the basic principles, 


appraisal and atmosphere—the three A's 
of store lighting. 

Ample provision is made for the study of 
alternative methods and systems. Attrac- 
tion lighting is portrayed in a variety of 
forms that invite shoppers to pause at the 
window and to enter the store, that guide 
their movements and interest to specific 
items within the store through accents of 
brightness and dramatic display, thus in- 
fluencing the kinds of things they buy and 
the total of their purchases. 

For appraisal, illumination methods are 
demonstrated showing the effect of quantity, 
diffusion, direction and color of light in 
revealing form, texture, color, and other 
inherent qualities of merchandise, thus fa- 
cilitating service and bringing quicker buy- 
ing decisions. 

And finally, lighting is so applied and 
integrated with the design and decoration of 
the store as to impart distinction, create a 
mood appropriate to the business, an atmos- 
phere so satisfying as to bring the customer 
back and establish a lasting preferenee for 
the establishment. 

Today it is recognized that merchandising 
must assume an increasingly important role 
in maintaining the American economy at a 
high level by disposing of a greatly in- 
creased output of farm and factory. Hence 
the importance of the Institute facilities 
for demonstrating a selling aid that makes 
its own unique and potent contributions at 
the same time that it enables the merchant 
to utilize effectively all the other 
appointments of a store. 


more 


Grant Orbin, display director at Stern & 
Mann and president of the Canton Display 


Guild, reports that his club members and 
their wives are making plans for their 
annual “Hamburger Fry” outdoor picnic 


The men will do all the cooking while the 
wives and sweethearts will just sit and 
enjoy the whole affair. Orbin will be chief 
chef, with Mort Foxman, assistant display 
director at Stark Dry Goods Company, act- 
ing as chief taster. Walter Ripka and 
Mike Saracina have been added to the Stern 
& Mann display department. Vince 
Matacheck, display director at J. C. Penney’s, 


steps out with a very attractive autumn 
festival interior display. 
J. D. Wilson, display director for the 


Davis ‘Company, Cambridge, was in Canton 
looking over his brother displaymen’s fall 
Wilson does a good job himsel! 
he fails to look over th 
windows in Akron, Canton, Youngs 
town and Cleveland several times a year. H: 
is a member of the ODA. 

Kenneth Liggett resigned from hi 
post at Seiberling Rubber Company, Akrot 


windows. 
but 


store 


Savs 


never 


has 
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R-ports have it that Liggett may join 
Rappaport Studios, Cleveland. 
Marvin Weinberger, display director for 
skin Tailors & Clothiers, Barberton, has 
joined the ODA. He was in Cleveland re- 
cently, buying new store and window fix- 
tures and mannequins. 


\V. F. Collins, display director for The 
May Company, Cleveland, is again made 
splay Committee chairman of the Cleve- 
land Community Fund Drive. More than 


3) display directors attended the first meet- 
ing at the Hotel Carter on September 206. 
Plans were made to include street, interior, 
and window display decorations. 

Maury L. Sultan, display director, The 
Union Store, Columbus, has just completed 
a series of instructions and information on 
shirt, tie, coat, suit and haberdashery 
display. This will be an __ interesting 
article. It will appear in the ODA educa- 
tional bulletin soon to be mailed out from 
the managing director’s office. 

Enter your photographs now in the Ohio 
Display Annual 
Photographs of your 


windows as far back 


Award photograph contest. | 


as April of this year are eligible for entry. | 


Be sure to write your name and address on 
the back of photograph. Enter as 
many as you wish. Send them to C. H. 
Fadem, managing director, ODA, 1618 Wal- 
nut avenue, Cleveland 14. This contest is 
ypen to everyone in QOhio. No 


each 


ittached. 

Membership fee in the ODA is only $5 per 
vear. Join now! Get acquainted with all 
vour friends doing 


strings | 


display in Ohio. You | 


must live and work in Ohio to join the ODA. | 





Human Interest Features 
Upjohn Display 
Dad, grandmother, and _ little 
looking through the window of a 
spital nursery in the centerpiece of the 
1946-47, Upjohn vitamin window display. 
Ihe object of their attention is the 
born baby which is holding up for 


sistel are 


newly 
a nurse 
them to see. 

The painting is by Douglas Crockwell and 
is one which will hold a good deal of human 
interest for all members of the family. The 
ide pieces of the display are placards pic- 
turing different Upjohn vitamin products. 
displays began making their ap- 

rance in drugstore windows during 
September. 


| hese 


Bendix Radio Display 
Very Flexible 
urrently featured in display 
ss the nation is a five-piece lithographed 
play by Bendix Radio. High spot of the 
up is a “girl in green” lithographed in 
color from “Kodachrome.” Rich wine 
nes complement the green, with yellow for 
lickening accent to pointed copy on out- 
iding Bendix Radio features. 


windows 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where, 
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THE SLIPPER SELLER 


Displays up to 100 Slippers 
See The NOVEMBER Issue 





FOR ADVANCE INFORMATION 


WRITE 


BOX 3082, LOS ANGELES 53, CALIF. 








PRICE TICKETS 
Gor Every Display Purpose 


Now! 


ae 
) 33 2) | a BOLO) 


SEND FOR OUR COMPLETE CATALOG 


PHIL SENKER 


227 S. Fifth Street, Phila. 6, Pa. 


JOBBERS’ INQUIRIES 
INVITED 


Mare than 
price tickets with 


ever, you need 
“buy” appeal. 


With your Store Name 
and any ass’t of prices 
imprinted. 











ADD U 


TO YOUR 


DISPLAYS WITH 
Put new selling punch into your work with cut- 


PLASTICS 


even complete displays and fixtures made of 
crystal-clear plastic! We can supply all materials 
you need...sheets, rods, tubes, strips, dyes, 
cements, etc., complete with instructions. Send 
today for catalog 10 


CARMEN-BRONSON GO. ) | 


165 East 3rd St., Dept. 10-D Mt. Vernon, N. Y. 
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PROVEN PE PERFORMANCE 
WRITE FOR PARTICULARS 


oy 
& 





CEMENTEX COMPANY, inc 
336 CANAL ST., NEW YORK 13, N.Y. 

































PLASTIC TIE-TRAY 


Step Up Tie Sales! 


$y -6° Each 


18 Trays 

To A Carton 
Light in construction (moulded one-piece 
crystal-clear plastic). 
Back support makes it easy to handle, more 
efficient. 
Skids on bottom to prevent scratching. 
Six ties toatray. Ideal for Department Stores 
and Men’s Stores. 
2 Weeks Delivery. 
Setisfaction guaranteed. 


++ + 


+ + 


MARVIN nisrtay & rixrore co. 


238 George St., New Haven, Conn. 



























Finest 
PRINCESS PINE 
GARLANDS 


With berries—6 Inch $1.75 yd. 
8 Inch 2.25 yd. 


Princess Pine Wreaths 


on stuffed frame 


24 Inch pine cones & berries. $6.50 
30 Inch pine cones & berries. $8.50 
21/4 Inch Xmas Balls $12.00 gr. 
25% Inch Xmas Balls 16.00 gr. 
27% Inch Xmas Balls 21.00 gr. 
314 Inch Xmas Balls 27.00 gr. 
all metallic finish 
11 Inch Tree Tops 6.00 dz. 


BONAFIDE DISPLAY 
& DECORATIVE CO. 


61 W. 37TH STREET 
NEW YORK CITY 18 
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Showrooms Offer New Approach 


To Men's Wear Display 


NEW approach to the visual mer- 
A chandising of men’s sportswear key- 
notes the novel modern showrooms of 
David D. Doniger & Company, 303 Fifth 
avenue, New York City, manufacturer of 
McGregor sportswear. Designed by Mel 
Gussow, director of visual merchandising 
for McGregor, the streamline showrooms 
form a model store unit which is virtually 
a stage to demonstrate new ideas for dis- 
playing, storing and selling men’s wear. 
The opening of the new showrooms and 
executive offices this year is held in con- 
junction with the celebration of the 25th 
anniversary of the McGregor’ sportswear 
company. The showroom units and _ offices 
cover an overall floor space of 5,500 square 
feet 
Highlight of the showrooms is the “Visual 
Merchandising Room.” Inspired by the de- 
sires of store owners handling the com- 
pany’s line for individualized stores, the 
room has been created by Gussow as a shop 
Included is a special 
layout table on which complete scale, 1 inch 
to 1 foot, model store interiors can be 


planning laboratory. 


arranged according to the dimensions of 
actual men’s wear departments. Movable 
miniature counters, shelves, racks, posts and 
walls can be used to aid 1n demonstrating 
remodeling possibilities to men’s wear buy- 


ers and shop executives. Further illustrating 
the effectiveness of a well planned men’s 
wear shop, the visual merchandising room 
is decorated by wall panels composed of 
pictures and blueprints of men’s sportswear 
departments already created by McGregor 
for stores throughout the country. This 
conference room also serves as an exhibit 
unit for new McGregor displays, counter 


cards and pictures. 


Carrying out the casual outdoor air of its 
sportswear line, the McGregor reception 
room has been transformed into a_ patio 
Paneled 
with bleached oak with checker-board grain 
combined with modern corrugated glass and 
reflecting mirror columns, the patio pro- 
vides a realistic touch as an entrance to the 
model store which is an integral part of the 


made of actual colored flagstone. 


main showroom. 


Designed to demonstrate the full possi- 


bilities of well-planned visual displays, 


special window (20 feet wide by 11 feet 
high) has been constructed. This window 
lends itself to changing displays of new 


McGregor sportswear 


seasonal lines, while providing an excellent 


example of ways in which to unify mer- 
chandise with inner store displays.  Full- 
sized, hand-carved, action figures give 


added realism and naturalness to the dis 
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—A meeting to discuss program plans for Display Market Week, to be held in June, 1947, 


was called by George Silvestri, Silvestri Art 
National Association of Display Industries. 


Manufacturing Company and president of the 
Attending the session and pictured above are: 


C. H. Fadem, Lyon Tailoring Company, Cleveland; Al Pollard, Stix, Baer & Fuller, St. Louis; 
Jack Pollari, Madigan Brothers, Chicago; Joe Vent, Rike-Kumler Company, Dayton; Roy 
Heimbach, Michigan Consolidated Gas Company; Einar Larson, Gimbel’s, Milwaukee; Joseph 
Apolinsky, Loveman, Joseph & Loeb, and president of the International Association of Display; 
Silvestri: Jim Cummins, Chicago; Escher Bettis, Louisville, and Ray Bianchi, Goldblatt Brothers, 


Chicago— 


1946 
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slays which are based upon effective tested 
sales building ideas. 

fhe model store built behind the window 
serves as sales conference rooms for the 
McGregor staff while portraying a stream- 


line arrangement of shelves and racks which 


can be incorporated in actual men’s stores. 
Developed. by Gussow for greater conven- 
ence and attractiveness, the versatile set-up 


is based on the McGregor pre-blending idea 
complete outht for 
Under this sweaters, 
shirts, and other 
kept on 
level. 
created to 
kept within 
the 


creating a 
he customer. 


sports 
plan, 


iilored sport small men’s 


items are easy-to-see glass 


and 
combine 


Ives at slacks 
have 
hese garments 


eve Jac kets 


vy] ch 


been with 


are easy reach 


m racks directly below shelves. 
l'ach of the 
in appropriate outdoor name such as Sunset 
Prep and Natura room, the 
named at present featuring the Mc- 
gor styles from the company’s 
tura blend of and wool. Nature 
irs including blue of the the 
the and the green of the 
grass have been 
for the to interpret 
the leisure wear fashions. Light- 
of daytime intensity adds to the illusion, 
special color roto-beam lamps which 


showrooms has been given 


room, room, 
made 
furs 
the 
sun 


sky, 
low of 
appropriately 
the 


s and 


sen decor sports 


Ine of 


been placed strategically in the ceiling 
be turned to highlight 
ial display in any section of 
tment. The McGregor tartan 
s ‘the sportswear line is 
| as covering 


andise on 
the 
which de- 
ap- 
couches. 


merch 


de- 


cleverly 
for chairs and 
distinct novelty is the action showpiece 
e reception room which dramatizes the 
the 


sports 


special construc- 
of McGregor shirts.. Tiny me 
ical puppets placed individual globes 
individually spotlighted to present 
styling, cutting, 
them on the 


master stages of 


each 
and 
board is a 


the steps: sewing 


Below 


hing, 


—This type of interior display will be the subject of a lighting demonstration staged by 
General Electric at the Cleveland Display Guild meeting at Nela Park on November 13— 


GOISFLaY Wore vce 














plant in Dover, 
souvenir of 
form of a 


model of the McGregor 
N. J. Out of this, a surprise 
a miniature plaid shirt in the 
memo pad is issued to visitors. 


the showrooms and the 


which 


execu- 
designed for 
follow 
show- 


In each of 
been 
working efficiency and ease 
decorative theme of the 
using bleached oak panels and cor- 
rugated glass. distinctive touch has been 
added by the special wall decor which fea- 
the Scottish thistle 


tive offices have 
modern 
the 


rooms, 


outdoor 


tures and lions. 


A showroom following a similar decor 


and visual merchandising arrangement is to 


be opened at the McGregor office at Los 
Angeles, which was remodeled under the 
supervision of Gussow. Herbert Beidler of 
Chicago served as architect for the unusual 
showroom project. 
Stensgaard Produces 
New Hickok Display 

An outstanding itinerant display ior 


Hickok belt buckles has been produced by 


W. L. Stensgaard & Associates, Inc., 346 
North Justine street, Chicago. It consists 
of a center unit which is 5 feet 6 inches 
high, 6 feet wide and 2 feet, deep, plus two 
side units which are 3 feet high by 2 feet 
6 inches wide and 1 foot 3 inches depth. 

The center background consists of a 
large, 5-foot scroll, shaded bottle green, 
which supports a giant-size carved initial 
buckle and belt, an exact reproduction on a 
mammoth scale of the featured Hickok mer- 
chandise. Four carved figures, of wood, 
represent men on different occasions # two 
are attached to the belt and one is a part 
of each side unit to suggest Hickok buckles 
and belts for sports, dress, leisure, atid busi- 


ness. Each display is fitted in a traveling 


case. 
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Repeat Offer: In May we ran this ad and offered 
an assortment of 12 King Pins. 64 replies resulted 
in orders. One inquiry from Gamble-Skogmo, Inc. 
of Minneapolis brought in an order for 7,500 King 
Pins. We think this ad is a “‘good salesman” so 
we are repeating this offer. 






























Pin is the 
display pin. 


The King 


Purpose” 





TINY" 
Smallest clip-pin 
fer cards showing 


‘HOOK.-IT" 
KING 
PINS 


No. 8 

Dog'’ Grip 

| for men's 
neat 








Welded Pin and C 
flexible 


result of a 








real need for an “All- 


‘UP-RIGHT" 
KING 
PINS 


JUNIOR-X 


Ideal for 
case display of 
little tickets in 
gioves cosmet- 
ics, hats, etc 

Box of 100 $3.09 


show 


No.9 
A beauty for 
women's of men's 
apparel Better 
pin for sheer fab- 


lip are made of non-tarnishable 


mirror chrome plated quality metals 
































What Satisfied KING PIN Users Say 


Now 2,621 (in May 2,304) Display Directors in many of 
America’s finest stores in 39 states are using King Pins. 
They say, “It’s A Natural!’ because King Pins are “bright 
and shiny, neat looking, easy to use, and show off our 
price tickets to their best sales advantage.’ 

HOW YOU CAN USE KING PINS 

Ease! 

Requier for Low * Dart 

Easel Window Easel Straight Hanger 
You ought to know about King Pins too. Se to help you 
make some trial tests with your own price signs, we will 


be glad to send you a dozen at our expense. 





All you need to do is tear off and mail us the coupon 
with your name and address on it. DO IT NOW and 
receive samples by return mail. 
" patiaenimedinnassoen ececes eccccecccee ececee eaeniee 
' METAL DISPLAYS CO. OF CHICAGO ’ 
’ 30 N. La Salle St., Chicago 2, Illinois : 
» Gentlemen: Please send me ONE DOZEN assorted , 
' King Pins prepaid and without obligation. Also send * 
* catalog and order blanks. H 
5 ’ 
- Name ‘ 
’ 
- Name of Store , 
H City Zone State 7 
6 ' 
C ( & Bi h Di | 


CEDAR 
CEDAR 
RUSTIC 


CEDAR 


Phone 68 Day— 





SPECIAL DISPLAYS 
BIRCH BRANCHES 


e BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“‘Parkcraft”’ 


Black Horse Pike at R. R. 
Williamstown, N. J. 


BARK IN SHEETS 
AND BIRCH POLES 
FURNITURE 


SLABS 


—Night 147 











© PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 
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Sparkling Dimensional 


SANTA CLAUS | 


WHITE SPUN GLASS RED FABRI-GLASS 


Full round — translucent — BIG! 32” high by 15”. 
Red FABRI-GLASS Face, Buttons and Cap with 
contrasting White Spun Glass Whiskers. Glows 


when placed over any standard $ 
display light base. Price 12.50 


GLO-BRITE PRODUCTS, INC. 


6415 No. California Ave., Chicago 45, Ill. 








1934 / 

1935 

1936 
1937 Y 
1938 / # 
1939 / J 
1940 / yf 
1941 / ff 
1942 / f¥ 
1943 / fy 
1944 /. iy 
1945 
















SINCE 1934 REYTRIM HAS BEEN THE “TOP” 
CORRUGATED DISPLAY MATERIAL OF LEADING 
DISPLAYMEN BECAUSE OF ITS CONSISTENTLY 
FINE QUALITIES OF COLOR, BEAUTY, PERFORM- 
ANCE, CONVENIENCE AND ECONOMY. 


AT YOUR WHOLESALERS 
“BUY REYBURN’S--AND YOU BUY THE BEST”’ 


THE REYBURN MFG. CO., INC. 
‘PHILADELPHIA, PA. 


NEW YORK CHICAGO 
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Designs That Fit 


By HOWARD WILLIAMS 
Co-Operative Displays, Inc., Cincinnati 


HERE are 
must face today in preparing art for 
displays. The most essential 
to arrive at a solution of these problems be- 
fore any actual work is done. Preliminary 
discussions with all who play a part in the 
the complete display quite 
serious mistakes which involve 
One problem of 


many problems the designer 


factor is 


preparation of 
often save 

wasted time 
the designer, and perhaps the first one, is 
the whole appearance of the display or ad- 
and not only the picture or 
The essential factors we are to 
fitting designs in their proper 
sphere are: time, location, subject 
matter, color and the conditions under which 
they will be seen. It follows, therefore, that 
the buyer of displays should look for these 
things to the best of his ability in the de- 
signs presented to him for inspection and 
factors we shall presently 


and money. 


vertisement, 
illustration. 
consider in 


space, 


approval. These 
consider individually. 

It might be added at this time that the 
decision as to whether photographs should 
be used, or whether line, wash drawings or 
air brush would be more suitable, or whethe1 
fantasy or realism should be used, is not 
left to the designer's whims and preferences, 
the outcome of a carefully 
thought out this preliminary 


planning that is so essential to good display 


but is logical 


plan. It is 


designing. 
cooperation are im 
displays to match 


Coordination and 
portant in working out 
the theme set forth in the planning of the 
entire advertising program. Displays should 
fit carefully into the whole plan. The sales 
the designing staff and the advertiser 


rorce, 
need to work together for best results. 
Guessing what the other fellow wants is 


an expensive art which few of us can afford. 
enough without 

to humor it 
failures. The 


costly 
encouraging uncertainty 
the path of repeated 

all-important in advertising- 
and displays; let’s try to find out what he 
wants and what it is that moves him to buy, 
and present our services to him in tune with 


\rt speculation is 
more 
along 
customer 1s 


his thoughts and emotions. 

In order to make designs fit we certainly 
must first consider the space to be alloted 
to the display and the space we are 
going to allot the picture story. After space 
has been determined the hardest job. still 
remains to be done—using the space. We 
have often heard the true words, “A fool 
can fill space, but only intelligence can use 
it.” Since our display job is to catch the 
customer on the move we must pack the 
punch in easy to see, easy to read design. 
Intelligent study of the display area in- 
volved and the quickest, simplest use of this 
space to get attention is the only answer to 
design treatment. Of course color must fit 
space as well as objects. Care should be 
given not to overweigh the space with color 
a jumble of both can shriek in 


also 


or objects; 
discord. 
Time seems to be an important factor in 


everything we attempt. I remember in 
English composition class we learned thi 
essentials, time, place and characters. In 
display designing there are also three ess 
instead of 


tials, time, space and Saying 
characters we might say “theme,” or the 
story about the product we want to put 
across. If the product to be displayed is a 


seasonal one naturally we must consider the 
fact. Sometimes the reverse season is shown 
to appeal to the customer because he is 
either too hot or too cold and the opposite 
pictorially presented catches his eye and 
instills comfort in his mind. 

The length of time a display is to run may 
affect the subject matter, the pictorial work 
or the message. It would be unwise to ex- 
tend a display showing beyond its season of 
public acceptance. 

Where will the display or displays most 
likely be shown? Location is our next im- 
portant factor to consider. Location has a 
pronounced effect on design. Is the display 
unit to be used on counters or in windows? 
If so, what type of stores will use them and 
will they put them in the rear of the store 
or in the front? If it is a convention dis- 
play, will the display rest against a wall, 
will it be in an open area, how many sides 
will be open, which way does the traffic flow, 
what the height limitations and what 
electric, water and gas facilities are avail- 
able? Color selection is certainly influenced 
by location. So many things are to be 
taken into consideration that stock answers 
are not always applicable. The planning we 
talked about before is certainly an important 


are 


thing as far as location analysis is con 
cerned. Lighting is important and many 
locations do not provide it adequately. Not 


half of the picture, or three-fourths, but all 
must be carefully planned. 

Subject matter may be divided into two 
categories. The product itself is naturally 
subject matter and then, too, the theme or 
story is the subject matter of a display. The 
product to be shown is our prime or initial 
subject matter because our story is woven 
around it. It is from the product that we 
determine what place it serves in the 
economy of things—what benefits, comforts 
and/or pleasures it produces. The designer 
must see the product and analyze it from 
the light of the design of the product itself 
and the effect or influence it has upon the 
story. The product and story determine the 
motif, whether modern, colonial, English or 
what have you, and even have a definite 
effect upon the colors to be selected. 

In a recent talk and demonstration on 
color, Dr. Isay Balinkin, associate professor 
in experimental physics at the University 
of Cincinnati, stated that “Colors, like old 
fashioned children, should be seen and not 
heard.” Professor Balinkin meant by this 
statement that color can shriek when used 
improperly. Treatment is determined by 
subject, area of working space, style, and 
type of appeal. To look at art work a: 
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know in your own sense of proportion that 
color is present, but naturally so, enables 


one to say that colors were seen but not 


heard. Colors may be heavy and still be 
out of place. Bulk or slender, modern or 
ol fashioned, color selection is all im- 
portant. Color is a subject for experts. 
Novices can not avoid making serious mis- 
takes in its use. Color can make or break 
all of the work, study and effort that one 
might employ to fulfill the finished fineness 
of perfect design. Color has made and 
ruined more sales in display than any other 
design factor. 

Our task next is to find out under what 
conditions our display will be seen. Here 
is where lighting plays an important role. 
We all know colors and objects respond 
differently under varied lighting conditions. 
[Ilumination, irregular spaces and distance 
are factors to consider. Conditions, too, 
may vary at various times of the day or 
night. A display may be far above eye 
level or it may be shown in a_ basement 
level window. Of course, where anything 
is liable to happen in respect to the place- 
ment of displays the colors and sizes must 
te determined to fit the general usage. Out- 
loor displays require different treatments 
then inside displays. 

The best formula upon which to base a 


ecision with respect to designing displays 
the many conditions under which they 
will appear can only be obtained — by 
experience, a given amount of talent, and a 
goodly portion of common sense. 
Robert Leopold Dies; 
Was With Leh & Co. 
Robert S. Leopold, Sr., display manager 
H. Leh & Co., Allentown, Pa., for the 
st 29 years, died September 26 at Sacred 
Heart hospital in that city. He had been 
1} health for a year, but continued his 

nny duties until he was hospitalized a 
veck before his death. 

In addition to handling display for Leh 
* Co., Leopold was head, for the past eight 
ears, of the store’s Employes’ Welfare 
\ssociation. He was the founder and first 
president of the Displaymen’s Club of Allen- 
town. He was a member and past-president 
fa local veterans association, and_ affili- 
ited with numerous civic groups. Surviv- 
ing, in addition to the widow, are a son, a 
granddaughter, two brothers, three sisters, 
ind a number of nieces and nephews. 


Stillman Art Display 
Adds Two To Staff 

Ruth and Irving Bayer, free-lance display 
irtists, are now associated with Stillman 
\rt Display Exchange, Inc., 354 West 42nd 


stre.t, New York City 18. Ruth Bayer was 
lormerly with Arnold Constable & Co., 
Opp -nheim Collins, Namm’s, and leading 


ilty stores. 


Caradian House Organ 
Devated To Display 


ee-fourths of the September issue of 
Kitchen Peabody News,” house organ 
e Kitchen Overall & Shirt Company, 
Brantford, Ontario, was given over to 
display for dealer stores. The dis- 
section was the work of J. Bronwell 
well-known Canadian display designer 
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CONVENIENT 
ACCURATE 
EASY TO OPERATE 


THE DISPLAY 
MAN’S TOOL y 


DUO-FAST 


COMPRESSION TACKERS TACK IN EXACT SPOT! 


Ideal for window trimming, tacking up backgrounds and point-of-sale advertising. 


Also in extensive use for attaching silk screen stencils to frames. Investigate these 





efficient Duo-Fast Compression Tackers. 


WRITE 15 FASTENER CORPORATION 
TODAY 848 FLETCHER ST. CHICAGO 14, ILL. 


Speed 
COSTUME JEWELRY 
TURNOVER 











And Sales Appeal Are Added Features of this Show-Off 
Costume Jewelry Displayer 


No. 226 Displayer, sturdy construction, SEND FOR 72-PAGE FIXTURE MART 
covered with luxurious, deep pile, Black CATALOG—FREE FOR THE ASKING. 


Thousands of items adapted for your 
immediate need. All items display tested 
and proven. Fixtures to meet your every 
requirement. Compiled to save you time 


Velvet. Manufactured to allow changes 
in each step if necessary. Size, 22” long 
by 914” wide with a height of 6%”. 


Risers contain 130 menses ee and money, gives you high quality pone” 
giving added beauty to jewelry on dis- wide selection. Send for your copy now, 
play. PRICED AT ONLY $11.50 the supply is limited. 


THE FIXTURE MART, INC. 


314 W. Jackson Blvd., Chicago 6, Ill. 
MANNEQUINS e DISPLAY FIXTURES @e SHOWCASES e FURNITURE 


QUALITY DISPLAY FORMS 


One of our most popular numbers 


PAPIER - MACHE, PAPER COVERED 
NON-CHIP, WITH FITTING IN BACK 


Assorted Colors — Packed 4 or more to carton — Im- 
mediate Delivery 
Also Available for immediate Delivery 


Rubber hands for gloves, short or long arm, $3.00 each. 
Wigs for Ladies’ and Children’s Mannequins 


Also Miniature Figures from $5.00 up 
Write for particulars 


WINDOW DISPLAY EQUIPMENT CO. 


No. 12P - $2.65 525 W. 36th St. New York City 18 
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50‘‘ LEATHERETTE 


>] a yard 


PRE - WAR 
Pyroxylin-coated 
leatherette 


juisite designs In 
Moroces 
extravagant 
Alligator 
nquires invited. In 
November 15th 
White, i, 
chartreuse, 


ld, pink 


In 2 ex 
distinctive 
and n 

and brazen 
Jobber’s 
stock as oft 
COLORS 


ace blue, 


grain 
bold 
grain, 


eggshel 
vreen, 


lovely 


“Kepler 


Products Inc. 460 4th Ave., New York 16 


Chicago Branch: 180 W. Randolph St. 





DIRECTORY PANELS 


with interchangeable slides 


ee ae 


@ WOM 





~ @ LINGERIE 





HOSIERY ® 
FLOOR COVERING &@ 
MUSIC DEPARTMENT &® 














IN WALNUT OR MAPLE 
also in Colors 
Standard Size 24 « 36 
Special Sizes to Order 


INTERIOR STORE SIGNS WOOD LETTERS 


Disptay Crart 


9o3 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 














USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


DISPLAY EBUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


$3.00 Per Colurmn Inch CASH WITH ORDER 
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CHICAGO DISPLAY SCENE 
[Continued from page 58] 


The final illustration shows the State and 
Randolph window at Field’s, displaying fine 
Figures perched on ladders among 
clouds composed of Wisps of chiffon 
veyed the idea of “out of this world” as a 
normal state of affairs for the fortunate pur- 
The entire window 
blue, which provided good con- 


lingerie. 
con- 


chaser. was done in 
shades of 
trast for the white merchandise. 


Ray Bianchi, display director for all Gold- 


blatt stores, called attention to an = anni- 
versary promotion with a simple device 
a butterfly net and a_ glowing butterfly 


perched on an autumn trunk unit made up 
of cattails among a scattering of fall branches 
This the 
time of vear 


and leaves. was all more arrest- 
ing at this the 
usually associates the butterfly with spring; 
the reason was made plain by the copy on 


with 


because one 


Fashions 
fragrance Makes Your 
Fashions Fabulous Your Charms Fatal.” 
The floor was scatter-patched with tall tone 
shavings. were in rich 
(This display is not illustrated.) 


the scroll: “Beau-Catcher 


‘Beau Catcher’ 


wood Backgrounds 


tall shades 
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centered by a version ot a 
was done in a dark 
this little table the 
jewelry was spaced and pinned 

The apt 
Future 
Display 


and 
table 


ground 
Victorian 
brown 


which 
velvet; against 


legend “Reflections—Present and 
Our Mirror 
Director James Gosling in a series 
windows at Franklin 
literally translated in 
\ slanting mirror background 


From Room” used by 


of four millinery 
Simon's was quite 
the displays 


together with the mirrored top plateau 
achieved the reflections of the hats shown 
on interesting abstract millinery heads, 


sculptured of chicken wire and 
white. \ hip-length 
mannequin centered each setting, and added 


which were 


heavily flocked in 
elegance was created through the use of a 
ruffled cloth in 
a White ostrich pattern on rich gray ground. 


curtain and swag of glass 

\ classic bridal setting was carried out by 
Display Donald Angus for “The 
Jay Thorpe Bride—in pure silk damask.” A 
made a realistic back- 
the balustrade of white 
using a crimson velvet railing and 
black. The right panel, flanking 
was covered in a rich brocade, 


Director 


Staircase 
the bride, 


simulated 
ground for 
wire 
steps in 
the staircase, 
with the same material used for the antique 
stool. The wall sconce of antique rock crys 
tal and the 
left by an leaves 


gilded metal was balanced on 


arrangement of magnolia 
sprayed in gold. The vase was also in gold 


on a white fluted pedestal. 


Brush Company Uses 
Striking Display 
\ full-color lithographed 


duced by Einson-Freeman Company, 


Island City, N. Y 


display pro- 
Long 


is being released by the 


Pro-Phy-Lae-Tic Brush Company. “Brush- 
ing Beautifies the Hair” is the slogan used, 
and the model, Lisa’ Prokoff, is shown 
brushing her own blonde locks as an ex- 


The figure is in profile, highlighted 
a velvet backdrop. 


imple. 


against 
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Heller Now Remodeling 
Alexander Smith Showrooms 

Continuing the postwar modernization 
program for Alexander Smith and Sons 
Carpet Company, Robert Heller Associatvs, 
Inc., industrial designer, New York City, is 
to redesign the Smith San Francisco shovw- 
room in the Western Merchandise Mart 
for the display of both Alexander Smith and 
Masland lines. 

Heller states that the lay-out will include 
new conveniences for visiting buyers, and 
will utilize the latest features in design, 
lighting and display. The area, comprising 
approximately 8,000 square feet, will feature 
wall-mounted dealer aid units, sample show 
windows and display units specifically de- 
signed to meet the problems of floor cover- 
ing departments. 

Plain and figured carpeting will be dis- 
played on especially illuminated racks, with 


samples tilted forward toward the spec- 
tator. The conference and contract area 
will be equipped with both platform and 


cabinet display units for the greater con- 

venience of buyers in examining samples. 

to assure 
time for the 


now under com- 
the 


market 


Plans are 
pletion ot 


way 
showroom. in 


February 


Timbertone Party 


Honors Aizer 
The employees of Timbertone Decorative 


Company, 15 West 24th street, New York 
City, got together recently and gave a 
party in honor of Samuel Aizer, who re- 
turned a short time ago from overseas 


duty. He is a former member of the Timber- 
tone staff and also is the son of the firm’s 
president. 

The party was held at the Iceland restau- 
rant, and during the evening Aizer was pre- 
sented with a gift in honor of the occasion. 
H. Ramsey, secretary of the firm, was un- 
able to attend due to his absence from the 
city on a business trip. 


Early Is Promoted 
To New Post 
Director of 
of Frank Early, Gilchrist’s, 
been display director of the firm for many 
vears. The new includes 
vision over all visual merchandise presenta- 
tion throughout the store, taking in remodel- 
ing, color schemes, and interior layout. 


Coordination is the new title 
Joston, who has 


position super- 


Taking over as display director is Robert 
F. Snyder, with the company for the past 
two He was formerly with Gimbel 
Brothers, New York City, Snellenberg’s, 
Philadelphia, and The Home Store, Dayton 


years. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 











oc 


OCTOBER, 1946 DISPLAY WORLD iil 





1944 
LOS ANGELES REPORTING | 
[Continued from page 68] | } 
zation Blue for Ballet at the Bowl” was the 
* 


theme used by Display Director Edwardine | 


ciates, Jackman for her coat displays at I. Mag- | » 
itv. is nin's. This series of six windows was in- | | | 
show- spired, needless to say, by the ballet which | \ VI | / 
| \ ro 








Mart was showing at famous Hollywood Bowl. 
h and \l] Bowl shows are held at night and, io \ 
since the Bowl is an open-air theatre and — 
clud since our Southern California nights are ie 
ae . . 
quite cool, both custom and comfort dictate _ 
, and 1u > T — 
esioi that a coat must be worn to the Bowl. The — 
cae ballet girl in the display is made of copper ees 
- 





rising , : ieee 
otal screening. Each girl had different colored 

Riis hair—in this case, the hair being bright red Sig rALLO eee 
SNOW 


y de- and made of steel-wool pot cleaners. The / 
plume ballet skirts were in pastel colors, 


Over- ae soi : 

the plume on the mannequin’s hat matching 

i the skirt. The large white display card — 

ok was lettered in blue and fastened with two 

babe large-headed blue display pins. 

spec- “p : 4° ES rs 
Came “Back-to-School” time for The May 


‘and J company, and Display Director Stanley E. Cenuine Foil Lined Cardboards 


Thompson did a series of 12 windows fea- 






































= turing’ a tie-up with (,ood Housekeeping’s - a ree 99 
oe Facts-First Fashions.” Large school slates Available now in moderate quantities, 14 ply 26x44”. 
com- iormed the background, these made of regu- ‘c a8 ' 
the ir composition blackboard material framed Order from your Nat-Mat dealer today! 
n pine which, in turn, was edged in heavy 
pe. The center of the slate was cut out 
ind framed a paper sculpture showing some NATIONAL CARD, MAT & BOARD Co. 
phase of extra-curricular school activities, 
such as dancing, roller-skating, and so on. MANUFACTURERS 
me Various pictures, sums, and figures were 4318-36 CARROLL AVE., CHICAGO 24, aS @ 
7 iwn on the blackboard in white chalk. 
ea ee ae ae ee ALLIED MILLS — LOS ANGELES, CALIF. — PETERBORO, ONT., CAN. 
Thompson used four mannequins in_ the 
eh irge windows. 
ti Black and white were the only colors 
a \ubrey Maley used in his “Black, Highlight 
rm’s oe ee ee at eatin Order Now...while stocks are complete 
Fashion” windows at The Broadway- 
Hollywood. The background was white METALLIC BALLS 
ees seamless paper set in a wooden frame. A 
pre- in black pillar and a section of black 7 : : X 
ion. ; in solid colors...... with genuine metal hooks 
railing separated the two mannequins; these 
rd figures were outfitted completely - black Imagine! Smart metallic glass 21/4" Diameter 
the exception of the hats, which were balls for Chri 
= ; gen your every rist- 12 
vhite, i _ almost — yer ger mas display at this low price. -OO Gross 
emphasized the dramatic appeal ol 11s ° P e PERN: 
vindow. oe ee a, ee 
a ‘ . n elay. ai 
| Simplicity was the keynote of Edwardine coupon. Y 15.00 Gross 
itle lackman’s “Baby Guanaco” coat displays , : 
hie it Magnin’s. A turned wooden spire was Immediate Delivery from Stock! 
anv lecorated in brown and had miniature pic- 
ver- tures of the guanaco painted on it. Foliage | Abn Cute a tee tent eeibe 
ta- was clustered around the base of this spire. | . ig _ 9 aise 
iel- rT white display card was lettered in Send Metallic Balls as Indicated Below 
and was fastened with two large- | COLORS - .- Chartreuse COLOR Gross Sine 
- headed display pins—the heads of which | eer ats Gree 
ve vere covered in a material resembling the re i COLOR___________ Gross Size 
bel guanaco cloth. The background was black. Shocking Cerise Royal Purple COLOR ies ae 
Py a a een” Ts lal Sunset Gold Midnight Blue 
y's, ick, red, and silver made up the bril- : FIRM NAME __ . 
on color scheme Charles Art used in | Silver Glow Coronet Red 
M en & ajpabe pers bes ence ART R. COHEN ca. ADDRESS 
vem I was the color of the Dackground. AV | 
_ colin: wis shane ak taal cided 810 PENN AVE., PITTSBURGH 22, PA. CITY 
: —_Check enclosed.__Send bill.__Send Christmas Catalog 











vindow; a red grapevine with red leaves 
lusters of silver grapes coiled around 


— Red shavings were scattered conenceees anaes WINDOW DISPLAY 





floor. A silver scroll in the center of 


isplay supported the red construction For any WANT AD purpose: | ATERIAL 
i POSITION WANTED POSITION VACANT A 

















| cut-out letters which spelled out the 

eos Tage renga eaeaete-es USED DISPLAY EQUIPMENT FOR SALE 

— Uke! Ss name. i aisp ay care Was REPRESENTATIVES WANTED BECKER SIGN SUPPLY Co. 
vith silver letters. Red spotlights were $3.00 Per Column Inch — CASH WITH ORDER | | | 319-321 N. Paca St. Baltimore 1, Md. 
on the mannequins. The mannequins 





dressed, left to right, in green, red, 
‘urple suits. 
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N interesting method of window pre- 

sentation of jewelry merchandise has 

been Hess-Culbertson, 
St. Louis, which does away altogether with 
the “flatness” of standard window display 
methods. 

Ray Larson, display director for this out- 
standing St. Louis store, has long deplored 
the fact that “the jeweler is always the last 
to go into more advanced ideas in mer- 
and promotion,” as he 


developed at 


chandising, display 
puts it. “Naturally I realize that the jeweler 
must lean well toward conservatism in view 
of the type of customer he must appeal to,” 
Larson explains, “but at the same time I 
feel that the jewelry field is too slow in 
adopting tested new ideas in retailing which 
actually will pay for themselves quickly in 
increased sales and good will.” 

The newly-perfected window display sys- 
tem under which nine of Hess- Culbertson’s 
windows now operate is typical 
Rather than ham- 
convention and standardization 
in merchandising presentation, this St. Louis 


20 display 
of that belief. 
strung by 


being 


store has put its windows to work as “mini- 
ature stages,” each of which now and in the 


future will tell a complete, individualized 


story 
Like othe down 


jewelry stores in the 


Hess-Culbertson formerly fea 
“fiat” 


chandise laid flat on the window 


town area, 


tured chiefly displays with the met 
floor, Ol 
pyramids, boxes 


occasionally elevated on 


covered with drapery materials, ete. \ 


re ally 


fact that the windows were not divided or 


serious problem was posed by the 


partitioned—actually they were a long, nar- 
row platform behind plate glass. Thus one 
display had to carry over into another, and 
there was little opportunity to get practical 
one display. Tests 


individuality into only 


of the windows’ pulling power disclosed 
that few people saw an intependent item, 
but viewed the windows chiefly as mass 


display. 

\ll of these bad features have been elimi 
nated under Larson’s somewhat-revolution 
This revolves around a 


ary new system 


“miniature stage” theory under which each 
window is devoted to a single theme and 
that alone, and is set up with props and 
display surfaces entirely different than. the 
former window 

“The 


chandise 


guiding idea was to get the mer 
closer to the passerby's eye, and 
at an angle which makes it easier to be 
seen trom any sidewalk distance possible,” 
Larson said, “combined with the display of 
far fewer items, better contrasted, and = so 
set up that no merchandise detracts from 
the appeal of anything else 


These effects have been created by first 


small indi 
them to re- 
which the eve will 
and, finally, slanting the floor level 


separating the windows into 


vidual units, then “framing” 
duce the overall area 


take in, 
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Experiments In Jewelry Display 
At Hess-Culbertson’s 


By ROBERT A. LATIMER 


at precisely the same angle as the average 
passerby would hold a magazine or a news- 
paper for easy reading. While both the 
frame enclosure and the smaller window are 
not new, they take on a fresh display value 
when combined with the slanting floor. 
Larson feels that the slanting floor is the 
main merchandising point of the new sys- 
tem, and that it can not be stressed too 
highly. “We use the = slanted floor in 
combination with frames and props. pri- 
marily for the most important jewelry 
items, which demand close inspection,” he 


pointed out, “These include diamonds, 
watches, gold jewelry, sterling jewelry, 
costume pieces, sterling flatware = and 


hollow ware. One window each is always 


concentrated on these lines, usually the 
displays, and 
do a selling job which the type used for 


etc... Can 


same space for consecutive 


china, glass, giftwares, clocks, 
not very well accomplish.” 
The — slanted 


plywood” or 


floors are produced by 
wallboard 


specific 


means of easels 
cut individually to fit 
and capable ol 
velvet, 
Most of them are now 


windows, 
being covered easily with 
other 
felt-covered, inas 
experience shows that this ma- 
terial will items in place through 
better adherence. Each is set at an angle 
of approximately 45 degrees. The flooring 
is combined with the frame, reducing over- 
\ typical display had a handsome 
ebony black “picture frame” from which a 
coal-black mannequin’s head projected for 
necklace and earring display, and a variety 
step-ups to “break up” 
lines. Most windows contain a 
step-up platform mounted on. tri- 
angular legs which will rest on the tilted 
floor to provide a flat surface for particu- 
larly emphasized items. Elsewhere in the 
window, tiny drum fixtures or large blocks, 
slanted at the bottom, are used to highlight 
“We want first to get 
the individual to study the window as a 


sateen, felt, or materials. 
much as 


keep 


all size. 


of shelves and 
orderly 


single 


outstanding pieces. 


one-theme presentation,” Larson said, “Then, 
after he has stopped, we want to break up 
the straight lines and grouping which one 
level produces. Comments from our cus- 
tomers have proven that the windows ac- 
just this, since a store 
visitors will ask in turn about a dozen 
items in the same window. Actually, the 


windows resemble display cases in a mu- 


complish dozen 


seum or exhibit, an impression which will 
always stop interested traffic.” 
Going step in 


further, the next major 


Hess - Culbertson’s window modernization 
has been cutting down on the amount of 
There is 


relatively 


merchandise shown per display. 
no overcrowding even in_ the 
smaller windows, since seldom do more than 
12 pieces appear at a time. Given unusual 
leeway in window design, Larson picks all 
direct from spaces it 


merchandise stock, 
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variety 


out well, and concentrates on a 
emblematic of the entire department. 

These windows, naturally, are more diffi- 
cult to install, and to maintain their appear- 
ance. This problem Hess-Culbertson solves 
by making fewer changes, and giving each 
a specific role to accomplish. In general, 
one sterling, one costume jewelry, one gold 
jewelry window and one sterling jewelry 
display are combined with a large corner 
display for fine colored gems, and a large 
permanent wedding ring display. Follow- 
ing a definite theme in making up the win- 
dow. has eliminated many waste hours. 

Lighting is one important consideration 
which Larson feels can not be over-empha- 
sized. “We believe in getting the light 
down close to the merchandise in 
case,’ he said, “Therefore, we have dis- 
carded the old overhead lights in favor of 
direct spotlight types which flood the mer 
chandise with 450 watts output. Silvered 
reflectors diffuse the light evenly over the 
merchandise and have the advantage ot 
giving the same eye appeal to anything as 
different as costume jewelry or a conserva 
tive sterling saucer pattern.” 

Incidentally, Larson doesn't believe 1 
applying light to windows 
Interrogated on the subject, he pointed out 
that color jewelry in 
variably misrepresents the item. “We have 
experimented with this idea and find that 


ever) 


colored such 


when focussed on 


green, blue, amber, etc., all have a_ bad 
effect on stones, settings, and _ precious 
metals. It is all right when used with mer 


chandise less dependent on minute ey 
appreciation, but not with any line of 
jewelry. The safest bet, we have discovered, 
is to simulate daylight as closely as possible 
and stick to it. I can not believe in color 
for any merchandise to be found in_ the 
topflight jewelry store.” 

Thus, normally unin 
spiring architecture is completely subord1 
nated at night to the glowing eye-appeal o! 
these beautiful window displays. Kept 
lighted much later at light than before, the) 
have than doubled the number of 
people pulled into the store by window dis- 
plays—well worth the cost of converting the 
old window area into the effective miniature 
stages. 

That there is always something new 1 
window: display ideas which will attract 
attention is a contention which the jewel: 
“We believe 1 
constantly developing radical new ideas 
window presentation simply because it keeps 
the public glancing at the store,” Claren 
Vogt, head of the store, pointed out, “o 
the theory that a little research into what 
windows will always 


Hess-Culbertson’s 


more 


firm has long maintained. 


makes good selling 
produce a new idea.” 

Graphic proof of this theory 
strated in a series of new “portrait” wi! 


Hess-Culbertson built) aroun 


is demo! 


dows) which 


1946 
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dimond rings, brooches, earrings, and | 
siiiilar small diamond items. Recognizing | 
th: fact that diamonds are invariably among | Are Your Sales Made on the Outside- 
h hardest of all jewelry store lines to | . 
| ae goo hen Lost on the Inside? 
di-play effectively, the company has taken | 
the unusual stand of “making them part of | Do Your Interiors Contradict Your Windows? 
th picture,” rather than the center of it. Century stage lighting methods, plus dramatic displays, enable today’s store 
typical window is a simple, open dis- | windows to turn more passers-by than ever into ready-to-buy prospects. Don’t 
»| built around a handsome crayoned | let misplaced interior lighting cancel a sale made by your windows. With the 
yortrait of a model, which appears in a | critical customer on the way back—now, more than ever, must interior display 
iull-sized ebony-black frame. Each of these | lighting sell merchandise ; tie-in with your window promotions; be dramatic 
portraits, which are drawn from actual | help get that “sale” on the books. 
; 1 ioe : : ; Ces i y © o 
riety photographs by an artist, is chosen for the We are Specialists in the Psychological Applica- 
nce , > . .c - -< , ae e e e ° e , ° : 
ice of the model, which naturally leads tion of Lighting. More light alone is not enough—in fact, it can tire 
diffi- the eye tom ard her jewelry. hus, each and discourage shoppers. Lighting by Century will make customers enjoy 
pear- such portrait which the store uses in the | shopping at your store; they will find and see clearly the goods you want them 
olves future will be selected because the model's to see. They will like BUYING at your store! 
each head is tilted slightly forward to display an | Our services are engaged by America’s foremost stores. May we hear from you 
eral arring, because her hand is draped artistic- | soon? Consult us freely —on lighting interior displays, windows and general 
gold ally across her bosom to focus attention on | store lighting. Please mention Display World. 
velry i, diamond ring, or because the gown she is | Lighting by Century 
yrner wearing makes an ideal background for a | B. Altman Temple Jewelry Neiman-Marcus Ranshoffs' Abraham & Strauss 
large diamond pendant or brooch. | Lord & Taylor Marshall Field Davison Paxon Broadway Hollywood And Many Others 
low- Ina given window, for example, all three | Century Lighting Equipment is Engineered Lighting Equipment 
Win- i these points are wrapped up in a single | a a 
ainting. The portrait was set up in the | Century Lighting. Ine. 
ation center, With a minimum number of diamond | s 
. Fi , | ; rf ,cwry er Ss” rf 
pha- engagement and wedding rings placed on | 119 WEST 55TH STREET, NEW YORK 19 
light the ‘window floor just behind the glass. | 
ver) Nothing which conflicted with the appeal of | 
dis the portrait was utilized whatsoever, and | 
r ot Vogt believes that the window could do an | 
ner effective selling job with absolutely no 
ered diamonds shown but those in the portrait. 
1, . P ’ 
on Passersby stopping to look at the window | For Blouses and Brassieres 
o see. a glittering diamond ring contrasted | . 
r as with a black glove on the model’s finger, | These new light weight plastic forms last much longer, are 
PMG similar large diamond earrings neatly | beg tree = -_ ee comer te — —_ — be: 
clipped to her ears, and a diamond pin at life a ee 
- : i : ; : , 
the neckline of her evening gown. Each ; 3 : ; 
WS ae i eoten | aiehele | Illustrated is the Form-Fit Blouse Model. It is made of light 
is set in place on the painting by carefully : stale lh La a : 
out : : eR: Lp _ | weight sheet plastic with “welded on back of same material. 
rilled tiny holes, using invisible thread or | : : ; ra 
in ip ita ali ak Spree ie It comes in sparkling clear plastic, naturalistic flesh color, 
as lips to secure the diamond jewelry securely. |, transparent tinted flesh color. 
One of the m i rte features in - 
that 1 wd on rage Presser oni er “ee | Clear, Transparent Plastic 
: nove yart of the picture” display, is : 
rood lighting Wee tiny plain white | Without standard fixture attachment $ 8.85 
ous a ie 5: : , With standard fixture attachment 10.00 
al spotlights are used, concealed out of the | 
oui vay over the window, with each focused | Naturalistic or Transparent Tinted Flesh 
of directly on the diamond it is intended to | Without standard fixture attachment 10.25 
ee 6 ” i e ‘ 7 =<) 
el ight. Therefore, although the picture itself | With standard fixture attachment 11.25 
ble s handsomely lighted with standard win- | Also available, backless Blouse Form, Brassiere Form, Coat 





ron low floodlights, the diamonds appear “alive.” | and Garment Hangers and Multiple Brassiere Form Stands 
all extent, they appear to leap out of for |, 2, 3, 4 or 5 forms. 











the ge : ; an oa . 
arabes Vogt said, with a practical | If your jobber cannot supply you, write for descriptive folder. 
ba tensity which passersby are quick to note.” | 
di ‘he windows, naturally, have created a Inquiries From Jobbers Invited 
eo xreat deal of comment since the first such GENERAL PLASTICS CORP. 1400 N. WASHINGTON ST. 
pt lisplay went into the store corner window MARION, INDIANA 
a in late May. “A lot of women have taken 
nf t trouble to come in and tell us they 
a think it is a striking idea. The startling 
” ippearance of the diamonds, plus the beau- : ( j 
ws tiiul artwork in such crayon _ portraits, y O-GA he AN D 
scomms to draw more appreciation than any 
aa ther type of window we have ever used.” 
ict ogt, continuing with his policy of “new 4 in. x 15 ft., with berries every three feet. | $4.00 ea. 
r) i) | original window displays at all times,” 


1 n'onds to carry over this idea into other 6 in. in any length up to 75 feet $1.40 yd. 

11 and will constantly use similar por- 

ps tr its in each of the five main windows in 30 in. preserved Holly Wreaths, with berries $8.75 ea. 

( t store. “There's no reason why the 
e type of focus display could not be 54-row Grass Mats, 36 in. x 72 in. $4.50 ea. 


ked out with other lines,” he said, “So 


vs as the model for the portrait is cor- 
ly posed, we can display wristwatches, we ! Ne G L 4 Ms G 2141 S. 64TH STREET 
: ume jewelry, necklaces, pendants, lapel PHILADELPHIA 42, PA. 


in the same way.” 
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| Pollard And Kramer 


FACT, FUN and FANTASY in DISPLAY | Join sitvest 


To Meet Your Needs in All Mediums 































MEDIEVAL FIGURES 
Suspended from the ceiling, 6’ tall, decor- 
ated with sequins, spangles and material. 


TALLY-HO Display Studios 


150 E. 23TH STREET NEW YORK CITY 16 


COSTUMES 


YESTERDAY 
Bik. | la 


















THE VERY GAY NINETIES 
May we suggest for display im- 
ported lace, linen and silk waists 
of this era. 

Write for !0-page circular and 
photos 


KATHERINE BURR FLEMING 
76 Rogers St. Branford, Conn. 


Wally 


ago Irom 


Kramer, who returned some 


lengthy service in the China- 


India theatre and has since operated 


joined 


Burma- 
firm in Chicago, has 
the staff of Silvestri Art Manuta 
Company, 710 West Washington 
Chicago 6 \nothe1 ddition to the 
yrreanization is Al Pollard, 
November 1: 
present interior display manager tot 
& Fuller, St. 


his own display 
cturing 
Street, 
Silvestri 
who will join 
Pollard is at 


the staff on 


Baer Louts. 





Display Factor's Daughter 
Is Married 


Mary Masso, daughter of Felix Masso 
Display Mannequin, Inc., and Mrs. Masso 
New York City, was married to Robert S 
lFuerth, Tr. on September 21. \ reception 
was held at the Root Terrace, Hotel Pierre 

Fuerth returned to New York recently 











from overseas after serving in the army's 
Counter Intelligence Corps for more than 
four vears in’ Hawai and Japan The 


newlyweds Ale 
} | 
spend their honeymoon in 


will return to New York 


touring the country and will 
California. The) 
Nove mber. 


early in 









Howard Burdge Promoted 
By Oppenheim-Collins 


Display at the Brooklyn store of Oppen 
heim Collins in tuture will be under the 
direction of Howard Burdge, working unde 
the supervision of Wells Werner, who has 
charge of all Oppenheim Collins — stores’ 
display Burdge was , with Oppenheim 
Collins betore the war and returned to. th 
34th street store following military service 
Midwest Manniquin Displays 
Appointed Distributor 

Petes H Sosofnt, president of Midwest 


s, 542 North Water street 
that the 
Wisconsin-Uppet 


Manniquin Display 
Milwaukee, 
he en 


firm has 
Michigan 


distributors of the 


announces 
appoints d 


Peninsula exclusiy well 
Ichrome” line 


Metal 


} “—pD 
KHOWT) Rova 


ture ay the 


ot chrome turn 


Roval Manutacturineg 


1 


Company, Chicago 


Chelix Holds Opening 
Of New Showrooms 


Chester Augenblick and Felix Dunlap. 
principals of Chelix, Ine., celebrated the 
formal opening of the company’s new show 
rooms on October & with a cocktail party 


which was well attended. The company is 
located at 361 West 58th street, New York 
ity. 





We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 


charge is made for this service, of 


course. 


time 
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PLASTIC HANGERS 
for DISPLAY 





“We make the better Hanger 
For the better Merchant” 


12" Size 
“KIDDIE HANGER 








14/7." Size 
“JUNIOR HANGER 














THE BEST 
HANGERS 
MADE 












17" Size 
“LADIES HANGER 








A Hanger of Superior Quality 





“THE HANGER KING” ° 


HENRY HANGER CO. of AMERICA 
450 Seventh Ave. N. Y.1, Dept. DW 


WANTED IN 


Pioneer of Plastic Hangers 









DISTRIBUTORS SOME TERRITORIES 

















FOR REALISTIC 


DISPLAYS 
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EATON 
“SCATTER-GRASS” 


EATON BROTHERS - 
CORP. 


HAMBURG, N. Y. 























USE THE 
OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 
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Television Display Aids 


DISPLAY WORLD 


Developed By Gertz 


By AL BERNSOHN 


ELEVISION, in a novel form, arrived 

at Gertz Department Store, Jamaica, 

Long Island, and the display depart- 

ment was assigned a new type of pioneering 
because of it 


he unusual form: intra-store television 
that isn’t broadcast; rather, programs are 
sent by wires directly from an_ elaborate 
studio in the store to receivers strategicall) 
tributed throughout the establishment. 
he job: designing studio, television set 
ations, window displays to dramatize the 
television 


lemonstration, settings for the 


programs and preparing displays through 
uit the store. 


The results: 
and Gertz-conscious all over 


a community made television 
OnNS¢ 10us 
igain—-a credit to the store’s display de 
partment, its head, Walter Spiro, and the 
and profession of display work. 
Lest this appear exaggerated, let's review 
the circumstances. Only once before in his 
had intra-store television been under 
en. This was a short time previously by 
Gimbel Brothers in Philadelphia, a huge 
metropolitan store with a tremendous bud 
get for the project and the powerful Radio 
\merica cooperating in the 
Findings of this experiment 


Corporation of 
ndertaking. 
vere necessarily limited because of the cur 
iled number of programs presented and 
very earliness of the knowledge probe 
ich information as was available, how 
was offered Gertz by Gimbel’s without 
triction. 
contrast, Gertz, ever community-con 
ious, enlisted the cooperation of William 
B. Still, brilliant young electronics expert 
operator of experimental television sta 
on W2XJT in Jamaica, for the technical 
ilities. For programming, Video Pro- 
ictions, under the guidance of Dr. Miriam 
lulin, was employed. The store reserved 
for its own staff primarily the roles of ex 
ploitation, non-technical installations and 
lisplay work. 
Gertz selected for its studio a location on 
fourth floor where the toy department 
| formerly been located. Here Spiro de- 
xsned the basic facilities of the installa 
tion: a large studio approximately 30 by 50 
t in size, an adjoining control room to 
use sight and sound monitors, pick-up 
1 transmitting equipment and program- 
ng officials’ quarters from which they 
ild direct activities in the studio, a dress- 
room behind a high partition in the 
utrol room and a corridor from the dress- 
room into the studio. 
lo permit visitors to look in on_ the 
lio activity during programs, an entire 
g wall of the studio was constructed with 
much window space as possible. This 
tition was constructed of two wallboard 
es with 4 inches of space in between and 
double thickness of quarter-inch plate 
ss, also 4+ inches apart, to permit easy 


observation of the programs, yet exclude 


sound from the studio. In order to permit 
privacy in the studio during rehearsal pet 
iods and while settings were being changed, 
all windows looking into the studio from 
the store floor were equipped with rolle: 


blinds which were raised dramatically at 


scheduled times—usually before a_ larg 
audience. 

In order to suspend the brilliant 
lights 


from the ceiling and minimize the num 


many 


television 
1 


needed tor present-day 


er 


of light stands on the ground occupying 


a latticework of 1 by 2 


precious floor space, 
inch lumber was attached to the ceiling. A 
new power tine was drawn from the base 
ment and the basic studio construction was 
accomplished. 


Spiro ordered the outside of the studio 


painted a light, bright blue-green to attract 
attention and had appropriate signs painted 
above the windows looking into the studio 
\ series of large 


built into one of the 


partitioned shelves was 
inside the 
studio for the convenient storage of small 


walls 


properties and a large prop room tor the 


storage of major pieces of furniture and 
flats adjoined the 


Chis type of prop room should have 400 to 


main studio entrance 
500 square feet of floor space, the store 
discovered. 

Less architectural, but no less difficult, 
was the designing of basic settings which 
could be accessorized and changed with a 
few touches so that the various programs 


presented during the demonstration would 


not have too much sameness. The basic 
background in the studio was a_=semi- 
circular draped curtain. This semi-circular 


shape was selected because it permitted a 


more uniform radial distance from the 
centrally located camera and avoided com 
plications from the camera's depth of focus. 
Most of the settings were designed in gen- 
eral accordance with Dr. Tulin’s specifica- 
tions. Wallboard was the principal material 


used for the background units; most of 


which were sectional and could be inter- 
changed like 
ment on the market today. 

Two of the 


bookcases or kitchen equip 


basic settings used, tor ex 
ample, had interchangeable archways and 
windows. These were designed so that they 
stood 


aCCeSsory 


away from the walls, making the 


shelves accessible. Lash cleats 
on the back of all flats and sectional units 
made this seli-standing arrangement pos- 
sible without the use of stand backs, which 
would have caused sections to lean back- 
wards afd would have impaired the ability 
of two units to be joined perfectly their 
entire lengths 

Some of the commercial demonstrations 
and more elakorate 


plove d 


dramatic settings em- 
major 
these 


equipment, such as 
appliances 


heavy 


electrical Frequently 


[Continued on page 118) 
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THE DISPLAYMAN WHO TRIED HIS FIRST ROLL 
OF REYTRIM CORRUGATED DISPLAY MATERIAL 
TWELVE YEARS AGO STILL FINDS THE SUPERLA- 
TIVE QUALITIES OF REYTRIM AS TRUE AS EVER. 
EVERY ROLL OF REYTRIM CONFIRMS A STAND- 
ARD OF EXCELLENCE THAT NEVER VARIES. 


- AT ALL LEADING WHOLESALERS - 
“BUY REYBURN’S--AND YOU BUY THE BEST” 


THE REYBURN MFG. CO., INC. 


PHILADELPHIA, PA. 
CHICAGO 


NEW YORK 





























SIZED 
TO FIT 
PERFECTLY 


















This new group of Wind- 
sor Featherweight Flexible 

Teen-Age Mannequins were de- 
signed with the cooperation of 
leading stylists and garment 
manufacturers. Now. for the first 
time you have teen-age mannequins 
that really fit teen-age clothes 
perfectly. And, their personal- 

ities are something to rave 
about! Write for photos, 
catalogs and prices. 
















THE 
DISPLAY 


EQUIPMENT 
CORPORATION 


147 West 37th St., New York 18, N.Y. 




























DISPLAY WORLD 


Plastic Form Production 


OCTOBER, 


Covered By Publication 


(The 
sion by courtesy of Plastics, Chicago. It is 


following is reprinted, with permis- 


an interesting commentary on the intricacies 
of plastic display Kd.) 
ISPLAY forms for showing merchan 
lingerie, and 
other articles of feminine apparel are 


form production. 


dise such as_ blouses, 


extremely effective, as well as utilitarian, 
when made of plastics. For their several 
purposes, these models, or forms, are made 
as reproductions of the upper or the lower 


portion of the torso, the leg, arm, ete. 
The ultimate entirely 
seamless plastics model of the human figure, 


production of an 


from neck to a point below the knee 
(although not including arms) is, however, 
the aim of Scheuer Creations, Inc., New 
York City, maker of display items. This 


company has already perfected a technique 
for forming a display torso of considerable 
depth, so that when viewed from the front 
it gives the appearance of a fully sculptured 
torso form. According to Clemens Scheuer, 
head of the firm, the company has, to date, 
sold more than 3,000 of these models, which 
the 


from thighs to 


reproduce in gracefully flowing lines 
contours of the female body 
deep-drawn rounded neck, and include uppet 
By employing the same 
make this form, 
Scheuer feels certain that it will be possible 
“in the round.” 
used by the company is 


back and shoulders. 


procedure used to torso 
to fabricate a figure entirely 

The now 
a culmination of 
which all of the major techniques of sheet 


process 
vears of research during 
forming and drawing were used in experi- 
them utilized in this 
latest development of the torso model. 


ment, three of being 
The models are produced in clear, trans- 


“Plexiglas” and in lustrous, black 
The latter 1s 


popular 


parent 
said to have 
proved with display people, 
as it contrasting back- 
ground for the white or pastel-toned lingerie 


“Plexiglas.” 
more 


affords a sharply 


for which it is used 

Some seven years ago, the Scheuer firm, 
which had been producing display items 
fashioned of acrylic rod, began forming 
acrylic sheet stock into bust models fot 
brassiere displays The original small 
model reproduced only the bust section, 
using the classic method of stretching the 
heated plastic material over a form, and, 


when fully drawn, clamping it to the form 
to cool into its permanent shape. 

\fter a certain amount of trial and error, 
the company felt that another method might 
practicable. A weighted 
therefore introduced, by 


be more steel 


framework was 
means of which the plastics sheet was first 
held then 
drawn the mold into 
shape by the weight of the frames. When 
cooled, the entire framework, with the now 
was lifted from. the 
or form, with a block and tackle suspended 


between two frames and_ heated, 


over and stretched 


formed acrylic, mold, 


from a crossbar above it. This method 
eliminated the time-consuming clamping 
operation, and made possible the produc- 
tion of a blouse form, comprising the area 


from just below the neck to the waistlin 

This however, discarded in 
1941 and replaced with a completely diffe: 
ent technique by which a full-sized fort 
including neck, shoulders and legs, could | 
made. The method utilized a male 
and a female die, which actually stamped 
the sheet material into shape. Using highly 
polished bronze forms, the work was carried 
on in-an the plastics sheet being 
placed over the male portion, and the female 
die then lowered from its suspended posi- 
tion. 

Although permitting the production of 
larger and more detailed units, this process 
was found to have a number of drawbacks. 
It was 


system, was 


newer 


oven, 


necessary to use a large-size sheet 
of plastics, and considerable wastage was 
caused by the tact that the distorted ma 
terial trimmed from the sides could not 
be reused. The models, being constantly 
in the for forming, had to be. air- 
cooled in’ production. Since their lustre 
was soon dulled, it was necessary to polish 
them repeatedly. Also, as curves flattened 
abruptly where the dies could not meet, the 
sudden forced pressure flowed the material 
unevenly, causing distortions to appear on 
the transparent surface. 


oven 


During the war years, the company con 
verted entirely to essential production, but 
experiments with forming 
Aiter the war, resumption § of 
peace-time work on the same models was 
facilitated by the fact that the company, 
being equipped for blowing and vacuum 
forming, could combination of both 
methods on these models, thereby practically 
eliminating waste. 


continued — its 
acrylics. 


use a 


Further 
however, 


experimentation was continued, 
the fall of 1945, in 
production of the model which is now be 
ing made. The process employed combines 
blowing and vacuum forming with drawing 
over a form. The finished product displays 
the results of smooth, even flow of material, 
providing fine blending of into the 
contour of the model. 

With this system, the lower portion of the 
model, from below the bust, is drawn on 
the vacuum box, in a rapidly-timed series 
of operations. Air is withdrawn from the 
tank, automatically sealing a section. <A 
female form is placed over the material and 
the section covered by this form is blown 
uniformly by placing pressure on the un 
covered section. By quick manipulation of 
valves and careful watching ot 
gauges which indicate the limits of pressure, 
the entire lower portion of the model is 
completed and clamped on the vacuum box 
Pressure is then released, blowing out the 


resulting, in 


lines 


pressure 


excess material over a form to make _ the 
deep draw of neck, shoulders and_ back 
Dry heat is tound to be best for this 


vacuum forming. 

With these methods, Scheuer believes that 
the size and complexity of forms which ca 
be drawn from thermoplastic sheet is lim 
ited only by the size of the sheet obtainable 
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AJVANCE DISPLAYS 
of Philadelphia 


Offers 


Wire Forming for the 
Display Trade 


Special shapes and ideas executed from your 
sketches. Prices given within 24 hours. 
Our prices are right. Try our service. 


ADVANCE DISPLAYS 


929 Arch Street © Philadelphia 7, Pa. 


Member NADI 


Petal-Top WIGS 


DISTRIBUTORS and 
Manufacturers Supplied 


TOPS in STYLE and 
PRODUCTION 


NU-SHOW DISPLAYS 


97 Sixth Avenue, New York City 
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Display Questionnaire 
Issued By NRDGA 

\ questionnaire to determine methods of 
iandling interior departmental displays and 


three specific merchandise items in_ par- 
ticular has been issued in connection with 
the display evaluation program being con- 


lucted by the New York University School 
tf Retailing. 

\rthur See, publicity director, Saks-34th 
Street, New York City, and chairman of the 
isplay advisory committee of the National 
tail Dry which is 
sponsoring the project, stated that the in- 
iormation obtained from this questionnaire 
be used as a guide for the committee 
testing and checking counters and dis- 

techniques of different types of mer- 
General policies toward 
lisplay, including whether the display de- 
partment is restricted in the 

of sound and other 
ncluded among the questions. 

In the specific items of men’s ties, costume 
and infants’ the display 
igers are asked if they would use closed 
ters, open counters, or tables; how the 
handise would be shown, either flat o1 
ny other way; if it would be 
vit: other merchandise, with price cards 
r with informative sign cards. 
ward M. Cowee, New York University 
ol of Retailing, is in charge of develop- 


Goods’ Association, 


ndise. store 


types, size, 


color, means are 


Iry dresses, 


shown 


ne the display research project. The 
NOGA display advisory committee, in 
il’ tion to See, consists of Carl V. Haecker, 
\ T.) Grant Company; John Pearl, 
lle rn’s; Sidney Ring, Sak’s-Fifth Avenue; 
Sar uel Blum, Bloomingdale’s; Albert Bliss, 
b] Display Corporation, and Howard P. 


\h thams, manager, Sales Promotion Divi- 


NRDGA. 





DISPLAY WORLD 


Feminine Members Direct 
Detroit Club Program 

It was “Display Ladies’ Night” when the 
Detroit Display Club met at the Hotel 
Statler on October 3, with Jean Neville, of 
Grinnell’s, as chairman of the all-woman 
program. She was ably assisted by Kather- 
ine Kathe, of the J. L. Hudson Company’s 


interior display division, who gave an in- 
teresting talk on that phase of display. 
Annabelle Germansky, Ernst Kern Com- 


pany, discussed window display and fashion 
coordination in display. Kathleen O'Connor 
talk “Window Display in a 
Branch Store” interestingly presented 
information on the Grinnell system for such 
stores. Irene Bosch, also of Kern’s, had as 
her theme “Art Display” and capably 
handled the subject from an artist's stand- 
point. Chairman Neville spoke on 
“Women in Display Picture.” 
A round-table 
program. There 
at the meeting. 


Q@ave a on 


and 


in 


Jean 
Tomorrow’s 
discussion completed the 


was a record attendance 


"Protect Your Future" 
Ils Poster Theme 

The Advertising Council, Inc., 11 West 
42nd street, New York City, has released 
information the organization’s window 
display poster which will promote the sale 


on 


of U. S. Savings Bonds during the month 
of November. 

A dramatic view of the Minute Man 
stands at the left of the poster, while the 
words “Protect Your Future’ occupy most 
of the right hand portion of the card. 
Across the lower section is: “Buy Your 


Extra Savings Bonds Now! 

As a result of the window display instal- 
lation industry's continuing cooperation with 
The Advertising Council, approximately 
57,000 showings of this poster are scheduled 
for next month. 


Displays To Help 
"Imra'’ Promotion 


Artra Cosmetics, Inc., Bloomfield, N. J., 
has announced its third and final promotion 
of 1946 featuring the theme “Pretty 
Begin With Imra,” hair remover 
cream. With its two previous promotions 
successes—the “Imra-Nylon” spring promo- 
tion and “Lady, Your Legs Are Showing” 
summer promotion—Imra is confident that 
its new promotion will be received equally 


Legs 


well. Tied in with the promotion is a 
striking full color counter display, size 9 
by 12 inches. Also available is a 2-color 


counter leaflet and newspaper mats. 








We invite DISPLAY WORLD read- 
ers to _make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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The ACTION Display-Way 
To Boost Your Sales! 


poto'Sho 


ELECTRIC TURNTABLES 





TURNS 
THREE 
TIMES A 
MINUTE 


A ROTO-SHO revolving display in your 
windows will attract many more customers 
into the store than a “‘still’’ display .. . 
And ROTO - SHO frequently pays for itself 
in the first few hours of operation by doing 
a man-sized selling job. 

ROTO -SHO is sturdy. All steel, it can 
carry a load up to 200 lbs. Comes complete 
with 18” table—for 110 Volts A. C. 


Delivery is immediate from stock! 





Why not 


write TODAY for complete information. 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 








A “MUST” for 
Modern Merchandising 


SHOWCARD MACHINE 


Your Merchandising Scheme Needs 


@ An average of three or more cards of 
a kind. 

@ 10 to 500 duplicate cards for store- 
wide events. 

@ Suggestive illustrations and type that 
talks. ; 

@A method of repeating headings for 
special events. 

@To finish the advertising job at point 
of sale by using same newspaper cuts 
and engravings on display cards. 

@ All sizes from small price tickets to full 
sheets. 

@ All at the lowest possible original and 
operating cost. 


THE SHOWCARD MACHINE WILL 
DO ALL OF THIS FOR YOU. 


Write for Details 


SHOWCARD MACHINE CO. 





1192 Merchandise Mart Chicago 54, Ill. 








Get Sparkling Display Effects 


, e DIAMOND DUST 
e SILVER FLITTER , 
e CRYSTAL BEADS 
e GLASS TINSEL 
} Glass Tinsel is available in Silver, Gold. ; 
Blue, Green, Red and Black 
Prices and samples furnished upon request 


EMPIRE TINSEL & BALLOTINI CO. } 








1265 Broadway New York, N. Y. ; 








© Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Attention! 


Displaymen and 
Signwriters 


Now in Stock 


Satin-Finish Super White Litho- 
Lined Display Boards carried in 





sizes 


28x44—14 ply 
28x44—70 pt. (22 ply) 


28x44—80 pt. 
26x44—90 pt. 


(25 ply) 
(28 ply) 


40x60—14 ply 


40x60—80 pt. 
40x60—90 pt. 


(25 ply) 
(28 ply) 


Place your orders now as supply 


is limited. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 


1201 JACKSON STREET 
PHILADELPHIA 48, PENNA. 


Phone: 


Fulton 9-2078 and 9-2011 




















JOS. E. PODGOR CO., Inc. 


(FITTS 


Hlond Wade 


ria mee 


LIFE Alt © 





Complete Display Suppliers 


618 MARKET ST. 





PHILADELPHIA 6, PA. 





DISPLAY WORLD 





October, 1921 


meeting of the 


The annual election New 


Club held at the 


York Display Men's was 

Hotel Breslin, and these men were named 
officers: President, J. J. Cronin; vice-presi- 
dent, Edward Munn; secretary, A. Malet, 
and treasurer, L. McArdle. Fifty members 
were present at the meeting, out of a total 


membership of 85. 

Kleinfelder, display director for Miller, 
Rhoades & Schwartz, Richmond, died sud- 
denly \t one time he had been with Gim- 
bel’s, New York City. 

The Display 
ciation met at the 
Jack 
Dayton, 
later elected 
L. D 


Fixture Manufacturers Asso- 
Hotel La Salle, Chicago, 
Onli-Wa Fixture Com- 
as chairman. He 
motion of 
& Show- 
Bradford, 


with Deweese, 


acting was 
president on the 
\merican Fixture 
Doms. “i. 2. 
firm of that name, was 
Tom Bird, Merchants 
Window, was named act- 
Jacob Hecht, Hecht Fix 


pany, 


Steiner, 
case Company, St 
of the Chicago 
elected vice president; 
Record and Show 


ing secretary, and 


ture Company, hicago, was appointed 
treasure! 

The Cleveland Display Men’s Club or- 
ganized a ladies’ auxiliary, with Mrs. FE. A. 
(;age as president 

October, 1936 


resigned from Franklin Simon 


Hans Ihle 


& Co., New York City, and was replaced by 
(George Wells 
W. F. Brink retired after 47 active years 


in charge of dis- 
and was 


Mix, his 


in displav. He had been 
Rothschild’s, Minneapolis, 
position by Lyle 


play lor 
succeeded in. the 


former assistant. 

Frank T. Early’s entry for the Gilchrist 
Company, Boston, won first prize in the 
annual “Silk Parade” display contest. L. J. 


Bullock’s, Los Angeles, was second 


Porchia, 


and J. Allyn Dean, MacDougall & South- 
wick, Seattle, was third. 
R. H. Kaiser resigned his position with 


Metropolitan 
firm 


the display department of The 
Dayton, to form his own 
Merchandise Displays. 
with R. H. Macy & 
appointed display manager for 
Bonwit Teller & Co., of New York City. 

H. Burnstein resigned as display manager 
for The Fair Wausau, Wis., to 
open his own store in Wis. 
Douglas, display manager for 
Monroe and Wabash, Chi- 


transferred to a similar position 


Company, 
under the name of 
Helen Cole, 


formerly 


Co., Was 


Company, 
Ellsworth, 

Lawrence 
Bond's store at 
cago, was 
with the firm at 

fom Hanlon, of the display staff of Lord 
& Taylor, New York City, joined the dis 
play department of Franklin Simon's. 


Providence, R. I. 


Kester Returns 
To Rothschild's 
Donald DD. 


Kester has again assumed his 


duties as display director for Rothschild’s, 
Kansas City, Mo., after being away from 
the store for a three-month rest period 
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TELEVISION DISPLAY AIDS 
DEVELOPED BY GERTZ 


[Continued from page 115] 


changed in a matter of 
To expedite this, Spiro 
equipment mounted 


had to be 
only a few minutes. 
had much of this heavy 
on low which 
matching the equip- 
and texture. For example, a 
would have a white enamel 
made the wheels 
television 


stages 


slung doilies were concealed 


by the use of aprons 
ment in color 
refrigerator 

which 


apron at its base 


invisible to the receiver a id 
studio audience alike. 

freedom from the texture 
flats and cutout 
settings by ingenious use of 
curtains. 
from 


Soeftness and 
similarity of sections wert 
gained in the 

and 
appreciably 
that one 
might use 


drapery Kven these were 


varied 
gram, so 


program to pro- 


show employing back 
tailored 


following one 


drapes and 
might utilize 


grounds 
curtains and the 
elaborate swags. 
facilities used dur- 


and many other 


program 


These 


ing the were selected from stock 


‘Through its 
and the store’s selling policies, the 
department is particularly well equipped 


knowledge of merchandising 


display 


select certain items for subtle incorporation 
into the settings and programs for tele- 
vision,” Spiro contends. “Besides, there's 
nothing pertaining to the settings, proper 


ties and special effects for television whicl 
the display department can not handle pro 
work.’ 


viding it takes genuine interest in the 


load on the display 
department, require — the 
extra personnel to shoulder it. At least two 
shop men are needed to construct and paint 
the required display facilities for television 
display department 


additional 
howe ver, 


Such an 
would 


One member of the 


should be in charge and serve as assistant 


worrit 
proble ms 


project supervisor and 
about the 


performance of 


designer, 
myriad display 
television. 


in-chiet 
in the daily 
official 11 

physical 


this man or other 
should have all the 
television staff as a re 
personnel is ex- 


either 
the store 
operation on the 


some 


sponsibility. The store 
perienced in getting merchandise out of the 
departments and knows 
sole-savers on the 


such de- 
bottoms 
selecting 


various 
tails as having 


ot shoes to be worn by the cast, 


items in which the store is well stocked fot 
special promotion and it knows how to 
arrange for the borrowing of merchandise 


with the department head's consent and 
with the necessary forms properly filled out 

The display director's responsibility with 
important one; 
make 


the dis 


regard to television is an 
Gertz Deputies 
sketches of proposed settings, but 


discovered. may 


play director must approve these from the 
standpoints of cost, materials, color, pro- 
portion, size and appropriateness — before 
permitting the actual construction. It 1s 
also the display director's responsibility to 
plan locations and arrangements for fr 
ceivers. 


Spiro used very modern, open displays 1 


shades of yellow, brown and green. Thes* 
did not shield the receiver itself because ht 
feels increased sales of receivers 1S one ol 


store can derive from 


l-urthermore, 


the many benefits the 
intra-store television. 
of television’s newness, it 1s import 
shown to ¢ 


cause nt 
that the 


entire instrument be 
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vince audiences that it is television, not a metals in threads, shavings, rods and sheets ea ce ceesceeee Dt erence eeamneEneeENe 
bo. wih an image and sound projector con- His institutional windows for the Red | | 
ealed inside. To stimulate crowds to gather Cross, Army, Navy, Boy Scouts, Girl Scouts. j y/ ' 
wound the television receiver at given nearby Queens College and others have ' UHL aided j 
‘Ss; ¥ S, daily program schedules were posted long furthered Gertz’s attainment ot the 2 
ites idl m the displays with times specifically status of a quasi-municipal institution a ' ' 
a isted: these cards also called attention to comfortable status for any retailing estab | GH Cun 1 
pa a the fourth-floor studio. lishment to have. j Y i 
ple, a ceivers were placed on all floors otf the In television, this philosophy again ob / j 
namiel st except the main floor (because it had tained. Intermingled among the merchan 4 
vhe te too much traffic already) and the furniture dise displays and demonstrations of — the H Window: | 
id foor, the fifth (because it had too little television showings were programs helping j i 
traffic). All receivers were positioned neat parents handle their children, furthering the 2 Wiehe walealiba display — \ 
ae elevator bank and quite in the open so cause of various worth while organizations chondien - from destructive ; 
cil shoppers would not have their views ot giving entertainment, guidance and _ othet cist Ma deals illic | 
ae ther me rchandise shut off or have ther non-commercial enjoyment and education to ullfa-V1Ol€ a : 
wail att ntion completely blocked from the store's audiences. It was in these programs that transparent j 
ae yrimary job ot selling. Parenthetically, the the display department outdid itself : 
a studio was located remotely from the ele “We feel our job is to contribute to mors | 


weil vator and the route to it was lined with a than the store’s financial income,” Spiro 
and Ne ancl me, DS] 


PLASTIC SHADES 


——_ = «=e «me «=e «=e ae «ame «ame <= 
oe 








itilize of igh and oo items, tO puts it. “Psychic income is important, too! i 
sti llate sales to passersDy ' 
rms Fully as intricate and important as tele : Kasy ee - - fit. | 
Pee: m itself in benefitting the store from the Ski Country Reproduced A plastic sun shade for your 
lising lemonstration is the proper exploitation of On Filene Walls window is a MUST for low 
splay exhibition, letting the community know Under the theme “Snow Train Shop,” cost sun insurance. 
“A i that its main mercantile institution: 18 AMIN pt. Boston fourth Moor center torah ' ; ' 
: neering and lending distinction to the er ee ni fe j { penny postcard mailed j 
atio1 eet é clothes and general winter sports outfits ’ je , 4 ~ . : 
tele munity. This was accomplished in many PE NSERC hie RAE Seen te) HER ac i TODAY will mean SAV- ' 
siaaks vays. In frames throughout the store—in Cp ont stwaghere. of New Easlead in INGS tomorrow. 
oper levators, eine eh wong space: and wintertime. For Lee W. Court, Filene’s : aan 7 
vhicl good taste permitted—22 by 28-inch posters ihapkay: chk: thts eke aes tee een | Mail inquiries to: i 
pro sella veestiecieeeiah lettering, — oe alley. While Court has many times plaved } i 
onl aving elements composed of equi-distant, 4 jarge part in the tremendously successiul | 7 the PLASTIC SHADE CO. ; 
; tal thickness parallel lines, proclaimed 77a, <dnaeiianieiatill death seiensiiie Males | WER» ! 
splay io tude tile: dpenianieteads — Seg pigealiies age wet i 83-52 Talbot Street j 
the tures that have reproduced Mexico, Cali ’ Kew Cardems 15. N.Y : 
haul Over the elevator bank on the main floor fornia, etc.. in Filene’s windows and _ in " sie ee ee | 
paint Vas a gigantic montage Ol various tele teriors, he spends a lot of his recreational 2 a 1 1 a 88 
oiaa vision scenes and three-dimensional letter time at sport and at painting with E. A. | ; 
ment ing: “Gertz presents Television.” Titus, the night superintendent, a native of ih pe 4 
stant rhe main window of the store, to the northern New England WUT Pp y P 1 
rie! ight of the main entrance, was devoted to To get an authentic feel of ski country, 
lems the theme also. In an eerie setting, which Court requested Titus to paint upon a st he IN THE MILLINERY FIELD 
the impression of the receiver im model panel series of the department's upper 
al 1 ration floating in clouds of spun glass borders typical scenes of New England in 
sica hich colored lights played, the mystery winter, scenes such as snow fun enthusiasts 
re modernity of television were captured would see from the train window as they 
ex- \ wooden barrier outside the window saved approached the resort sections. When these 
the the glass at least once from destruction by miniatures were completed, they were turned 
de- shing crowds, over to a prominent billboard company to 
-oms Max Gertz, head of the store, and Harold be enlarged to regular billboard poster size 
ting Merahn, sales promotion manager, entrusted on paneling that could be hung and fitted 
fo the weighty display responsibility for the into a neat panorama around the depart- 
to lemonstration to Display Manager Spiro’ ment. Today these 250 feet of landscape—6 
dise vith confidence richly earned during his feet in height—bring to the Snow Train 
and several vears of service with Gertz. Despite Shop a brilliant color picture of snow- 
out his yvouth—he’s only 25—Spiro early demon- covered hillsides, mountains and_ slopes; 
arith strated the necessary, combination of execu fishermen and fishing huts on frozen rivers; 
wind ability, merchandising sense and artistic woodchoppers, logging operations and pulp 
rales scuisitivity for his work by winning numer- mills; covered bridges; inquisitive deer; 
die competitions for the store, such as the grade crossings, and narrow main_ streets 
the munity-sponsored Jamaica Day window leading to resort hotels. 
Dro- est and Charm magazine's business girl Simulated telegraph wire (clothesline) is 
fore vindow display award. strung through crossbars upon imitation 
+ 4g he Cambridge-educated young man ac telephone poles (tubing) rising at various 
to ed his background in Display at heights; these ring the department just in Three dimensional crystal LUCITE Millinery 
re Namm’s and Gimbel Brothers. Today he front of the landscape panels to give the head, will fit head size and shape of any 
ls a basic staff of 17 artists and workers impression of a view seen through a snow hat. 9 inch circular base, reaches 
_ his responsibilities range from supe train window. In a niche at the head of | the height of 14 inches 16. 50 
ba vViring showcase displays to working with the Snow Train Shop a train is seen poking | 
ti. t architects on Gertz’s vast new. store its head through a tunnel effect of simu- 
nt «i lition now under construction. One of lated brick structure. At its sides appear by 
is Spiro’s specialties has been the exploration mannequins modeling ski togs, accessories Tt 
: lew materials for display. In many of and equipment. Cleverly imitated train 
ia th least likely ones, he has found striking signal devices attached to the department 
dramatic effects—glass, water, chem- pillars give an added dramatic touch to the 


s, the new plastic papers, wood veneer enterprise. 17 West 45th St., New York 19, N. Y. 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. 
your needs listed on this blank, write a sepa- 
rate letter. 
you want on file, we’ll find out for you. 
yourself of our service facilities without cost 
or obligation. 
of any disnlav problem. 


If you do not find 


If we do not have the information 
Avail 


This service includes an analysis 


O Air Brushes 

Alrpaintung Equipment 

Animated Signs 

Artificial Flowers 

Artificial Snow 

Backgrounds 

Background Colors 

() Background Coverings 

() Brushes and Pens 

(J Card & Mat Board 

{] Cardwriters’ Materials 

() Color Lighting 

{} Composition Pieces 

(] Crepe Papers 

(J Cut-out Letters 

Cutting Machines 

Decalcomania 

Decorative Papers 

Display Forms 

[) Display Furniture 

[) Display Letters 

[] Display Racks 

L] Drawing Boards 

[} Dye, Rug and Carpet 

[) Enlarging Projectors 

[) Fabrics and Trimmings 

() Fixtures 

[] Flags and Banners 

() Foils 

[] Glass Specialties 

[]) Grass Mats 

[] Hosiery & Shoe Forms 

[] Invisible Glass 

() Lithographed Displays 

(J Mannequins 

{) Metal Sheets 
Millinery Heads 
Motion Displays 

() Motion Mechanisms 

CL) Mouldings 

() Natural Foliage 

[) Pageants & Exhibits 

( Paper Sculpture Displays 

L) Papier Mache Specialties 

C) Photographic Blowups 

C) Plaques (Window) 

OC) Plastics 

() Price Cards—Tickets 

CL] Price Ticket Holders 

() Ribbons 

[) Sale Banners 

[) Show Card Colors 

O) Show Cards 

CL) Show Case Lighting 

C) Show Cases 

Cj) Store Designing 

C) Socks—Window 

C) Store Equipment 

() Signs—Brass—Bronze 

{_) Signs—Card Holders 

OC) Signs—Electric 

[] Sign Printing Machines 

[) Sleeve Forms 

[) Store Fronts 

[) Tackers 

[) Time Switches 

() Turntables 

CL) Veneers (Imitation) 

[) Wall Board 

[] Wigs 

{) Window Lighting 


OOOO 





C) Do you wish a copy of their catalogue? 
[} Do you plan to remodel your store soon? 
[J Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 


CINCINNATI, OHIO 


Display Manager 


State 
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DISPLAY WORLD 


Your 
Column 





May 
idea. 
of July, 1946, vou say on page 17 that youn 
circulation was 12,500 issues, having had an 


I have the way of giving you a new 
In the issue belonging to the month 


increase of 2,500 issues in the year. 
think that 
paper, there must be some other way for its 
diffusion in the future that it may 
5,000 a vear or more yet. 


So we 


though there is scantiness of 


increase 


It would be a very good way of increasing 
DISPLAY WORLD’S diffusion in the coun- 
tries where Spanish is spoken, where there 
1 We suggest that for 
this purpose it would do if you only could 
add some pages in Spanish with news and 
of the latest 
portant news of the art of selling by means 


is a great action field. 


photographs and most im 


of DISPLAY WORLD. 
\bout these activities you may be in 
touch with some correspondents. All this 


would give the magazine an important and 
international character, with due importance. 
We hope to get your news very soon.—Atilio 
Ita Propaganda, Buenos 


Santiago Dabini, 


\ires, Argentina. 


i am going to teach the class in display 
technique in retailing at Washington uni- 
versity this fall and insist on 
subscribing to DISPLAY 
WORLD, if you can supply them starting 
the October issue. If expect 35 to 40 
in the class. I feel that no student taking 


again will 


each student 


with 


a display course should be without DIS 
PLAY WORLD—and you can quote me. 
Dave Estes, Bond Stores, Inc., St. Louis 


the British 
\ssociation, we have a growing junior mem 


Being a member otf Display 
bership who have a wide range of interests 
concerning display in other countries of the 
world. 

I would appreciate very much if you could, 
through the circulation of DISPLAY 
WORLD, find junior display people in your 
who would be willing to write and 
exchange ideas and information on display 


country 


with young men and women in this country 
Anyone who would like to correspond can 
write to the address given here. I, myself, 
work on the display staff of a well-known 
London store.—E. C. Carpenter, 53 Christ 
church Road, Colliers Wood, London, S. W. 
19, england. 


I have DISPLAY WORLD 


some time and think it’s a wonderful maga 


taken for 


zine. However, like myself and others | 
have talked to, DISPLAY WORLD to the 
displayman of a small concern is a “wish 
book.” In other words, displays are shown 


mainly of the better stores who think nothing 
of going into high figures to carry out their 
display plan. 

Why DISPLAY WORLD 


section to the small concern that must stick 


can't devote a 


OCTOBER, 


to $100 to $350 or so per month as ihe 
display budget? I feel that the man who 
has little to “do with” really has to be a 
displayman and visual merchandiser to cve- 
ate an eye-catching window. When you 
work with a razor blade instead of a “Cut 
Awl,” it runs into work—and hard work.— 
Leland B. Maudlin, Vandermast’s, Santa 
Ana, Calif. 


sink cre 
splen id 
and 


Permit me to extend to 
appreciation and thanks 
cooperation received 


you my 
for the 
from you your 
organization. 

It is indeed gratifying to know that we 
displaymen in Cincinnati have at our dis- 
posal such a fine source of information and 
service to help us in solving many of the 
perplexing which 
daily in our profession. 


problems confront us 

Rest assured I am an ardent booster tor 
DISPLAY WORLD and eagerly await each 
month's publication for its abundance of 
ideas and display helps——Norman H. Feld- 
haus, The Big Store Company, Cincinnati. 


We received the last two copies of your 
magazine and we will tell you we are very 
glad therefore. As far as we know, your 
magazine is the only foreign display maga- 
zine that appears now and our country can 
not carry the luxury to have an own maga- 
zine in the language of the Netherlands. 

However, the 
monthly magazine Durf and now it is re- 
vived. Durf (Dare or Courage) is spread 
over the smaller shopkeepers and tries to 
help everybody who has a little business. 


before war we had _ the 


We should be very glad if we may have 
your courtesy to reprint some of your dis- 
play illustrations in our magazine. Our 
readers will be very thankful to you if you 
can give your Perhaps it is 
naughty, but for our second issue we already) 
have taken four display photographs out of 
the two copies we have received of DIS- 
PLAY WORLD.—Th. Verbeij, editor, Durf, 
Den Helder, Netherlands. 


us consent. 


I would like to know it back issues of 
DISPLAY WORLD are available. Your 
magazine is very helpful to me in my work. 
I hope that every newcomer to this field 


gets acquainted with DISPLAY WORLD 
very early in the game—Mrs. Georgia W. 
Beck, Sears, Roebuck & Co., Warren, Ohio. 

(No back DISPLAY WORLD 


available.—Ed.) 


issues of 


are 





I have been getting DISPLAY WORLD 
since April and I want to tell you how much 
I enjoy it. I might not have as large a 
business as our wonderful department stores 
the country over, but I'll bet I get as much 
out of the magazine. And with moving into 
our new and larger studio, I'll have three 
fair-size show windows and will have plenty) 
of opportunity to lots of good ideas 
expressed in the magazine, plus purchasing 
eye-catching 


use 


from your advertisers many 
displays. 

Looking forward to many more years vf 
enjoyment with DISPLAY WORLD, I am 
yours for the best in photography.—Garth 


Herd, The Herd Studio, Pottstown, Pa. 
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portunity Exchange 








FOR RESALE 


STAPLES-SMITH PAPIER MACHE FIGURES 


Were used in our Christmas Windows with 
Wonderful Success 

24 ADULT FIGURES 

16 CHILDREN FIGURES 
3 DOGS 
| CAT 
| SLEIGH 
| HORSE 
5 OIL LAMPS, 4’2 FEET HIGH 


Pictures sent on request. A GOOD BUY. 


We will Sacrifice. All or none Basis. 


Contact: Earl Hoppes, Property and Production Mer. 


L. S. AYRES & CO. 


INDIANAPOLIS INDIANA 


SALES 
REPRESENTATIVES 


We are interested in a small, select 
group of men with imagination, of good 
appearance and personality — who know 
the country’s leading display managers 
and can speak their language — to han- 
dle exclusively 


A REVOLUTIONARY 
PRODUCT IN WINDOW 
AND INTERIOR DISPLAY 


THE ONLY LINE OF ITS KIND 
IN AMERICA! 


In less than three months this product 
has been acclaimed by the finest stores 
in the East. We are developing and 
expanding it right now for a Spring and 
Summer nation-wide campaign. 

Territories open include New Eng- 
land, New York State, the Midwest, 
South, Southwest, and West Coast. 

Commissions range up to 40 per cent, 
but you must be able to finance your- 
self. 

Write for further details or better 
still, come to Philadelphia and see for 
yourself. 


ARKOW-LEWIS ASSOCIATES 


705 ARCH ST., PHILADELPHIA 6, PA. 








POSITION WANTED 


Display Manager with a background of 18 successful years’ experience 
in all phases of visual merchandise presentation interested in contact- 
ing a progressive retail organization in Rocky Mountain or west coast 
area; however, would consider an attractive offer in the Mid-west. 
Have preference toward high style women’s wear but thoroughly capable 
of handling all lines of merchandise. Now employed. Available Jan. 1. 


Address “BOX J. E. F.” 


Care of DISPLAY WORLD 











FROM AMERICA’S FASTEST MOVING 
DISPLAY MANUFACTURER AND DISTRIBUTOR 
We want the “TOPS” in a Sales Promotion Manager 
and 3 Additional Salesmen to call on the Nation's 

Leading Display Jobbers. 
Write or wire immediately all details about 
yourself...if you're “‘tops’’, we'll talk ‘‘turkey”’. 


TRI-ALLIED CREATIVE DISPLAYS 
200-202 N. Pearl Street Baltimore 1, Md. 





WANTED 


EXPERIENCED 
WINDOW TRIMMER, 
ADVERTISING MAN 
AND CARD WRITER 


A good position for right 
man. Give qualifications, 
references and salary desired 
in application. 


FROUG’S DEPT. STORE 
PINE BLUFF, ARK. 











Additional 
Opportunity Exchange Ads 
On Pages 122 and 123 
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SALESMAN WANTED FOR 
PLASTIC FIXTURES 
Attractive Designs 
Well Made Priced 
TRANSPLASTICS FABRICATING CO. 
295 Huntington Ave., Boston 15, Mass. 


Reasonably 








WANTED 
SALESMAN 


To represent largest manufacturer 


of plastic fixtures in the country 


(Can carry line 


Many 


in conjunction with 
others eood territories are 


still opel 


Address “Box A. L.”’ 


DISPLAY WORLD 


Care ot 








OFFERING SHOW ROOM SPACE 
WITH SERVICE in New York City. 
Garment Center at low cost Manutac 
turers only 


\ddress “BOX J. S.” 
DISPLAY WORLD 








MANUFACTURER 
WANTS JOBBERS 


\ High \rtificial 
Flowers and Decorations 1s 


. 1 1 ; 11 
ivallable to a \ Vell « 


(grad linn Ot 


now 
stablished 


ealers 


Write to 


HARRY MICH COMPANY 


1627 So. Michigan Avenue 
Chicago 16, Illinois 


Successors to Felt Letter Studio 
Established 1930 








DISPLAY MANAGER 
AVAILABLE 


Wear 


experience; modern, original merchandise 


Department and Women’s store 


successful 
Now 


anywhere but prefer 


display specialist; 15 years’ 


record; advertising knowledge. 


employed; will go 


Pennsylvania region. 


Address “BOX W. V.” 


Care of DISPLAY WORLD 





WANTED 
EXPERIENCED DISPLAYMAN 


For two high quality men’s stores in 
Ohio. Good starting salary and per- 
manent opportunity for creative and 
thoroughly experienced man. State 
particulars as to experience, salary 
expected and references. All corre- 
spondence will be held in strict con- 
fidence. 


Address “Box Y. O.” 


Care of DISPLAY WORLD 











JOBBERS WANTED 
FOR OUR NEW LINE OF 
QUALITY MANNEQUINS. 

\ddress “BOX M. M.” 
of DISPLAY WORLD 


Care 











| ARTIFICIAL FLOWER BUSINESS FOR 
} SALE—First class experience, artificial flower 
designer will work for first class display com 
Have fine set of tools and supplies for 


‘king artifiei Price $5,000. 


SUPERIOR STUDIO 
13th St. Philadelphia, Pa. 
Phone Fremcnt 7-7040 


il flowers 


| 529 N. 








SALESMAN WANTED 


Salesman to represent display house 


throughout state of Florida. Salary 
or commission 


ity Must 


Excellent opportun 


have own Car. 


WAYNE SERVICES 


340 West Flagler Street 
Miami 36, Florida 








OHIO POSITION WANTED 


Over 20 years’ experience in bet 


ter type displays. Now employed 
Wants 


Ohio (‘an 


in the to locate in 


handle all 


cast 
Central 


tvpes of merchandise 


Address “BOX C. C.” 


DISPLAY WORLD 


( are oO! 








COPIES OF DISPLAY WORLD FOR SALE 
Complete volumes for the following years: 1938, 


June Also Merchants Record and Show Win 
low for 1933, 1 } Some nel pies 


other vears Make 


t 


fry 


Address “Box J. F.” 
Care of DISPLAY WORLD 











FOR SALE 
BRONZE CARD HOLDERS 
534 x 35%, 7 = 554y Meow 7, 14 1) 
Used. Good as new. 
Priced to sell at once 


BOX 149, Macomb, Illinois 











USE THE 


OPPORTUNITY 
EXCHANGE 








For any WANT AD purpose: 
POSITION WANTED 
eo 
POSITION VACANT 
* 
DISPLAY EQUIPMENT FOR SALE 
© 
REPRESENTATIVES WANTED 


$3.00 Per Column Inch— CASH WITH ORDER 














WINDOW TRIMMER AND 
SHOW CARD WRITER 


For popular priced, medium sized 


department store in upper New 
York State, 200 miles from New 
York City. 

Give age, experience, and salary 


required. 


Address “Box L. M.” 
Care of DISPLAY WORLD 








WANTED 


A good position is open for an alert, 
capable, steady man who can write 
advertising and trim up-to-date win- 
dows. Firm established 53 years. 
Popular priced store. 
“ad 


letter. 


Full particulars, 
first 


Salary $65.00 to $75.00 weekly. 


A. SACKIM COMPANY 


Iron Mountain, Michigan 


samples, references in 








Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, Ill. 








POSITION WANTED — 
Cardwriter, Advertising. 
mediate engagement. 
Ohio preferred. 
Address “BOX L. E.” 
Care of DISPLAY WORLD 


Displayman, 
Open for im- 
Years of experience 








WANTED 
SALES EXECUTIVE 


Top-notch man to sell advertising ex- 
hibits, industrial and traveling displays, 
interiors, etc., to national advertisers and 
advertising agencies. Excellent oppor- 
tunity to one experienced in this or 
kindred field. 


MR. BERNARD B. GREEN 


IVEL CORPORATION 


211 W. 61st St. New York City, N. Y. 














I 


1 
! 


[x 
[x 


1946 


in 
er- 
ind 
ate 
ry 
re- 
n- 





OCTOBER, 


1946 


DISPLAY WORLD 


123 





WANTED 
SALESMAN 


O HANDLE A LINE OF DISPLAY 
l!IXTURES, MANNEQUINS, LUCITE 
FIXTURES, MILLINERY HEADS, 
RACKS, METAL FIXTURES AND 
WOOD FIXTURES. SEVERAL GOOD 

ERRITORIES STILL OPEN. 


Address “BOX W. D.” 


Care of DISPLAY WORLD 


FASHION STYLIST 


To accessorize fashion window promo- 


tions. Must have proven fashion back- 
Write full particulars of back- 


Address— 


ground. 


ground and experience. 
O. A. LUKE - Display Director 
The J. L. Hudson Company 


Detroit 26, Michigan 











CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world, New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, III. 








WANTED 
DISPLAYMAN - Showcards 


Leading quality ladies apparel store has 
opening for displayman who is looking 
i'r an opportunity of advancement. For 
the right man we will train to merchan- 
lise soft lines on our first floor. Send 


eference and photos of recent windows. 


EMPORIUM 


Jacksonville, Il. 





HOME FURNISHING 
STYLIST 


windows and interior dis- 
plays. Must be skilled in color and de- 
sign according to modern standards. 
Write full particulars concerning experi- 
ence and training to 


O. A. LUKE - Display Director 
The J. L. Hudson Company 


Detroit 26, Michigan | 


For display 














DISPLAY LINE SALESMAN 
WANTED 


Salesmen wanted for completely new 


signholders for windows and 
ounters. U. S. Patent and Trademark. 
Open territories: New York City, East 


Coast, Illinois, West Coast, South. Com- 


tvle of 


mission basis. Sideline acceptable. 


Address “BOX M. H.” 


Care of DISPLAY WORLD 





MEN’S WEAR TRIMMER 


To take charge of men’s wear interior 


W rite 


perience and qualifications to 


displays. full particulars of ex- 


O. A. LUKE - Display Director 
The J. L. Hudson Company 


Detroit 26, Michigan 














MANNEQUIN BARGAIN — 40% OFF 
leen-agers, 2 seated, 4+ standing used for 


me week—leading make—$135.00 new. 


Outstanding buy. 


SELEXOR DISPLAYS 
46 W. 21st St. New York 10 
CHelsea 2-3383 





CLOSE-OUT! 
50,000 Yards Satin Ribbon 


50,000 yds. 1-2 inch heavy white satin 


ribbon available, subject to prior sale 
$19.50 per M 


Samples available upon reuest. 


DAN MARSHALL 


1172 Stratford Ave. New York 59, N.Y. 








POSITION WANTED 


Xesponsible position sought by Designer 
ind Artist experienced in a wide variety 
it creative display promotions including 
laper sculpture, papier mache and ren- 
lering techniques. Particularly  inter- 
sted in modern trends. Designed and 
rroduced for display manufacturers, de- 
artment and chain stores. Chicago pre- 
erred. 


Address “BOX M. A.” 


Care of DISPLAY WORLD 








WINDOW TRIMMER 
WANTED 


Must be thoroughly experienced. 
Will pay 


top interesting salary. 


Permanent position. 


GRABER’S STORE 


Blytheville, Arkansas 


SALESMEN 


An unusual opportunity to 
represent one of America’s 
most complete lines in na- 
tionally advertised display 
fixtures, fabrics, and acces- 


sories. 


Top Earnings on Profit-Sharing 
Plan. No Investment. 


Exclusive territories; com- 
plete cooperation of live-wire 
advertising and sales promo- 


tion departments. 


Address “Box H. M.” 
Care of DISPLAY WORLD 








WANTED 
SALESMAN 


Efficient salesman of display papers to 


custom made paper veneers 
for discriminating customers. Write us 


Metropolitan area offers 


handle our 


about territory. 


unusual opportunities. 


Address “BOX K. C. P.” 


Care of DISPLAY WORLD 








WANTED. 
Display and Advertising Man 


For a department store in Oregon. A 
man who can handle advertising and in- 
terior display and sign writing. Prefer 
man between 35 and 40 years of age with 
several years’ experience. If possible, 
send picture of self, and samples of ad- 
vertising and sign work. 


Address “BOX J. P. M.” 


Care of DISPLAY WORLD 

















USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
° 


$3.00 Per Column Inch —_ CASH WITH ORDER 














DISPLAY WORLD 


OCTOBER, 1946 








Adler-Jone s Co. 

Advance Displays, Inc. 

Allcock Mfg. Co. 

Ankerum Mfg. Co. 61 
Arranjay Wig Co. 

Arts & Flowers 

Associated Fabrics Co. 

\usten Display 


Ballou Co., E. ¢ 

Becker Sign Supply Co. 
Bemiss-Jason Co 

Bliss Display Corp. 

Bonafide Display & Decorative Co. 
Brody Displays, Inc., Jack 
Brueser Studios, Inc., Eve 


( 
Carolina Foliage Co 
Carmen-Bronson Co 101, 
Cementex Co., Inc 
Century Lighting, Inc. 
Chelix, Inc. 
Chicago Cardboard Co. 
Cohen Co., Art R 83, 
Cole Built Products 
Colonial Decorators Supply Co 
Creative Art Studio 

1) 


Dazian's, Inc 

Decorative Plant Co. 

Deweese Display Equipment Co. 
Dingleman-Wolff Co 

Display Associates, Inc 

Display Craft 

Display Craft Mfg. Co. 

Display Equipment Corp. 
Display Mannequin, Inc. 

Display Manufacturers Mart, Inc. 
Display 
Doerr & Associates 
Durable Displays, Ine 
Duran Style-Rite 


Katon Bros. Corp. 

Emkay Candles 

Empire Tinsel & Ballotini Co. 
Kureka Specialty Printing Co. 
Everglades Palm Co 


lastener Corp 
Fitzgerald Displays 
Fixture Mart, Inc., The 


Fleming, Katherine B 

Foil-Rol 

Frankel Associates 

Fren-Zee Store 
Fixture Co 


Equipment & 


Products, Inc. 80, 


8 
117 

9 
, 83 
104 
P 


4/ 


72 


~ 
& 


20 
af 
67 


65 


/ 
110 
97 
116 
SO 
QOH 
81 


114 
101 
117 
90) 
12 





VERTISING INDE 


SEPTEMBER, 1946 


G 
Garrison-Wagner Co. 37 
General Die & Stamping Co. 117 
General Display Corp. 77 
General Plastics Corp. 113 
Glo-Brite Products, Ine. 108 
Gregory Motors, Inc. 24 
Greneker Corp. 2 
H 
Hecht Fixture Co., The 97 
Henry Hanger Co. 114 
I 
Imans, Pierre 19 
K 
Kaplan Products, Inc. 110 
Koester School 101 
Korrect-Way Products 36, 102 
Kurtis Studio, K. G. 95 
i, 
Laverne Originals Jack Cover 
Leuer & Co., James 115 
Lleyd Co.; Ine, W. HS. 94 


Los Angeles Market 10.71 
Lynn Display 119 
M 
Madisonia Mannikins 75 
Maharam Fabric Corp. 39 
Majestic Creations 16 
Marvin Display & Fixture Co. 106 
Mayorga Mannequins 32 
Metal Displays Co. 107 
Metro Records 100 
Michigan Display Supply Co. 87 
Midwest Mannequin Displays 67 
Mileo Mannequins 26 
Mitten’s Display Letters 13 
Modern Displays 95 
Morgan Co., The 103 
Mutual Display Mfg. Co. 15 
McGraw-Hill Book Co. 85 
N 
Naegele-Horner, Inc. 57 

National Association of Display 
Industries 28 
National Card, Mat & Board Co. 111 
National Hanger Co. 40 
National Mannequin Studio 65 
National Mannequin Mfg. Co. 63 
National Sawdust Co., Inc. 9] 
Natural Creations 10 
New York Mannequin Co. 22 
Niessen Co., The 77 
Nu-Show Displays 117 
0) 


Ohio Advertising Displays 33 
Opportunity Exchange 121,122, 123 
Orthwine Corp., Rudolf 9] 


P 
Pacco Display Co. 26 
Photocraft Display Co., Inc. 84 
Plastic Shade Co., The 119 
Podgor Co., Inc., Jos. E. 118 
Prisco Bros. 31 
QO 
Quensell Displays 99 
R 
Radiant Glass Fibers Co. 96 
Redikut Letter Co., The 103 
Regalia Mfg. Co. 100 
Reyburn Mfg. Co., The 85, 108, 115 
Roehl, Virginia 76 
Rubner, Inc., Gustave 29 
Rustic Furniture Co. 107 
S 
Saliger, A. B. 104 


Scheuer Creations, Inc. 
Inside Front Cover 


Selexor Displays 8S 
Senker, Phil 105 
Sherman Paper Products Corp. 99 
Sherman-Weir, Inc. 82 
Shopsin Paper Co. 93 
Showcard Machine Co. 117 
Speedway Mfg. Co. 100 
Standard Machine Co. 92 
Stempler & Sons, Inc., Barney 85 
Stensgaard & Associates, Inc., W. L. 1, 79 
Stillman Art Displays 103 
Sun-Shade Co., The 69 
Swivelier Co. 23 
T 
Taffel Bros. 93 
Tally-Ho Display Studio 114 
Technical Specialties Corp. 98 
Thayer & Chandler 90 
Timbertone Decorative Co., Inc. 21 
Toll, Murray 118 
Transparent Shade Co. 78 
Tri-Allied Creative Displays 92 
Tri State Distributing Co. 75 
Tropicraft 69 
v 


Valentino, Thomas J., Inc., 
Inside Back Cover 


W 
Wabash Appliance Corp. 17 
Wayne Services 30 
Williams, Inc., Jas. B. 3 
Window Display Equipment Co. 109 
Wing Ling 113 
Witch Craft 61 
Wolff, Bert 98 
Wyatt, Snap 88 
y 
Yucca Products Co. 100 
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5064 A (1) 


(2) 
5064 B (1) 
(2) 
5065 A (1) 
(2) 
5065 B (1) 
(2) 
5066 A (1) 
(2) 
5066 B (1) 


(2) 


MAJOR RECORDS PRESENTS 
Christmas Chimes 


recorded at the famous 


MARBLE COLLEGIATE CHURCH 


Fifth Avenue, New York 
CHARLES R. CRONHAM, Organist and Director 


CHRISTMAS CHIMES 


**Adeste Fidelis” 
“O Come All Ye Faithful” 
“*Hark The Herald Angels Sing” 


“Angels From the Realm of Glory” 
“O Little Town of Bethlehem” 


“God Rest Ye Merry Gentlemen” 
“The Citizens of Chatres”’ 


“The First Noel’’ 
““A Joyous Christmas” 


“Silent Night”’ 
“Joy to the World” 


“‘Break Forth O Beauteous 


Heavenly Light” 


‘““Away in the Manger” 


5067 A (1) 
(2) 
(3) 
5067 B (1) 
(2) 


(3) 
5068 A (1) 
(2) 
5068 B (1) 
(2) 
5069 A (1) 


(2) 
(3) 
5069 B (1) 
(2) 
(3) 


“We Three Kings of Orient Are” 
**“At Solemn Midnight” 
“Lo How a Rose E’er Blooming” 


“Deck the Hall” 
‘We Christians May 


Rejoice Today” 
“Come All Ye Shepherds” 


Clear” 


“Shepherds Christmas Song”’ 
“| Saw Three Ships A-Sailing”’ 
“Gloria in Excelsis Deo” 
**Boar’s Head Carol” 

“Sleep Little Dove” 





‘Bring a Torch Jeanette Isabella” 
“Good Christian Men Rejoice” 
“O Holy Night” 

“Come Ye Lofty” 

‘It Came Upon the Midnight 





Single Records $2.00 each. 


Complete set of Chimes $10.00 


All other records for the Tsy Department at only $2.00 per record. 


BAG PIPES 


MONKEY ORGAN 


5022 A (1) This Little Piggie Went to 
Market (Song) 
(Crawford Music) 
(2) Wearing of the Green 
(2) 


(4) 


Miserere (Il Trovatore) 


Polish Kracavick (Polka) 


5022B Il Trovatore 


(1) 


(2) There’s Something about a 
Soldier (March) 


(Mills Music) 


My Song of the Nile 
(Witmark) 


Polish Kracavick (Polka) 


(3) (Waltz) 


(4) 


4024 A 
4024 B 


A Laughing Man (Continuous) 

Laughing Man (Continuous) 
Excellent ‘‘teaser’’ for comedy 
shows, ‘fun houses” 


5142 Laughing Woman 

5012 A Street Piano “Toreador Song” 

5012 B Calliope Playing ‘Royal Decree” 
(March) 

5013 A Street Piano “Onward Christian 
Soldiers” 











CAROUSELS 


5052 A “We Did It Before’ and We'll Do 


It Again (Witmark) 


5052 B ‘Umbrella Man" (Harms, Inc.) 


5053 A “‘Beer Barrel Polka” 


(Shapiro, Bernstein) 


5053 B ‘“‘Beneath The Chapel Tower” 


(Miracle Music) 


5055 A “Love Song of Rinaldo” 
(Shapiro, Bernstein) 


With Children’s voices 


5056 A (1) 


MISCELLANEOUS 


5013 B Calliope “ 


5014 A Street Piano Hurdy-Gurdy 
5014 B Calliope, “Valse Bleue”’ 


Entry of the Gladiators” 
(Thunder and Blazes) (March) 


(2) “Scots tha Hae Wi Wallace 
Bled” (Ballad) 
(3) “Lord Lovat’s Lament” 
(Lament) 
5056 B (1) “Cock of the North” 
(Battle March) 
(2) “Highland Laddie’ (March) 
(3) “The Campbells Are Coming” 
(March) 
5057 A (1) “Mac Cloud’s Reel” 
(Scotch Reel) 
(2) “The Blackbird” (Irish Reel) 
(3) “The Money Musk” 
(Scotch Strathsby) 
5057 B (1) “Irish Washerwoman” 
(2) “Stack of Barley” 
(3) “Paddy in London” 
5015 A Street Piano, “East Side, 
West Side” 
5015 B Calliope “Old Berlin’’ (March) 


*‘Loch Lomond” (Ballad) 


and “Oh You Circus Days” 


DISTRIBUTED BY 


THOS. J. VALENTINO, 


1600 BROADWAY 





DEPT. K 


NEW YORK, 


INC. 


ae 

















Our newest and most exciting wall- | 


hie 


paper. This reptile exotic, in an all over Pe 










pattern, is available foe. 


gee 


IMMEDIATE. 







delivery in 100 thrilling color arrange- 


yusX-) ah ¢-pemey «Wm oLe) Co primary, pastels and 





eo 


225 FIFTH AVE., NEW YORK 10, N. Y. fe 





